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A PROSPEROUS 
FUTURE Sofidel Group invests  

$360 million in  
northeast Oklahoma
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1.8 million square feet is a great deal of ground to cover. 
It’s equal to 15 Manhattan city blocks or 30 football fields. 
It’s a third the size of Vatican City, three times the base of the  
Great Pyramid of Giza or a fourth of Disneyland – all under one roof. 
It’s also the size of a new manufacturing plant under construction  
in Inola. 
Sofidel Group, an Italian tissue paper manufacturer, recently broke ground 
on a massive industrial facility. The $360 million capital investment in Inola 
will create 300 jobs in the Rogers County community. 

“Sofidel will build here a new, modern inte-
grated plant to serve the south-central and 
central-western areas of this great country, 
where we have been operating since 2012,” 

said Luigi Lazzareschi, CEO of Sofidel Group.  
“I am glad to announce this new greenfield 
investment…[which] will support our growth in 
the U.S. significantly.”

The 1.8-million-square-feet plant will be al-
most 40 percent larger than the Macy’s Fulfill-
ment Center in north Tulsa County. Expected 
to be operational by 2020, the plant will have 
production capacity of 120,000 tons of tissue 
paper each year. 
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“We have been growing year after year at a 
very fast pace,” said Lazzareschi. “I would like 
to thank all the partners who have supported 
us in making this new project. They have 
played an integral role in helping us achieve 
this goal.”
Oklahoma Gov. Mary Fallin was among the re-
gional, state, federal and business leaders at a 
ceremonial groundbreaking March 16 to wel-
come Sofidel Group to northeast Oklahoma. 
“We are excited that Sofidel has continued con-
fidence to make this tremendous investment 
in Oklahoma,” said Gov. Fallin. “This global 
company has seen the advantages Oklahoma 
provides in its current operation, and now will 
double down with a state-of-the-art produc-
tion facility in Inola. This is another example 
that our economic pro-business policies are 
diversifying Oklahoma’s economy.”
Tulsa’s Future, the Chamber-led regional eco-
nomic development partnership supported 
by public and private investors, coordinated 
the Sofidel project. “Project Autumn,” as 
it was known prior to the public announce-
ment, involved more partner entities than any 
in the 13-year history of Tulsa’s Future. The 
third five-year phase of Tulsa’s Future, which 
began in 2016, has now facilitated more than 
$675 million of capital investment in northeast 
Oklahoma, with a goal of $1.1 billion by 2020.
“An international company like Sofidel locat-
ing here is a tribute to Oklahoma’s talented 
manufacturing workforce,” said Cherokee Na-
tion Principal Chief Bill John Baker. “Cherokee 
Nation has established a vital role in attracting 

From a brief Tulsa tour to a 
$360 million investment

Andrew Ralston had been a member of the 
Chamber’s economic development team 
for just eight months when he got a call that 
would shape his next four years. 

He was told to meet a group at Tulsa Inter-
national Airport and show them potential 
project sites. 

“If it was conveyed that they were CEOs, it 
wouldn’t have been me meeting them,” Ralston said.

One of the men he met that day was Sofidel Group CEO Luigi Lazzareschi. Almost four 
years after their first meeting, Lazzareschi announced his company would invest a 
third of $1 billion into the Tulsa region. 

“I took them to Evelyn’s Soul Food on airport property,” Ralston said. “Luigi ordered 
chicken fried steak.”

Ralston showed the Italian CEO several properties, but once Lazzareschi described 
how much land they were looking for and what his company wanted to build, Ralston 
realized where they should be going: Inola. 

He called Janet Smith, economic development manager with PSO, and within three 
hours they were walking the field that will become Sofidel’s northeast Oklahoma 
facility.

But before that could happen, there were hundreds of hurdles to overcome. 

Sofidel chose “Project Autumn” as the codename for the deal in hopes of finalizing 
the land acquisition in the fall of 2014, Ralston said. However, that date came and 
went without a final site. 

A year later, PSO was able to accept offers on the Inola River/Rail Site from Sofidel. 
Grant funds for infrastructure improvements came next, followed by an incentive 
package from Tulsa’s Future regional partners. 

“We became the site consultants,” Ralston said. “Like a consultant would, we handled 
the paperwork and gathered all the partners to make development deals come to-
gether. The relationships of Chamber staff and Tulsa’s Future partners all pushed this 
past the decision point.”

Ralston said the best part about the project for him is the impact Project Autumn will 
have on the local community. Sofidel’s facility, once property taxes reach their full col-
lection, will single-handedly take Inola Public Schools off the state’s school funding 
formula. 

“That’s just a really good feeling.”
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What makes a community 
competitive for economic 
development?

Sofidel’s investment at PSO’s Inola prop-
erty opens up additional acreage at the site 
to potential expansions of major industries 
on a global scale. The gatekeepers to such 
developments are site location consultants 
who contract with expanding companies to 
evaluate potential locations.

Michael Mullis, president and CEO of J.M. 
Mullis Inc., is one of the most prolific site 
consultants in the world. Mullis visited 
Tulsa recently to share insights with Tulsa 
Regional Chamber staff and Tulsa’s Future 
regional partners. 

Mullis said cities that would otherwise win 
a major project can instead lose it with just 
a single misstep or delay. 

“If you are given the chance to see a deal 
that can be made, you better be ready,” 
Mullis said. “There’s one shot.”

A major component of the consultant’s 
work is narrowing down recommended 
sites to two or three candidates and then 
turning the decision over to company ex-
ecutives, Mullis said. 

“What makes the final decision? Gut feel-
ing, Mullis said. “How does it feel to you as 
a company? At the end of the day, it will go 
one way or the other.”

Mullis said communities must make ho-
listic improvements and offer everything 
they can to make the list of finalists for a 
project. Workforce demographics and the 
company’s needs are the major determi-
nants, he said, but local incentives are an 
important factor right before the finish 
line.

“Incentives don’t make the deal,” Mullis 
said. “They break the tie.”
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new businesses 
to rural commu-
nities like Inola, 
where 300 per-
manent jobs and 
500 construction 
jobs are a bless-
ing to the local 
economy and 
schools. We’re 
excited to con-
tinue partnering 
with state and 
municipal part-
ners to create 
oppor tuni t ies 
like this that ben-
efit the Cherokee 
Nation and all 
of northeast 
Oklahoma.”
The Cherokee Nation and other partners pro-
vided various incentives and in-kind services to 
attract Sofidel to the Tulsa region. One of the 
deciding factors was Public Service Company 
of Oklahoma (PSO)’s Inola River/Rail Site, a 
large-scale industrial property.
“PSO is very pleased to work with state and 
local partners to bring this game-changing 
project to northeast Oklahoma,” said Stuart 
Solomon, president and chief operating of-
ficer for PSO. “Sofidel’s investment will bring 
much-needed jobs and an economic boost to 
Inola and the entire region. We are especially 
proud to be able to provide the site that helps 
make this project happen.”
PSO, along with Rogers County and Inola 
leadership, invested in site preparation and 
infrastructure to make the 1,100-acre Inola 
River/Rail Site available for industrial develop-
ment. The site was previously the location of 
a planned but cancelled nuclear power plant.
“This is exactly the type of high-impact project 
we hoped and expected to attract when we 
made the Inola River/Rail Site available for eco-
nomic development,” Solomon said. “With 
easy access by highway, rail and the Verdigris 
River Navigation Channel, this site is primed to 
bring even more jobs and investment to the 
Inola area.”
Another leading partner, ONE Gas, helped 
provide natural gas access to the site, which 
significantly increased its marketability. 
“We are proud to partner with our state, local 
and business leaders to attract new growth 
opportunities to the great state of Oklahoma 
through a highly collaborative economic de-
velopment strategy,” said Pierce Norton, pres-
ident and CEO of ONE Gas. “We all benefit 
from our state’s abundant natural gas supplies 
being in close proximity to where the resource 

is consumed, which allows our company to de-
liver reliable, affordable energy to businesses 
like Sofidel, which also recognizes that energy 
costs are critical to their company’s competi-
tive advantage.”
The PSO site is now available for more in-
dustrial development after Sofidel’s initial 
investment. Sofidel alone, however, will have a 
dramatic impact on Rogers County. 
“The Sofidel Group thoroughly researched 
a number of sites across the country before 
choosing Rogers County and the Inola com-
munity,” said Rogers County Commissioner 
Ron Burrows, a key figure in the project’s suc-
cess. “They chose Rogers County because we 
make good partners and good neighbors. This 
investment will benefit the entire county for 
decades to come. I look forward to continu-
ing our close relationship and making Rogers 
County a great place for great businesses just 
like Sofidel.”
The City of Inola will see a windfall from Sofi-
del’s operations within its city limits. 
“Sofidel is going to have a huge impact on Ino-
la and Rogers County, the Inola school system 
and Northeast Tech, and will eventually create 
significant benefit through new tax revenues,” 
Inola Mayor Larry Grigg said. 
Sofidel’s capital investment is the largest in 
northeast Oklahoma in decades, and it sets 
the bar even higher for what the Tulsa region 
can attain. 
“Sofidel’s investment is a great achievement 
for both the company and northeast Oklaho-
ma, and a laurel for the Chamber’s economic 
development efforts,” said Mike Neal, presi-
dent and CEO of the Tulsa Regional Chamber. 
“I commend all the partners involved for their 
hard work and diligence to secure this project.”

PARTNERS IN 
PROSPERITY

The Chamber thanks the 
following partners for their  

contributions to this 
incredible achievement:

State of Oklahoma

Oklahoma Department  
of Commerce

Cherokee Nation

Public Service Company  
of Oklahoma

ONE Gas

City of Inola

Rogers County

Rogers County Industrial 
Development Authority

U.S. Economic Development 
Administration

Indian Nations Council  
of Governments

Grand Gateway Economic 
Development Association

U.S. Army Corps  
of Engineers

Oklahoma Department of 
Environmental Quality

Oklahoma Department  
of Transportation

Inola Public Schools

Northeast Technology 
Center

Mayes County Rural Water  
District #2

Rural Economic  
Development of Inola

Inola Chamber  
of Commerce 
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June 6, 2018  |  Noon-1:30 p.m.
Renaissance Tulsa Hotel  
& Convention Center
6808 S 107th E Ave, Tulsa, OK 74133

PRESENTED BYHOSTED BY

I’m Feeling LuckyGoogle Search

Jaime is the Global Education Evangelist 
at Google. Jaime evangelizes the power 
and potential of technology and the web 
as enabling and supporting tools in pursuit 
of promoting inquiry-driven learning 
models. Jaime collaborates with school 
systems, educational organizations and 
leaders focused on building innovation and 
iteration into our education policies and 
practices. 

State of Education
Featuring Jaime Casap, Global Education Evangelist at Google

Tickets
$40 for members
$50 for not-yet members
Register @ tulsachamber.com/events
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At the Tulsa Regional Chamber’s 2018 Annual 
Meeting in January, newly inaugurated Chair 
Steve Bradshaw prioritized direct flights as an 
economic imperative.
“This is an area of great interest and discus-
sion within our business community,” Brad-
shaw said. “And it matters greatly when we 
work to attract new businesses or compel 
existing businesses to build out their work-
force here rather than in other markets that 
may enjoy easier business travel.”
National competition between communities 
for sustainable, reliable and convenient air 
service has never been more intense. As the 
Tulsa regional economy grows, so does de-
mand for air service. Bradshaw’s focus on the 
issue set into motion the development of a 
travel policy for local businesses that priori-
tizes local flights. Working directly with Tulsa 
International Airport (TIA), the Chamber lent 
its support to the airport’s existing #FlyTulsa 
campaign with a proposed set of guidelines 
for member companies.
Increased traffic through TIA makes the case 
to airlines for additional direct flights to high-
priority destinations like New York, San Fran-
cisco and Washington, D.C. Business leaders 
can stimulate additional nonstop air service 
based on existing demand by pledging their 
support for and adopting a corporate #Fly-
Tulsa travel policy. 

According to TIA data, only 72 percent of 
commercial flights booked in the Tulsa area 
start at Tulsa International Airport, leaving 
about 1,360 Tulsans every day – equivalent to 
ten 737s –  who travel to another region’s air-
port to start their trip. This equates to nearly 
half a million passengers annually driving to 
airports as far as five hours away to travel by 
air to their final destination.
Bradshaw unveiled the #FlyTulsa business 
travel policy at the Chamber’s February joint 
board meeting. The policy encourages as 
many business flights as possible be routed 
through Tulsa rather than through Oklahoma 
City, Dallas or other regional airports.
“More sustained passenger traffic through 
Tulsa International (means) more lobbying 
power …  when we meet with representatives 
from American Airlines, Southwest, United, 
Delta and Frontier about adding direct flights,”  
Bradshaw said. 
The policy also makes a bottom-line argu-
ment for routing flights locally. According to 
TIA estimates, the cost of single-day business 
air travel for Tulsa employees that begins in 
Dallas surpasses $470 per trip, which factors 
in the cost of driving, wasted work hours and 
overnight parking. 
The #FlyTulsa campaign benefits from the mo-
mentum of several new direct flights added 

to Tulsa International Airport since January. 
Frontier Airlines – the Denver-based, low-fare 
carrier – began to offer direct service to San 
Jose, California, and Washington Dulles Inter-
national Airport on April 10. Newcomer Via 
Airlines announced Tulsa will have nonstop 
service to Austin, Texas, beginning May 6.
“We look forward to welcoming Via Airlines 
to Tulsa in May,” said Tulsa International 
Airport CEO Mark VanLoh. “The addition of 
daily nonstop service to Austin will further en-
hance the connection between our two cities 
and give our passengers one more reason to 
fly from Tulsa.”
“Via Airlines’ service to Austin provides busi-
ness travelers with better access to a regional 
economic hub, and gives the Tulsa region ad-
ditional leverage when competing for capital 
investment,” said Chamber President and 
CEO Mike Neal. “Direct flights rank atop the 
list of priorities expanding or relocating com-
panies look for when evaluating prospective 
locations, and this latest flight from Via Air-
lines will bolster the Tulsa region’s economic 
competitiveness.”
Community leaders from all sectors can 
meaningfully impact Tulsa’s opportunity for 
additional nonstop service. By adopting the 
#FlyTulsa policy, Chamber members benefit 
not only their own business, but the strength 
of the regional economy.

Fly local Buttressed by #FlyTulsa campaign,  
airlines add direct flights from Tulsa



TULSACHAMBER.COM  |  THE CHAMBER REPORT    11

To review the policy  
and join the growing  

list of businesses  
choosing to  

#FlyTulsa, visit  
tulsachamber.com/

flytulsa.

BEGINNING THIS SPRING, TRAVELERS WILL BE ABLE TO FLY TO  
22 CITIES (24 AIRPORTS) FROM TULSA INTERNATIONAL AIRPORT.

Park.
Walk.
Relax.

Over 2,300 
spaces right at 
our front door.

flytulsa.com

Atlanta - Delta
Austin (May 6) - Via Airlines
Baltimore/Washington, D.C. - Allegiant
Charlotte - American
Chicago O’Hare - American
Chicago O’Hare - United
Dallas Love - Southwest
Dallas/Ft. Worth - American
Denver- Southwest
Denver - United
Denver - Frontier
Detroit - Delta
Houston Hobby- Southwest
Houston Intercontinental - United
Las Vegas - Allegiant

Las Vegas- Southwest
Los Angeles - Allegiant
Miami - American
Minneapolis - Delta
Orlando/Sanford - Allegiant
Orlando (April 8) - Frontier
Orlando (June 9)- Southwest
Phoenix- Southwest
St. Louis- Southwest
Salt Lake City - Delta
San Diego (April 8) - Frontier
San Jose (April 11) - Frontier
Tampa/St. Petersburg - Allegiant
Washington D.C. (April 11) - Frontier
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In 2017, Tulsa set an attendance record for the 
Big 12 Wrestling Championship. Oklahoma 
State claimed its fifth consecutive team title at 
the tournament, which sold more than 16,000 
tickets for the two-day event. The champion-
ship had an economic impact of $1.3 million 
and gave Tulsa national exposure for its 
strength as a destination for amateur wrestling 
competition.

In 2018, both the Cowboys and Tulsa scored 
back-to-back victories: OSU won its sixth con-
secutive team title, and Tulsa bested its own 
attendance record with more than 18,000 
tickets sold.
Even before the 2018 tournament, the Big 12 
recognized Tulsa as a premier host. In Febru-
ary, the conference extended its contract 
to host the wrestling championship in Tulsa 
through 2020.
“Many thanks to the Tulsa Sports Commis-
sion, Tulsa Regional Tourism, the BOK Center 
and all involved in the commitment to the Big 
12 in staging a championship wrestling event 
that is second to none,” said Big 12 Associate 
Commissioner Bob Burda. “The recognition 
of this commitment is reflected in the two-
year contract extension to stage our wrestling 
championship in Tulsa through 2020. We look 
forward to growing our hosting partnership 
with Tulsa and continuing the success of this 
great event.”
Housed at the Tulsa Regional Chamber, Tulsa 
Regional Tourism is an umbrella organization 
that administers VisitTulsa, the city’s conven-
tion and visitors bureau; the Tulsa Office 
of Film, Music, Arts & Culture, an accred-
ited film commission; and the Tulsa Sports 

Commission, which markets Tulsa as a destina-
tion for amateur sporting events.
“One of the goals of Tulsa Regional Tourism 
is to promote Tulsa as a leading destination 
for visitors,” said Ray Hoyt, senior vice presi-
dent of regional tourism at the Tulsa Regional 
Chamber. “We do that through developing 
strong relationships to secure top-tier events 
like the Big 12 Wrestling Championship.”
The Big 12 Wrestling Championship is the larg-
est neutral-site wrestling conference champi-
onship in the NCAA.
“On behalf of the Tulsa Sports Commission 
and our local tourism partners, we appreciate 
the Big 12 for believing in our ability to host 
the coveted championship for another two 
years,” said Vince Trinidad, executive direc-
tor of the Tulsa Sports Commission. “We’ve 
worked long and hard to bring this conference 
to Tulsa.”
While fans only see two days of actual 
competition, bidding and planning for the 
tournament take years. The Tulsa Sports 
Commission won its first bid to host the 2017 
and 2018 Big 12 Wrestling Championships 
in 2015. Leading up to the event, Chamber 
staff coordinate everything from market-
ing, hospitality arrangements and volunteer 
recruitment, all to ensure the community’s 

excitement about, and enjoyment of, the 
championship.
“It wouldn’t have happened without the col-
laboration among our regional tourism com-
munity and private investors, and the quality of 
amenities and hospitality we have in northeast 
Oklahoma,” said Trinidad.
These quality amenities include nationally ac-
claimed venues like the BOK Center.
“SMG is thrilled to extend our partnership 
with the Big 12 Conference to host their wres-
tling championship at the BOK Center through 
2020,” said Jeff Nickler, general manager 
of the BOK Center/Cox Business Center, an 
SMG-managed facility. “We are proud to be 
part of this marquee event and look forward 
to providing an exceptional experience for the 
thousands of student athletes and fans who 
visit our city. Through constant collaboration 
with VisitTulsa and the Tulsa Sports Commis-
sion, SMG is committed to bringing top-cali-
ber sporting events to the Tulsa region.”
With an estimated economic impact of $1.5 
million, Hoyt believes the 2018 tournament 
set Tulsa on a winning trajectory for the next 
two years.
“We know that the Tulsa hospitality commu-
nity will continue to provide an excellent expe-
rience for athletes, coaches and fans.”

BACK-TO-
BACK

TULSA SCORING  
BIG WITH BIG 12  
WRESTLING  
CHAMPIONSHIP
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The Tulsa Office of Film, Music, Arts & Cul-
ture (Tulsa FMAC) continues to grow its 
annual presence at the South by Southwest 
(SXSW) Conference & Festival, an interna-
tionally prestigious event celebrating the 
convergence of the interactive, film and music 
industries. For the fourth year in a row, a con-
tingent of Tulsa-area artists, musicians and 
entrepreneurs descended on Austin, Texas, 
for the ten-day festival.

“I have loved watching the Tulsa lineups be-
come must-see events at SXSW,” said Ray 
Hoyt, senior vice president of tourism at the 
Tulsa Regional Chamber. “Tulsa consistently 
sells out performances at our music venues, 
and it’s great to see our one-of-a-kind music 
scene expanding to an internationally known 
event in Austin. Our commitment to promot-
ing these creative industries and showcasing 
Tulsa’s talent is a top priority.”

SXSW is Tulsa FMAC’s signature opportu-
nity to promote the region’s creative prowess 
outside of Oklahoma. Tulsa FMAC returned 
to the 2018 festival with three distinct offer-
ings: the official SXSW Tulsa Music Showcase 
and the Tulsa Boom Factory official SXSW 
day party, both on March 15; and the Created 
in Tulsa trade show booth March 11-14. Each 
promoted Tulsa to the world as a creative and 
cultural hub, and a top U.S. music destination.
“Our marketing efforts and consistency 
with SXSW continue to make Tulsa a known 
brand,” said Abby Kurin, director of Tulsa 
FMAC. “Having so many people at the fes-
tival represent Tulsa continues to solidify 
not just our name, but the talent that can be 
found in our city.”
Tulsa’s consistency has paid off. Just before 
the 2018 festival, the official festival maga-
zine SXSWorld had rave reviews for northeast 
Oklahoma and its “hotbed of music talent 
and tradition”:

Tulsa FMAC makes its presence 
at South by Southwest known
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“Look at recent Americana charts and you can’t miss the growing presence of 
Oklahoma artists. There’s the unflinchingly raw songwriting of [2016 Tulsa Boom 
Factory performer] John Moreland, a DIY upstart who made the jump to influ-
ential British label 4AD for last year’s “Big Bad Luv.” There’s the country rock of 
Turnpike Troubadours, whose two straight Billboard Top 5 country albums earned 
a coveted Austin City Limits TV segment. There’s former Troubadours member 
John Fullbright, a Grammy-nominated singer-songwriter who’ll bring a cast of his 
friends to SXSW this year as part of a Tulsa music showcase.”

The most recognized creative brands in the 
world turn their attention to Austin during 
SXSW, which has become a signature market-
ing effort for filmmakers, bands and startups. 
In an attempt to “hijack” that attention, 
hundreds of concerts and parties occur co-
incident to, but not officially sanctioned by, 
the actual festival. Tulsa’s SXSW presence is 
unique in its official standing, which grants 
the city visibility and promotion from the 
festival itself.
“People look for us at the trade show and 
make sure we host music events,” said Kurin. 
“It’s what SXSW attendees have come to 
expect.”
Tulsa’s history at SXSW began in 2015, when 
Tulsa FMAC launched the overwhelmingly 
successful Tulsa Boom Factory. The 2016 
Boom Factory featured the late Tulsa mu-
sic legend Leon Russell in one of his final 
live performances. Also in 2016, efforts 
expanded to include the Created in Tulsa 
trade show booth, introducing a unique 
platform to promote Tulsa’s innovative 
entrepreneurs, creative industries and arts 
organizations to more than 65,000 festival 
attendees. In 2017, Tulsa FMAC debuted the 
official SXSW Tulsa Music Showcase with a 
headliner performance by Hanson.

“We’re able to put together Tulsa’s foot for-
ward in Austin,” said Hoyt. “Tulsa’s the only 
city represented in Oklahoma with a show-
case. We’re talking about Tulsa’s creative 
class to an international audience.”
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TULSA BOOM
FACTORY

OFFICIAL SXSW
DAY PARTY

CREATED IN TULSA BOOTH
AT THE SXSW TRADE SHOW

TULSA MUSIC
OFFICIAL SXSW SHOWCASE

TULSA AT SXSW
SPONSORS

More than 85 musicians, volunteers and 
entrepreneurs traveled to SXSW with Tulsa 
FMAC as ambassadors for northeast Oklaho-
ma. Tulsa FMAC’s most valuable contribution 
is the organization and direction, marshalling 
those ambassadors as a singular force whose 
collective impact benefits both the individual 
and the whole Tulsa region. By unifying and 
amplifying what would otherwise be frag-
mented and disjointed voices, Tulsa FMAC 
builds a critical mass that furthers Tulsa’s 
brand as a region steeped in creativity. 
As SXSWorld illustrated:

“…the production assistance of 
[John] Fullbright [lured] rising 
roots-country band American 
Aquarium from their North Caroli-
na home base to Tulsa in late 2017 
to make their upcoming album. 
Band leader B.J. Barham says he’s 
impressed at the bonds between 
artists that have transcended sty-
listic boundaries.
“’They just look at it as music,’ 
Barham says. ‘A lot of those folks 
are just friends, and they don’t 
look at it as genres. It’s more of 
a scene, and that’s a cool thing.’”

That scene draws thousands of visitors a year 
to Tulsa, and Tulsa FMAC aims to grow its 
impact.
“People compare us to either the next Austin 
or the next Nashville, and certainly we take 
that as a compliment,” Kurin told SXSWorld. 
“But if you look back on what Tulsa has been 
doing and Oklahoma as a whole, it’s always 
had that rich history.”
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Like much of the nation, the Tulsa region 
faces a talent shortage. Despite low un-
employment rates, employers struggle to 
find qualified applicants. More jobs require 
specialized training and credentials than 
ever before.  According to Lumina Founda-
tion, the nation’s largest private foundation 
focused on increasing America’s success in 
higher education, two-thirds of all jobs will 
require some kind of postsecondary educa-
tion by 2020. 
To help meet the region’s talent needs, the 
Tulsa Regional Chamber has committed to 
tackling the challenge head-on. In addition 
to cultivating local talent, one way to ad-
dress the issue is to recruit people to the 
region who already have degrees. For many 
college juniors and seniors who have yet to 
finalize their post-graduation plans, their 
first exposure to a professional life in Tulsa 
is often through an internship.
“After speaking with and surveying area 
employers, we realized that finding interns 
isn’t the challenge – it’s keeping them in 
Tulsa after their internship is over,” said 
Maggie Hoey, executive director of Tulsa’s 
Young Professionals (TYPros). “To reverse 
this trend, we teamed up with the mayor’s 
office to better connect interns to the city 
in hopes that they start planting roots here 
during their internship.” 
This summer, TYPros and the City of Tulsa 
will launch the Intern in Tulsa series to show 
interns from local companies why Tulsa is a 
great place to live and work. Formerly, In-
tern In Tulsa was a Chamber program that 
matched prospective interns with compa-
nies. TYPros has shifted its focus to keeping 
existing interns rooted in Tulsa.
The event series will provide interns with so-
cial experiences outside of work, as well as 
networking and professional development 
opportunities. Events will include Tulsa Drill-
ers games, a tour of the Gathering Place and 
a service day. TYPros and members of the 
mayor’s office will encourage businesses to 
get involved by hosting networking lunches 
and attending events like a kick-off night 
with Mayor Bynum. 
“Tulsa’s ability to attract the best and bright-
est young minds is vital to our continued 

economic success,” said Kian Kamas, chief of 
economic development for the City of Tulsa. 
“A vibrant internship experience is often the 
deciding factor as graduates evaluate the 
city in which they will launch their career. We 
are thrilled to partner with TYPros and the 
Chamber to launch this summer internship 
program, and to help showcase the many 
reasons why Tulsa offers one of the brightest 
futures for young professionals and recent 
graduates.” 
Intern In Tulsa’s ultimate aim is to increase 
the percentage of adults in the region with 
at least an associate's degree, one of the 
key metrics of Tulsa’s Future. Many gradu-
ates assume there are better opportunities 
in bigger cities, an underlying cause of the 
exodus of young talent from mid-sized cities 
like Tulsa. Intern In Tulsa hopes to expose 
these potential residents to opportunities 
and experiences that give them a reason to 
stay. 
“TYPros’ mission is to attract and retain 
young talent in Tulsa,” says Hoey. “College 
interns are ideal targets because they are 
mobile and thinking about where they want 
to live and work after they graduate. With 
Intern In Tulsa, we’re trying to put Tulsa 
alongside Austin or Denver on the list of cit-
ies they consider living in after graduation. 
We think the best way to do this is through 

social connections with other young people 
and engagement with our city’s leaders.”
By curating experiences that show what 
makes Tulsa a special and thriving communi-
ty, Intern In Tulsa will play an important role 
in making Tulsa a place that young people 
choose to live. 

GROWING TULSA’S  
TALENT POOL
Event series promotes Tulsa to interns

How you can help:
You can help keep young 
talent in Tulsa by informing 
your interns about this event 
series and encouraging them 
to get involved. If you or 
someone at your company 
would like more information, 
please email Maggie Hoey at 
maggiehoey@typros.org. 



FOLLOW THE TULSA OFFICE OF FILM, MUSIC,  
ARTS & CULTURE AT @TULSAFMAC FOR MORE HIGHLIGHTS!

FEATURED ARTIST

Brian Nhira
A Tulsa native and Oral Roberts University graduate, Brian Nhira 
captivated national audiences as a contestant on “The Voice.” 
Videos of his performances on the show, as well as his subsequently 
released music videos, have racked up millions of views on YouTube. 
Passionate about music’s transformative power, Nhira has traveled 
across the U.S. and abroad to inspire and motivate students with a 
message of hope. Nhira was a featured artist at the 2018 Tulsa Boom 
Factory at SXSW.

Risha Grant
International D&I Speaker,  

Consultant & Author
Risha Grant LLC

D&I 101: 
INTERNAL  

POLICY

As you begin to hear more and more 
about companies building diverse work-
forces and embracing diversity and inclu-
sion initiatives, many employees wonder 
if the company is serious about change 
or simply checking a box. D&I consul-
tants and speakers like me are brought 
in to begin the uncomfortable conver-
sations and get everyone open and 
excited. When all is said and done, most 
employees want to know two things: is 
this really a safe space where I can show 
up authentically, and is my diversity really 
seen as a strength?
In my experience, some companies are 
sincere and some are not. They may feel 
forced into acceptance of D&I because 
of lawsuits or bad PR, and that is never 
a great start to any company initiative. 
A company that truly understands the 
changing economy actually embraces 
building a diverse workforce for their 
business success as well as social 
responsibility.
Stephen Covey once said, “Strength lies 
in differences, not in similarities.”

From a social responsibility standpoint, 
allowing your employees to show up 
authentically changes the game in your 
company culture. Happier employees 
are also more productive employees. 
Employers hire people because of the 
skill set they will bring to the company, 
but then strip them of the freedom to 
be creative through conformity. It’s 
important to have policies and rules in 
place, but it’s also important to create 
a space that allows people to flourish. 
It starts with allowing people to show 
up authentically and helping them see 
their diversity as a strength. Do this by 
encouraging your employees not to be 
afraid to show and speak about their 
diversity. This transparency will lead to a 
work environment that is more open and 
comfortable for everyone.
Companies that don’t embrace diversity 
and inclusion today will certainly miss 
out, but companies that don’t embrace 
diversity and inclusion in the near future 
will become obsolete.
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Linde Engineering North America Inc. 
www.leamericas.com

Linde Engineering North America Inc. is part of the fabric of Tulsa. Our role in the everyday items you use and 
commitment to our community help make Tulsa and the world a better place to live.   

We engineer and build plants for gas processing, LNG and deep cryogenics - here in Tulsa and worldwide.

We’re local. We’re global. And proud to be both. 

#wechilleditfirst
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Owning a small business can be a lonely af-
fair. From long hours to learning new skills on 
the fly, small business ownership is a unique 
endeavor. Small business executives share a 
comradery in their experiences, and connec-
tions between peers can be invaluable on a 
personal and professional level.
The Tulsa Regional Chamber is committed 
to fostering these peer-to-peer networks. 
Through the Tulsa Small Business Connec-
tion, the Chamber has grown its current 
CEO programming and created several new 
opportunities for small business owners and 
entrepreneurs.
Chamber members rate CEO Roundtables 
as one of the Connection’s best programs. 
These groups of eight noncompetitive busi-
ness owners meet monthly to share best 
practices and exchange ideas. In practice, 
roundtables serve as a peer advisory board. 
Angela Byers, principal of Byers Creative, 
has been involved in CEO Roundtables for 
several years. She says she remains involved 
because of the impact it has on her and her 
business.
“Regardless of our diverse industries, prod-
ucts or services, as small business owners we 
all face similar challenges and can learn from 
each other,” said Byers. “In my opinion, it’s the 
most valuable program the Chamber offers 
to small business owners. Since I joined four 
years ago, my group has helped me through 
an expansion into a new market, dealing with 
specific employee issues and learning how to 
more effectively lead my organization.”
Building on the success of CEO Roundtables, 
the Connection launched C-Level Lunch in 
May 2017. The program connects a group 
of three to four small business owners over a 
casual meal. Whereas roundtables meet reg-
ularly, C-Level Lunches are one-time meet-
ings between business owners, although 
follow up discussion is always welcome and 
encouraged.
C-Level Lunch has seen participation increase 
and received positive feedback since its 
inception.
“I started attending C-Level Lunch in order to 
network with other local business owners on 

a more personal level," said Kathleen Pence, 
owner and president of Pence Law Firm. "I 
have been encouraged by and learned from 
my fellow business owners. The spirit of the 
C-Level Lunch has been positive and support-
ive, which was a pleasant surprise.”
While these two programs provide value to 
business owners in different ways, the Con-
nection recently created a new opportunity 
for small businesses: access to owners and 
CEOs of large companies. 
In March, the Connection launched C-Suite 
Connections, a free program that connects 
small business executives with peers at larger 
organizations. The Connection reached out 
to large businesses in Tulsa such as PSO, 
Commerce Bank, Manhattan Construction 
and others, and compiled a list of business 
advisors. When a small business owner signs 
up for C-Suite Connections, they are asked to 
describe the current challenges they face or 
areas of their business in need of help. The 
Connection then matches them with the own-
er of a large business to meet for one hour to 
share advice.  
The Connection's goal is to provide the 
greatest value to Chamber small business 

members. Its programs for executives pro-
vide tailored resources that strengthen indi-
vidual small businesses. Combined with di-
verse offerings for small business employees, 
the Connection’s programs for executives 
provide a greater impact to strengthen the 
Tulsa region’s small business community.

EXECUTIVE  
CONNECTIONS
Tulsa Small Business Connection expands  
offerings for small business owners

To get involved  
with any of the 
Connection’s  

programs, visit  
tulsasbc.com.
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“It’s time to invest in a 21st century infra-
structure system to support and grow our 
21st century economy.” 
On Jan. 18, U.S. Chamber President and 
CEO Tom Donohue issued a call to action 
to attendees of the America’s Infrastruc-
ture Summit: it’s time to modernize. 
“It’s time to embrace innovation and equip 
our critical infrastructure with the technol-
ogy that will improve efficiency, productiv-
ity, and safety. And it’s time to approach 
this as a national imperative for long-term 
growth and competitiveness.”
The OneVoice Regional Legislative Agenda 
contains policy priorities that support this 
infrastructure modernization. The agenda 
is endorsed by a Tulsa Regional Chamber-
led coalition of 75 northeast Oklahoma 
business and industry groups, economic 
development organizations, and munici-
palities and counties. These entities agree 
that infrastructure is critical to economic 

prosperity, and that policymakers must en-
sure its long-term vitality.
The 2018 agenda highlights two major 
northeast Oklahoma infrastructure projects 
in dire need of funding. The Tulsa-West 
Tulsa Levee System is in need of a $34-mil-
lion rehabilitation, according to Tulsa Coun-
ty, and the U.S. Army Corps of Engineers 
ranks it among the most at-risk systems in 
the country. The McClellan-Kerr Arkansas 
River Navigation System (MKARNS) links 
northeast Oklahoma businesses to interna-
tional ports, and the Corps has identified 
a $155 million maintenance backlog for the 
waterway. 
In 2016, Congress passed the Water In-
frastructure Improvements for the Nation  
(WIIN) Act, which authorizes federal infra-
structure work across the country, including 
on the Tulsa levees and MKARNS. However, 
funding has yet to be appropriated for 
these projects.

SURFACE TRANSPORTATION
Funding woes also hamper surface trans-
portation infrastructure. Federal gas and 
diesel taxes that support the Highway Trust 
Fund have not increased in 25 years. Infla-
tion and increased fuel economy since the 
tax began have eroded its value. The fund 
now faces a $138 billion shortfall over the 
next decade if left alone. 
The U.S. Chamber advocates for a 25-
cent increase to the tax spread across five 

years. According to a U.S. Chamber re-
port, increasing the federal fuel tax by 25 
cents would cost the average motorist $9 
per month but would significantly improve 
deteriorating roads, which cost the same 
motorist an estimated $40 per month.
In Oklahoma, the OneVoice Regional Leg-
islative Agenda calls for an increase to the 
state gas and diesel tax to match surround-
ing states. Increasing the tax would provide 
a more sustainable revenue source for 
transportation and support the OneVoice 
legislative priority to maintain and augment 
critically needed funding for Oklahoma’s 
roads and bridges.
The U.S. Chamber also recommends policy 
changes to allow and encourage more pub-
lic-private partnerships on infrastructure 
improvements. 
Tulsa leads by example on this front with a 
plan to complete the Gilcrease Expressway 
as a toll route. A public-private partnership 
was announced last year that involves the 
City of Tulsa, the Oklahoma Department of 
Transportation, the Oklahoma Turnpike Au-
thority, Tulsa County and the U.S. Depart-
ment of Transportation, among a number of 
other regional public partners. 

Federal Advocacy
OneVoice priorities 
address infrastructure  
modernization,  
workforce training
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Advocate in 
Washington
As the Chamber's signature federal advocacy 
event, the Tulsa Regional Washington D.C. 
Fly-In is of the utmost importance for federal 
OneVoice legislative priorities. This three-day 
event offers top-level business executives and 
regional leaders a direct connection to Oklaho-
ma’s federal delegation, as well as a unique op-
portunity to gain valuable insight from some of 
the nation’s top policy experts. Other highlights 
of the trip will include lunch with U.S. Senator 
James Lankford in the Members’ Room of the 
Library of Congress and a Potomac River dinner 
cruise aboard the National Elite yacht.

Project leaders anticipate a total cost of 
$300 million, with yet-to-be-determined 
private partners covering more than $100 
million. That private expense would be re-
imbursed through the toll. The approach 
could become a national model for how 
public-private partnerships work to com-
plete major public projects.

WORKFORCE TRAINING
If a modernization of America’s infrastruc-
ture is on the horizon, the country will need 
to also invest in its workforce.
“Nearly 80 percent of construction firms 
report that they are having a hard time 
finding qualified workers,” said Donohue. 
“At the same time, by some estimates, 
every $1 million in additional infrastructure 
spending means an additional six to seven 
construction jobs. Who is going to fill those 
positions?”
In Oklahoma, 55 percent of the labor mar-
ket contains middle-skill jobs, but only 47 
percent of the state’s workers have the 

CareerTech or short-term training needed 
for such positions. This is also true nation-
wide, where 54 percent of jobs are middle-
skill, but only 44 percent of workers qualify 
for such jobs. Thirty-six million American 
adults lack the skills necessary to fill the 
jobs that already exist, to say nothing of 
the jobs that will be needed further into the 
21st century.
Several OneVoice priorities address 
America’s talent needs. Pell Grants have 
been valuable tools for helping students 
in low- and middle-income families attend 
traditional degree programs. Pell Grant 
eligibility is currently limited to programs 
covering two-thirds of an academic year, 
or 16 credit hours. This restriction was es-
tablished before shorter-term credentials 
were as imperative for industry as they are 
today. Removing this restriction would help 
to build a much-needed talent pipeline for 
Oklahoma companies.
Pell Grant funding is also in jeopardy. Pell 
Grants have failed to keep up with the 

growing costs of college, and the gap be-
tween individual Pell awards and college 
costs has been widening since 1975. Moving 
forward, strengthening the program would 
ensure it continues to offer access to higher 
education and economic opportunity. 
The Chamber and its OneVoice coalition 
partners continue to champion the business 
case for infrastructure modernization and 
workforce training. Federal investments in 
these priorities will have a profound impact 
on the northeast Oklahoma economy.

May 9-11
Register @ tulsachamber.com/events
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When was your business established? 
Intent Productions was founded February 2014.

What made you decide to open your 
small business? There were a lot of rea-
sons. One reason was to gain more control 
and freedom over my life at an early age. 
Second, after years of earning my video 
production degree and sharpening my 
skills in the corporate world, I believed all 
I needed was the right moment with the 
right team, and I would succeed. Lastly, 
my business partners (Evan Gabbin and 
Ben Lindsey) and I were inspired by the 
entrepreneurial spirit within the black com-
munity that once existed and thrived before 
the race riots of 1921. It’s our hope that we, 
along with other minority business owners 
in this city, will inspire other minorities to 
take a chance on their dreams and build a 
business of their own.  

What are the greatest challenges as-
sociated with small business owner-
ship? I’m sure it’s different for everyone, 
but for me it’s mental toughness and pa-
tience. Running a small business is a faith 
walk. There was no guarantee we would be 
where we are today. There was a lot of un-
certainty along the way. Through the sup-
port of friends and family, and by focusing 
on what can go right rather than what can 
go wrong, we allowed ourselves as well as 
our business to grow. We are still growing, 
and we continue to trust the process.

What do you find most rewarding 
about operating a small business?  
Witnessing the growth. Starting out can 
seem a bit chaotic, and you’ll find yourself 
throwing ideas against the wall and seeing 
what sticks. Sooner or later, you begin to 
see what works and what doesn’t. Regard-
less, good or bad, success or failure – it’s all 
part of the process. Knowing you are on the 
road to achieving your dreams and goals 
feels great.

What advice would you give to any 
would-be small business owners con-
sidering starting a business in the 
Tulsa area? Go for it! Establish a vision, 
set goals, celebrate your small accomplish-
ments, learn from your mistakes, constantly 
improve your product/service and NET-
WORK until you don’t have to introduce 
yourself. Become a member of the Tulsa 
Small Business Connection and 36 Degrees 
North. Tulsa has many organizations com-
mitted to the success of small businesses. 
The resources are here.    

How do your small business begin-
nings impact your passion for being 
a leader for the next generation of 
small businesses? We started Intent 
Productions from humble beginnings. No 
loans, no equipment, no money and no 
experience running a small business. All 
we had was a vision and the desire to build 
together. I believe in short-term sacrifice for 

long-term gain and working together as a 
community. We’ve demonstrated that it’s 
possible to build a successful business with 
little to no resources through teamwork. 

What personal trait contributes 
the most to your success? If I had to 
choose one personal trait, I would say per-
severance. I believe in patience and never 
quitting. 

In what ways do you work on your 
business instead of just in your busi-
ness? Constantly improving our sales fun-
nel, improving our marketing strategies, 
evaluating new markets, researching new 
cameras/equipment that will better help tell 
our clients’ stories, searching for network-
ing opportunities, and continuously invest-
ing in business training and mentorship.

What was your greatest learning 
moment since starting your busi-
ness? When beginning a small business, 
most times you are limited in resources. You 
lack support, funds, equipment and expe-
rience. You sometimes have to rely on the 
bare minimum. It’s not a matter of what you 
have, but what you have inside of you. If you 
are dedicated, passionate and resourceful, 
you have enough to begin.

ERIC SANDERS
President and producer



Surprising Solutions for SMB’s 
 

CP Solutions is a local supporter of small to medium 
businesses ready to promote and grow.

 + Forms and materials to support operations, accounting, and HR
 + Promotional materials to support sales, recruitment, and campaigns
 + Promotional items - spreading brand awareness
 + Direct mail - simple or complex, personalized, and targeted
 + Packaging and P.O.P. / retail promotions
 + Kit assembly, fulfillment, and warehousing
 + Technology platforms to enable ad building, branded product sales  
  and distribution
 + Technology platforms to manage franchise and branch supply  
  distribution, approvals, and reporting

Request a complimentary informational consultation. 
Go to CPSolutions.biz/consultation or call 918.664.6642

CPSolutions.biz | 918.664.6642 | 2757 S. Memorial Dr. | Tulsa, OK 74129
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Board of Advisor
SILVER LEVEL

Ardagh Group
1000 N. Mission
Sapulpa, OK 74006
(918) 224-1440
ardaghgroup.com
Glass container manufacturing.

Board of Advisors
BRONZE LEVEL

Connexions Loyalty 
14002 E. 21st St., Ste. 1030
Tulsa, OK 74134
(918) 879-6929
cxloyalty.com 
Leading global full service provider  
of travel loyalty programs.

Enel Green Power North America, Inc. 
16332 State Highway 18
Burbank, OK 74633
(202) 263-1630
enelgreenpower.com/country-north-america 
Leading owner and operator of  
renewable energy plants in the  
United States.

Mid-Continent Group
P.O. Box 1409
Tulsa, OK 74101
(918) 587-7221
mog-ins.com
Mid-Continent Group provides  
specialty commercial insurance and  
surety products.

Opportune, LLP          
401 S. Boston Ave., Ste. 3000 
Tulsa, OK 74103          
(918) 748-3890           
opportune.com
Opportune is a leading global energy 
consulting firm specializing in adding 
value to clients across the energy 
industry, including upstream, midstream, 
downstream, power and gas, commodities 
trading, and oilfield services.

SeneGence International
301 S. Main St.
Sapulpa, OK 74066
(918) 640-1858
senegence.com
Cosmetics and perfumes.

NEW MEMBERS
JANUARY/FEBRUARY 2018

Admiral Express
1823 N. Yellowood
Broken Arrow, OK 74012
(918) 249-4000
admiralexpress.com 
Office equipment and supplies.

Asemio
1441 S. Carson Ave.
Tulsa, OK 74119
(918) 213-0594
asemio.com
Software and web development.

Block Advisors 
5341 E. 41st St.
Tulsa, OK 74135
(918) 622-3069
blockadvisors.com
Tax preparation and business services.

Bronco Manufacturing
4448 S. Jackson Ave.
Tulsa, OK 74107
(918) 446-7196
broncomfg.com
Manufacturer of oil field replacement parts. 

Coffee Bunker
6365 E. 41st St.
Tulsa, OK 74135
(918) 637-3878
coffeebunker.org
Veteran-based nonprofit.

Crystal Keller Consulting 
20885 W. 887 Rd.
Cookson, OK 74427
(918) 506-5187
Commercial construction services, including 
entitlement and permit management.
DIVERSE BUSINESS

Century 21 Ultimate Realty 
1418 E. 71st St.
Tulsa, OK 74136
(918) 519-7153 
century21.com  
Real estate, listings and selling of all 
different properties.

Euchee Butterfly Farm
PO Box 179
Leonard, OK 74043
(918) 366-0964
nativebutterflies.org
Commercial agricultural facility specializ-
ing in sustainable production of butterflies 
and native plants.

Fiber Pad, Inc.
P.O. Box 690660
Tulsa, OK 74169
(918) 438-7430
fiberpad.com
Fiber Pad provides custom plastic 
thermoforming and vacuum forming,  
CNC trimming, and secondary assembly for 
the aerospace, marine, medical, automotive 
and industrial markets.

The Goods Bodega     
107 N. Martin Luther King, Jr. Blvd. 
Tulsa, OK 74103          
(918) 527-6857
thegoodsbodega.business.site 
The Goods Bodega is a micro food  
market located in the newly renovated 
Archer Building. Providing pantry  
staples for downtown dwellers and  
lunch options for downtown workers.

Green Country Teen Challenge 
P.O. Box 2493
Sapulpa, OK 74067
(918) 512-8110
okteenchallenge.com
A Christ-centered residential mentorship 
program designed to help young men  
who have life-controlling problems like drug 
addiction.

Inspired Spaces, LLC
3321 S. 88th E. Ave.
Tulsa, OK 74145
(918) 770-9855
inspiredspacesok.com
Installs home automation, audio/visual 
products and garage storage.

Jimmy Hula's
1941 S. Yale Ave.
Tulsa, OK 74112
(918) 939-8765
jimmyhulas.com
Restaurant.

Keller Williams – Yvette SanVicente
4745 E. 91st St., Ste. 100
Tulsa, OK 74137
(918) 378-9742
tulsaluxuryproperties.net
More than 18 years of seasoned excellence 
in consulting, negotiating, marketing and 
customer service to homeowners.
DIVERSE BUSINESS

Meghan Garrett Designs
222 W. 55th St.
Sand Springs, OK 74063
(918) 361-3505
Graphic design services.
DIVERSE BUSINESS

Mercy Regional EMS
9106 N. Garnett Rd.
Owasso, OK 74055
(918) 609-5827
mercy-regional.com
Ambulance service.

Mountain Path Technologies
303 E. 123rd Ct.
Jenks, OK 74037
(918) 688-4298
Software consulting.



TULSACHAMBER.COM  |  THE CHAMBER REPORT    27

Mother Nature’s Pest Control
8704 E. 41st St. 
Tulsa, OK 74145
(918) 663-7741
mothernaturesinc.com
Pest control.

Movement Mortgage
3501 W. Kenosha Ave.
Broken Arrow, OK 74012
(918) 212-4674
movement.com/lauragray
Mortgage loans

Mr. Delivery - Tulsa 
6738 E. 7th St.
Tulsa, OK 74112
(512) 323-0206
mrdelivery.com
Picks up and delivers restaurant food. 
DIVERSE BUSINESS

NALA-The Paralegal Association
7666 E. 61st St., Ste. 315
Tulsa, OK 74133
(918) 587-6828
nala.org
The National Association of Legal 
Assistants (NALA) is the leading paralegal 
association in the U.S. and provides 
continuing education and professional 
development programs to all paralegals.

Neighbors Along the Line
5000 Charles Page Blvd.
Tulsa, OK 74127
(918) 584-1111
neighborsalongtheline.org
Nonprofit social services.

TO SPONSOR A NEW MEMBER, CALL 918.560.0213

Precision Engineering Group, LLC
5800 E. Skelly Dr., Ste. 1100
Tulsa, OK 74135
(918) 749-3000
Engineering firm.

Pure Barre
8921 S. Yale Ave.
Tulsa, OK 74137
(918) 494-4977
purebarre.com
The Pure Barre technique is a total  
body workout that fuses elements  
of ballet, pilates and weights in a  
55-minute intense session.
DIVERSE BUSINESS

Relay Creative Group
320 S. Boston Ave., Ste. 1504
Tulsa, OK 74103
(918) 302-8652
relaycreative.com
Relay Creative Group is an advertising 
agency specializing in strategic branding, 
graphic design, web design, video produc-
tion and marketing services.

Riot Creative Imaging 
7022 E. 41st St.
Tulsa, OK 74145
(918) 663-8100
e-arc.com
Printing, car wraps, trade show graphics, 
printing equipment, scanning, cloud 
storage, online planroom and smartscreen.

Tulsa Symphony Orchestra
117 N. Boston Ave., Ste. 201
Tulsa, OK 74103
(918) 584-3645
tulsasymphony.org
Symphony orchestra.

Travis Chiropractic      
10135 S. Delaware Ave.         
Tulsa, OK 74137          
(918) 296-7587           
tulsafamilychiropractic.com 
Provides chiropractic care to the Tulsa 
community.

TRUCO 
14083 S. State Hwy 51., Ste. 193
Tulsa, OK 74112
(918) 261-0247
trucodevelopment.com
General contracting and construction 
management services on a wide variety of 
projects.

Tulsa Braces
3305 E. 45th St.
Tulsa, OK 74135
(918) 743-2315
tulsabraces.com
Orthodontist.

SEE WHAT THE TULSA REGIONAL CHAMBER IS COOKING 
UP FOR THE 24TH ANNUAL RESOURCE CAMPAIGN!

Whatever your marketing goals or budget, the Chamber has opportunities for you. Our 
sponsorships provide your company with brand awareness and publicity among the 
region’s community and business leaders, with opportunities ranging from seats at event 
head tables to targeted advertising placements. The resource campaign helps fund our 
strategic initiatives throughout the year. 

The Chamber’s 10-week, volunteer-driven campaign is underway. 
Email karenhumphrey@tulsachamber.com for more information. 
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YOUR PARTNER IN PROSPERITY 

“Our Chamber is probably the best 
chamber of commerce in the United 
States for starting a business.”

Jennifer Jezek
President, York Electronic Systems
MEMBER SINCE 1984
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