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RECAPPING OUR RECENT ACTIVITIES, EVENTS, PROJECTS AND MORE

HEADTABLE

MAYOR’S ECONOMIC
RECOVERY ADVISORY
COMMITTEE

ONEVOICE TASK
FORCES

Play a part in shaping state and federal legislation
by joining a task force to help create the OneVoice
Regional Legislative Agenda. The agenda is developed annually through the collaboration of more
than 500 individuals representing hundreds of
businesses and more than 75 chambers of commerce, municipalities, counties and economic development organizations.
Task forces will meet throughout August and September to generate policy positions and legislative
priorities for consideration on the agenda. Later
this fall, attendees at the virtual OneVoice Regional
Legislative Summit will deliberate and vote on
which of the task forces' priorities to include in the
2021 agenda. The top priority from each task force
will automatically be added to the agenda.
To ensure the perspective of your business or industry is included in the creation of the agenda,
please ask a representative from your organization
to join one or more task forces. Please note that
only Chamber members and regional partners may
take part in the OneVoice task forces and summit.
All task force meetings will be held virtually via
Zoom, and advance registration is required.
tulsachamber.com/onevoicetaskforces

JULY 2020 | TULSACHAMBER.COM | THE CHAMBER REPORT

4

After meeting for several months, the Mayor’s Economic Recovery Advisory Committee released its list
of recommendations to ensure the short- and longterm economic vitality of the region. The committee
is a partnership between the Tulsa Regional Chamber
and the City of Tulsa to leverage the experience and
expertise of area business and community leaders in
navigating Tulsa’s economic recovery.
The committee formed several subcommittees to
address the areas of existing business and industry,
public health and economic recovery, and economic
growth. The committee focused its analysis and recommendations on actions and efforts to support the
continued growth of quality jobs and the regional
economy. Those recommendations include increasing access to capital and providing tools for small
businesses; establishing an angel investor network;
launching a remote work initiative; developing a
manufacturing innovation hub; and more.
The committee now seeks public input via an online
survey to prioritize these recommendations, which
will be finalized by the committee upon review of the
feedback.
You can view the complete list of recommendations
and take the survey at cityoftulsa.org/merac.

TULSA MUSIC
STRATEGY

The Tulsa Office of Film, Music, Arts & Culture (Tulsa
FMAC) has partnered with global consulting firm
Sound Diplomacy on a comprehensive strategy
for the recovery and further development of Tulsa’s
music scene. The strategy will provide the city with
the tools to plan for and develop a robust and
sustainable music ecosystem going forward. The
music sector – including artists, performers, venues,
studios and related creative support services – delivers a number of economic and social benefits to
the city, and the Tulsa Music Strategy will provide
area stakeholders with an in-depth understanding
of these values.
Sound Diplomacy is the global expert in developing long-term and self-sufficient community music
strategies. The firm has worked in more than 40
countries and with over 100 clients, including the
Greater London Authority, Walton Family Foundation and the cities of Vancouver, San Francisco, New
Orleans and Indianapolis.
Learn more at sounddiplomacy.com/tulsa.

TULSA SMALL
BUSINESS
SUMMIT

The 2020 Tulsa Small Business Summit will be held
virtually on Tuesday, Sept. 22. Attendees will gain
insight and expertise from local business leaders
and keynote speakers, including Tracy Spears,
executive leadership coach and co-founder of
Tulsa’s Exceptional Leaders Lab, and Dr. Gustavo
Grodnitzy, author and national consultant on organizational culture change. Dr. Gustavo will discuss
culture in the current climate and how leaders can
build a strong organizational culture.
The summit will also offer breakout sessions covering topics such as marketing and sales; diversity,
equity and inclusion; workforce and HR; and a
panel with previous winners of the Chamber’s
Small Business Awards. Breakout sessions will
leave attendees with tangible takeaways to help
their businesses and employees be successful.

TULSA SAFELY

Tulsa Regional Tourism, the destination marketing
organization housed at the Chamber, is leading an
effort to raise awareness of the health and safety
precautions taken by local businesses in the tourism and hospitality industry.
The Tulsa Safely Pandemic Partnership, which will
roll out in early August, will highlight businesses
that have submitted their COVID-19 reopening
plans to the Tulsa Health Department. The partnership will also launch a creative campaign to showcase these businesses and demonstrate to area residents and visitors how people can “Tulsa safely."
More details will be announced in the coming
weeks about how businesses can participate in the
Tulsa Safely Pandemic Partnership.

The event will culminate with a virtual Small
Business Awards ceremony. Now more than ever,
northeast Oklahoma’s small businesses have
shown resilience, dedication and a passion for the
community. The awards recognize area business
owners and companies for the critical impact they
have on northeast Oklahoma’s economy.
Register for the summit at tulsachamber.com/
events.
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PUTTING TULSA
ON THE MAP

Why Tesla’s decision to locate its next Gigafactory in Austin
is still a win for the Tulsa region
Tesla Motors is the most valuable automaker in the world. A five-fold
increase in the company’s stock price during the past 12 months, combined with an increasing public acceptance of electric vehicles, has
propelled Tesla into the upper echelon of American companies. Tesla
employs more than 48,000 people worldwide, and its founder and CEO
Elon Musk is one of the most talked-about executives of the past decade.
In March, Musk created a frenzy with a simple tweet: “Scouting locations
for Cybertruck Gigafactory. Will be central USA.”
This new project became the biggest economic development opportunity for American cities since Amazon’s much-hyped, and similarly unorthodox, HQ2 selection process. Communities across the country immediately responded with tweets of their own, stating their case for why
Tesla should build this new Gigafactory in their cities.

The Tulsa Regional Chamber, the City of Tulsa, the Oklahoma Department of Commerce, the George Kaiser Family Foundation and other regional partners worked together to submit a formal proposal for the project. While Tesla hasn’t disclosed exactly how many proposals it received,
it’s known that cities in Kansas, Missouri and Texas submitted. Early in the
process, Nashville was also reportedly a contender, and Joplin, Missouri,
offered $1 billion in incentives to entice the auto company.

At the time, if you told someone in San Francisco or New York that Musk
and Tesla seriously considered building the factory in Tulsa, Oklahoma,
they most likely would have looked at you in disbelief.

“Tesla evaluated numerous locations east of the Rocky Mountains,” says
Oklahoma Secretary of Commerce and Workforce Development Sean
Kouplen. “Each executive who visited our state was surprised and impressed, and they shared that the decision was a difficult one”.

Fast forward to today, and Tulsa is well-known as one of two finalists for
the $1 billion, 1,500-acre Gigafactory. While Tesla ultimately selected
Austin, the process and publicity put Tulsa on the map as a legitimate
contender for major economic development projects.

Tesla’s needs included a central location, at least 1,500 uninterrupted
acres of land, a skilled local manufacturing workforce and a strong quality
of life to attract young talent. While it may have sounded like a longshot
to some, the Tulsa region checks all these boxes.

The road less traveled

“This is a testament to Oklahoma’s amazing progress over the last 20
years,” says Kouplen. “We definitely have something compelling to offer
companies looking for a pro-business state with excellent quality of life
and great value.”

For most projects, the site selection process is handled confidentially
and not publicly disclosed by the company. However, Tesla and Musk
are proudly unlike most other companies and executives. In May, media
reports indicated Tulsa was a finalist for the Gigafactory alongside Austin.
The announcement came as a surprise to people around the country –
including Tulsans – and immediately put the city in the national spotlight.

With such an unconventional announcement of the project, it was apparent Tulsa would have to get creative with its pitch. To supplement the formal proposal, local creative agency Gitwit launched several digital cam
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paigns targeting Tesla executives and Musk directly, a vinyl wrap of
Elon Musk’s face was applied to Tulsa’s beloved Golden Driller, and
local Tesla owners held a vehicle parade.

Charting a new course

“The way the entire state rallied to try to persuade Tesla was absolutely amazing,” says Kouplen. “Elon Musk said he had never seen
anything like it before. It makes me very proud to be an Oklahoman.”

The answer is an unequivocal yes.

Looking for a bright spot in an exceptionally difficult few months,
Tulsans rallied around the cause, with thousands of Tulsa-area residents shared their support on social media.

With Tesla having selected Austin, some might ask if all the effort
was worth it.

The Tulsa region is now known for having gone head-to-head with
Austin – the third-fastest growing region in the country – for one of
the most sought-after economic development projects in recent
memory. Tulsa was covered favorably in dozens of national news

“I think one of the most important things companies learned from this process is that the Tulsa
region welcomes visionaries and innovators with
open arms,” says Mike Neal, president and CEO
of the Tulsa Regional Chamber. “When deciding to expand or relocate, corporate decisionmakers look at how they’d fit into a community’s
culture, and I think it’s apparent Tulsa’s culture is
business-friendly.”
These efforts paid off in July when Musk acknowledged local support for the project, tellingly, by
tweet: “Wow, I’ve never seen this level of support! Out of respect, seems like I should at least
visit.” Musk made good on his offer, personally visiting a potential
site in northeast Oklahoma with Gov. Kevin Stitt, Secretary Kouplen
and Jeff Stava of the George Kaiser Family Foundation.
“Over the past few months, Tulsans and Oklahomans as a whole
showed the nation and the world that our state is worthy of being
one of two finalists for an innovative, cutting-edge company like Tesla,” says Gov. Stitt. “The comprehensive effort made by the State of
Oklahoma, the City of Tulsa and the Tulsa Regional Chamber proves
Oklahoma remains open for business and an ideal destination for
the automotive industry despite [Austin’s] announcement.”

outlets, including Car and Driver, Fortune and Forbes, as well as
mentioned hundreds of thousands of times on social media. For
several months, Tulsa’s innovation, passion and quality of life have
been on display. The free national media coverage Tulsa earned was
equivalent to spending $40 million on advertising.
The Gigafactory site selection process also puts the Tulsa region
on a new playing field for future economic development projects.
Site selectors, company executives and other decision-makers now
know about factors that enable Tulsa to compete with major cities
like Austin for talent.
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MARCH 10

ELON MUSK ANNOUNCES ON TWITTER HE’S SCOUTING
LOCATIONS FOR A NEW GIGAFACTORY.

APRIL

TULSA SUBMITS A FORMAL PROPOSAL FOR THE
PROJECT.

MAY 15

TULSA AND AUSTIN ARE ANNOUNCED AS FINALISTS FOR
THE GIGAFACTORY.

MAY 19

ELON MUSK’S FACE IS PAINTED ON THE GOLDEN DRILLER.

MAY 27

GOV. KEVIN STITT AND SECRETARY OF COMMERCE AND
WORKFORCE DEVELOPMENT SEAN KOUPLEN MEET WITH
MUSK AT NASA’S SPACEX LAUNCH.

JULY 3

ELON MUSK AND TESLA LEADERSHIP VISIT A POTENTIAL
SITE IN NORTHEAST OKLAHOMA.

JULY 22

TESLA ANNOUNCES ITS NEW GIGAFACTORY WILL BE IN
AUSTIN.

“Tulsa’s profile has been elevated substantially,
and individuals and organizations that previously might not have given us a serious look
now see our advantages – including a low cost
of living and short commute times, as well as
an eager, well-trained workforce, access to
top engineering talent and a centralized location,” says Mike Neal. “Those advantages will no
doubt resonate with other companies looking
to expand or relocate.”

row – exactly the kind of place Tesla and similarly innovative companies want to be.

The process also demonstrated that northeast
Oklahoma is a region looking toward the future.
It’s a region of entrepreneurs and innovators
working together to create the jobs of tomor-

During the last several years, northeast Oklahoma has built great momentum for economic development. From Sofidel to Google to Amazon,
northeast Oklahoma is attracting high-quality

employers and adding thousands of jobs to the
region’s payroll. Tulsa’s Future, the Chamber-led
public-private regional economic development
partnership, has generated more than $1.9 billion in capital investment and helped create
more than 16,000 jobs since 2016.

“Northeast Oklahoma has seen big increases in
economic development activity the past several
years, and we’re optimistic that will continue,”
says Neal. “Tulsa beat out a host of other significantly larger, world-class cities to be a finalist
for the Tesla project, and that has to mean great
things for our future.”
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It also appears Tulsa’s courtship of Tesla could
be far from over. While announcing Tesla’s selection of Austin, Musk took time to mention
how impressed he was with the city and team
working on the project.
“We will strongly consider Tulsa for a future expansion down the road.”
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CAUSES FOR CELEBRATION
Although Tulsa didn’t land Tesla’s new Gigafactory, the region still had
several economic development wins to celebrate during the past month.
Amazon’s Tulsa distribution center is nearing completion, and the company recently began hiring for 1,500 full-time positions. Employees will
work alongside Amazon robotics to pack and ship small items for delivery.
Amazon announced the $130 fulfillment center in 2018, making it the
largest new employer announcement in the city’s history.
"Amazon's investment in Tulsa is a testament to our region's strong workforce and burgeoning technology sector,” said Chamber President and
CEO Mike Neal. “We are especially grateful Amazon is bringing quality
jobs to northeast Oklahoma during this critical time. As our region continues gaining recognition as a globally competitive and innovative place to
do business, we look forward to building upon this momentum and fostering additional job growth in the future.”
Additionally, Muncie Power Products broke ground on its new manufacturing facility at the Peoria-Mohawk Business Park. The facility is an
expansion of the company’s current operations, which employs around

240 people. Muncie is headquartered in Indiana, but its Tulsa location
will be the company’s primary manufacturing facility. Construction on the
300,000-square-foot facility is expected to take nine to 12 months and
will bring high-quality jobs to the north Tulsa community.
Muncie is the first tenant to locate in the Peoria-Mohawk Business Park,
which was made possible through a public-private partnership between
the City of Tulsa and the George Kaiser Family Foundation. The 120-acre
business park is a transformative investment in north Tulsa and will provide greater economic access to the community.
Justin McLaughlin, the Chamber’s executive vice president, COO and
interim senior vice president of economic development, shared his optimism for the future of the Peoria-Mohawk Business Park.
“Muncie is the first tenant in the park, but they certainly won’t be the last,”
he said. “Not only is the Peoria-Mohawk Business Park bringing high-quality jobs to this part of the city, but it’s also a stimulus for future economic
growth. We look forward to working together to bring future employers
to North Tulsa.”

OKLAHOMA SECRETARY OF
COMMERCE AND WORKFORCE
DEVELOPMENT SEAN KOUPLEN
Sean Kouplen was appointed secretary of commerce and workforce development in January 2019. In this role, Secretary Kouplen oversees 36 state
agencies responsible for the state’s economic, community and workforce development efforts, including the Oklahoma Department of Commerce. He
is also a small business investor and serves as chairman and CEO of Regent Bank.
Under his leadership, Oklahoma has attracted more than 65 new businesses since 2019. Gov. Stitt has now tasked Secretary Kouplen with leading the
state’s business and economic recovery from the COVID-19 crisis.
Secretary Kouplen spoke at an installment of the Tulsa Regional Chamber’s Business Support Series in early July. While some of the information is now
outdated, a number of the secretary’s points will be helpful to area business managers and owners if state and federal relief programs receive additional
funding. The following are relevant excerpts from that discussion.

What are the basics of the Oklahoma Business
Relief Program?
This is a grant program of fered through the
Department of Commerce. It is up to $25,000,
it’s two months of your payroll, and the key is it is
needs-based. The company must have revenues
that are down 25% from pre-COVID to post-COVID.
But basically you can choose one of three different
time frames, compare your pre-COVID numbers
compared to post-COVID, and as long as you’re
down 25% and you qualify as a small business, you
do qualify for this program. It’s operated through
financial institutions, so to determine whether or
not your bank or credit union is participating, go
to okcommerce.gov/relief. We’ve got a list of all
of the financial institutions that are participating.
You’ll go on to the [Oklahoma Department of}
Commerce website, download the application, fill
it out, deliver it along with a little bit of supporting
financial documentation to the bank, and then
they will submit it on your behalf.
Money available during phases one and two
of the program was spoken for in a matter of
days. If a third phase is made available, what
should businesses do to prepare?
They need to get their documents into their financial
institution quickly, and you basically need to lean
on that financial institution to make sure they are
on the ball and get your application uploaded to
[the Department of] Commerce. So you’ve got
to find somebody that will commit to put you at
the top of the stack and get you uploaded early.
I do think there will be additional phases to this
at the state level. These have gone so well, the
execution has been great and our banks have
been so great to work with. I think we will have
another phase or two of these. We might tweak it

just a little bit to include some other businesses
that this doesn’t fit quite as well, but I don’t think
this is the last one, either.

credit – $1,000 per employee up to $150,000. It’s
a 30-year credit line, it has a very low interest rate
at 3.75%, and so it’s very flexible and easy to use.

What federal programs should Oklahoma
businesses know about?
The Paycheck Protection Program (PPP) has now
been extended to Aug. 8. And many of you, I’m
sure, are familiar with the PPP program, but it’s
also two and a half months of payroll. It has to
be used 60/40 – 60% must be used for payroll,
40% can be used for other purposes. As long as
you use it for those purposes, the dollars will be
forgiven, so you do not have to pay it back. If you
do not use it, you will have to pay it back over a
five-year period, and the interest rate is 1%. It’s
been a fantastic program, and there is still [as of
July 9] $130 billion available in PPP funds. That’s
really remarkable.

The Main Street Program is a little different. This
is a traditional banking program where the bank
might be able to be a little bit more flexible on a
loan to you because they are able to sell 95% of
the loan off to the Federal Reserve. The bank only
keeps 5%, so they have a very low risk. We actually
just did one of these [recently], and it may be a way
that you can get funding where otherwise you not
might not be able to. The minimum loan amounts
to $250,000 and it goes up to $25 million. It is a
five-year loan program, so you have to be able to
pay it off within five years. During the first year,
the interest is capitalized, so there’s no payment.
The second year, you pay interest only, and then
you actually have to pay it back the final three
years. So it gets a little bit challenging to make
the underwriting work, but it can work for the
right companies and it is a way to get additional
capital to those companies.

I know there are still a number of businesses that
have not taken advantage of it yet, because June 30
was the prior deadline. I’m in the banking business,
and we had a bunch of applications on June 30.
There was no way to get them all done that day,
so thankfully it has been extended to August 8.

What else should business owners and managers
consider to help with their recovery?
I would really work with your financial institution. All
of us have been given a mandate by our regulator
that we need to work with clients through this
COVID-19 crisis. So you’re going to see flexibility
from your bank or credit union that you have
probably never seen in the past, and that is because
we’ve all been given the green light to do so and
help our clients. You may be amazed, a lot of them
are offering … no payments for a period of time.
None of us did anything to deserve this, and it’s
just a crisis that we have to get through together.

The other nice part about the PPP is that it’s been
extended from an 8-week program to a 24-week
program. So you have longer to use the money,
you have longer to request forgiveness. It just has
a lot more flexibility.
Another thing that has not been as widely
reported, but is also back, is the U.S. Small Business
Administration Economic Injury Disaster Loan (EIDL)
program. This is a long-term line of credit program
through the SBA … You can get a $10,000 upfront
advance, and you can get up to a $150,000 line of
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THE
ENGINE ROOM
$
The Engine Room Boxing Gym offers competition and fitness training
for adults and kids. In addition, the gym also offers the Ready to Fight
Parkinson’s specific program, which is the official therapy-boxing program
of USA Boxing.

$

In July, the Chamber helped cut the ribbon on The Engine Room’s new gym in Tulsa’s Gunboat Park. We spoke
with owner Aaron Sloan to learn more about him, his new facility and overcoming challenges brought on by
COVID-19.
How did you decide to relocate?
We had seven great years in Tulsa’s Pearl District,
but we simply outgrew the space. I knew I
wanted to own my building, and I wanted to
stay in the same general area of Tulsa. When
we found a large building available in Gunboat
Park, we knew it was perfect. Gunboat Park is
an up-and-coming neighborhood at the southeast edge of downtown, and we were able to
renovate the building to fit the needs of our gym
clients and our fighters. Gunboat Park is also in
a Qualified Opportunity Zone, so my fiancée
Tamara Wagman, who is the developer on this
project, was able to utilize a federal tax incentive to invest in the building and the remodel.
What was it like to open a new location
during a pandemic? What challenges did
you face, and how did you overcome them?
We were fortunate our contractor was able to
continue work throughout the pandemic. We
ran into a few issues with delays with some of
the materials, but overall, that part went fairly
smoothly. It was challenging for me to balance
the ongoing business at our previous location

with the work at the new space. The health and
safety of our gym members is always a priority,
so we stay up-to-date on the latest recommendations from both the CDC and USA Boxing
regarding COVID-19.

circulation through several large garage doors,
so that helps, too. Our Ready to Fight Parkinson’s
specific program is located in its own wing of
the gym. This allows those clients to have a
separate entrance to the gym.

What is the biggest lesson you’ve learned
as a business owner?
Even though we’re excited to have the new larger
location and the expansion, we understand it’s
not a building that makes a business – it’s our
clients, employees and even our vendors that
help us grow and stay strong.

What are some of your favorite local businesses to support?
We love supporting local businesses whenever
we can. We ordered our cookies for the open
house from Onifade’s. As a family, we frequent
local coffeeshops like DoubleShot and restaurants like Brookside By Day, Antoinette Baking
Co., Burn Co. BBQ and Bramble.

How did your policies and procedures have
to adapt to COVID-19?
Having more space has made it easier for
us to socially distance during classes. We’ve
made sure the bags and other equipment are
appropriately spaced, and we clean often.
Our instructors wear masks at all times during
classes, and we require our gym members to
wear masks if they choose to participate in
drills that make it difficult to maintain distance.
We’re fortunate that the gym has plenty of air
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PERSONAL AND ORGANIZATIONAL
STRATEGIES FOR PROFESSIONAL WOMEN
Dr. Meg Myers Morgan, certified executive coach and OU-Tulsa professor
Julie Davis, CEO of YWCA Tulsa

Don’t manage other people’s
feelings
Women often carry an extra
burden of managing not just
productivity and effectiveness,
but their coworkers’ emotions.

Prioritize self-care
Make sure you’re making time
for yourself and your own wellbeing.

Consider flexible schedules
Set and clearly communicate
expectations for productivity and
performance, not just time spent
on the clock.

NEW MEMBERS
June 2020
Engine Room Boxing LLC
1338 E. 6th St.
Tulsa, OK 74120
(918) 671-2696
engineroomboxing.com
Boxing and fitness gym.

Home Creations
5705 E. 71st St., Ste. 220
Tulsa, OK 74136
(918) 938-6986
homecreations.com
Homebuilder.

Fostering Connections
3326-B E. 51st St.
Tulsa, OK 74135
(918) 742-4947
fosteringconnectionsok.org
Improves the lives of abused and neglected
children in Tulsa and contiguous counties by
providing resources and building community
(formerly Tulsa Advocates for the Protection of
Children).

Know-Ur-Stuff
36 E. Cameron St.
Tulsa, OK 74103
(918) 345-0187
know-ur-stuff.com
Residential and home belongings inventory
service.

Hand & Stone Massage and Facial Spa
5546 E. 107th St.
Tulsa, OK 74137
(918) 727-2772
handandstonetulsa.com
Locally owned franchise.
Harrison, Walker & Harper
507 College Court
Tahlequah, OK 74464
(918) 378-4010
hwh1887.com
Construction management firm.

Madison Strategies
907 S. Detroit Ave., Ste. 210
Tulsa, OK 74120
madisonstrategies.org
Connects individuals with quality education and
employment opportunities, maximizing their
unique talents to achieve advancement and
independence.
Mordhouse, LLC
1414 S. Carson Ave.
Tulsa, OK 74119
(918) 344-7966
Real estate investment company.

Red River Payroll
1660 E. 71st St., Ste. 2J
Tulsa, OK 74136
(918) 488-6196
redriverpayroll.com
Small business payroll processing, payroll tax
service and compliance.
Roof Hawk
P.O. Box 4838
Tulsa, OK 74159
(918) 994-1321
roofhawk.com
Roofing contractor.
Seed Technologies, Inc.
5109 S. Wheeling Ave., Ste. 200
Tulsa, OK 74105
(918) 894-6216
seedtechnologies.com
Web design, software development and digital
marketing.
Who's Your HR?
8115 S. Toledo Ave.
Tulsa, OK 74137
(539) 215-8868
hrraw.com
Human resources consulting firm.

Network Enhancement Systems, Inc.
10827 E. Marshall St.
Tulsa, OK 74116
(918) 665-5502
nes.cc
Technology sales, service and support.
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Your image. Our images.

Miller Photography has been helping businesses further their image, and
boost their brands, for 30 years now. Our commercial photography services
include advertising, corporate, architectural, industrial, and aerial – both stills
and video – shot in studio, on location, or from drones. We now also offer
3D virtual tours of real estate, commercial buildings, restaurants, and more.
Imagine that! Call Miller Photography at 918.587.2505.

m i l l e r P H OTO G R A P H Y i n c . c o m

TULSACHAMBER.COM

COVID-19
WORKPLACE GUIDELINES

Source: Centers for Disease Control and Prevention (CDC)

Stay home if you are sick.

COVID-19 symptoms include cough, shortness of breath or difficulty breathing, fever, chills, muscle pain, headache, sore throat and loss of taste or smell.

Wash your hands often.

Wash with soap and water for at least 20 seconds. Use hand sanitizer with at
least 60% alcohol if soap and water are not available.

Wear a mask.

Cloth face coverings can slow the spread of the virus. Face covers should fit
snugly against the side of the face, include multiple layers of fabric, and be
able to be laundered and machine dried.

Clean and disinfect.

Routinely clean and disinfect all frequently touched surfaces, such as keyboards,
telephones, light switches, drawers, cabinets, handrails and doorknobs, as well
as shared equipment, such as printers and copiers.

6 FEET

Keep your distance.

Keeping six feet between you and others is one of the best ways to avoid
exposure and slow the spread of the virus.

Avoid touching your face.

Germs can spread from other people or surfaces when you touch your eyes,
nose or mouth with unwashed hands.

PRESENTED BY:
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SAVE THE DATE
TUESDAY, SEPT. 22

2020 TULSA SMALL BUSINESS SUMMIT
Mark your calendar for the Chamber’s 2020 Tulsa Small Business Summit. The
event will feature keynotes from Tracy Spears, author, consultant, executive
leadership coach and president of Exceptional Leaders Lab, and Dr. Gustavo
Grodnitzky, author and consultant on organizational culture change.
PRESENTED BY:

TULSASBC.COM

