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STATE FFA 
CONVENTION TO 
RELOCATE TO 
TULSA
Thousands of high school students representing 365 
FFA chapters are expected to attend the Oklahoma 
FFA State Convention and Expo May 3 and 4 at Tul-
sa's BOK Center and Cox Business Convention Cen-
ter (CBCC). The event was previously held in Okla-
homa City for more than 30 years and is known as 
the state’s largest annual convention of any kind. The 
convention will remain in Tulsa through at least 2026.

The Chamber’s destination marketing organization, 
Tulsa Regional Tourism, worked with the BOK Center 
and CBCC for more than a year to secure the event 
in Tulsa. The 2022 convention is expected to have an 
$8.9 million economic impact.

CAMPUS 
TULSA WRAPS 
INAUGURAL 
SUMMER 
PROGRAMMING
Campus Tulsa, an effort launched by the Tulsa Re-
gional Chamber, George Kaiser Family Foundation 
and City of Tulsa, works to increase the number of 
paid internship opportunities in the region, diver-
sify the workforce, and empower college students 
to build meaningful relationships and strong con-
nections to Tulsa during their internships. Campus 
Tulsa recently wrapped up its summer program-
ming with a total of 230 intern participants and 40 
area businesses as Campus Tulsa partners. 

Campus Tulsa will continue to engage with college 
students throughout the school year by attending 
college career fairs, hosting a virtual job fair and 
having student ambassadors on college campuses 
across the region. You can visit campustulsa.com to 
sign up your business as a Campus Tulsa partner. HE
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INTERCITY VISIT 
HEADED TO 
NORTHWEST 
ARKANSAS
The Chamber’s annual Intercity Visits to peer cities are a 
powerful way to generate new ideas and fresh energy for 
making the Tulsa region better. During the past decade, 
trip destinations have included Nashville, Indianapolis, 
Fort Worth, Charlotte and Pittsburgh. 

The 2021 Intercity Visit will take Tulsa-area business and 
civic leaders to northwest Arkansas from October 11 
through 13. The trip will explore the potential to desig-
nate U.S. 412 as an interstate, innovative workforce and 
talent initiatives, community development projects, and 
tourism enhancement. This year’s trip will also feature a 
strong focus on the regional collaboration among the 
various northwest Arkansas communities, including Ben-
tonville, Fayetteville, Springdale and other nearby areas.

Learn more and register at 
tulsachamber.com/intercityvisit.

AMERICAN 
AIRLINES ADDS 
NONSTOP 
SERVICE TO D.C., 
MIAMI
Starting in November, American Airlines will offer 
year-round nonstop service to Miami International 
Airport and Ronald Reagan National Airport in 
Washington, D.C. The new routes are the second 
and third destinations added to American’s net-
work from Tulsa this year. The airline announced in 
June direct service to Austin, which also begins in 
November.
 	
"Increasing the number of direct flights has been 
a strategic priority of our Chamber for the past 
several years," said Mike Neal, the Tulsa Regional 
Chamber's president and CEO. "Expanding Tulsa’s 
connectivity to major markets strengthens our ef-
forts to support existing businesses, attract new 
companies and increase visitors to the Tulsa region. 
The Chamber’s member businesses have wanted 
a direct flight to Washington’s Reagan National 
for years, so I’m confident the route will be highly 
utilized. We thank American Airlines and Tulsa In-
ternational Airport for their strong partnership and 
continued investment in northeast Oklahoma."

REGION EXCEEDS 
POPULATION 
GROWTH 
ESTIMATES
According to local-level data recently released by 
the U.S. Census Bureau, both the City of Tulsa and 
the Tulsa metropolitan statistical area (MSA) ex-
ceeded projections for the 2020 census. The city's 
population increased by 21,160 people over the 
2010 census, a 5.4% growth rate and 12,000 more 
than 2019 estimates. The Tulsa MSA officially topped 
a million residents earlier this year.

“Going over 1 million (for the MSA) is very big,” Ar-
thur Jackson, the Chamber's senior vice president 
for economic development, told the Tulsa World in 
response to the data’s release. “That opens a whole 
new stream (of businesses) that will start looking at 
us now.”
 

NORTHWEST ARKANSAS2021

TULSACHAMBER.COM  |  THE CHAMBER REPORT    5

http://tulsachamber.com/intercityvisit


Greenwood Rising History 
Center showcases the resilience 
of Tulsa’s Black Wall Street

THE ROAD 
AHEAD
NORTHEAST OKLAHOMA AUTOMOTIVE CORRIDOR 
POSITIONS THE REGION AS NATION’S NEXT  
AUTOMOTIVE MANUFACTURING HUB

BY TAYLOR LIPPITT
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On July 22, 2020, Tulsa learned that its bid for a Tesla Gigafactory was, despite enormous effort, unsuccessful.

Tesla CEO Elon Musk announced during an investor call that the company chose Austin for its next U.S. factory. Tulsa was admittedly a 
longshot underdog, but the region’s formal proposal for the project, combined with a grassroots marketing campaign to capture the 
attention of Tesla executives, nonetheless made a genuine impression.

“We will strongly consider Tulsa for future operations down the road,” said Musk during the call.

For most economic development projects, this outcome would have been cause for disappointment. However, the Tesla project was 
anything but ordinary – Tulsa’s contention as a finalist was instead a reason for optimism. 

“Tulsa’s profile has been elevated substantially, and individuals and organizations that previously might not have given us a serious look 
now see our advantages – including a low cost of living and short commute times, as well as an eager, well-trained workforce, access 
to top engineering talent and a centralized location,” said Tulsa Regional Chamber President and CEO Mike Neal last July. “Those ad-
vantages will no doubt resonate with other companies looking to expand or relocate. Tulsa beat out a host of other significantly larger, 
world-class cities to be a finalist for the Tesla project, and that has to mean great things for our future.”

Rather than accept defeat, several regional economic development partners have chosen to capitalize on this optimism and the atten-
tion generated by the Tesla bid. These partners are bullish in their belief that northeast Oklahoma is the nation’s next automotive manu-
facturing hub. Working collaboratively and coordinated by Tulsa’s Future, the Chamber’s regional economic development partnership 
supported by public and private investors, the result is the Northeast Oklahoma Automotive Corridor, a collaborative effort to make the 
Tulsa region a leader in automotive manufacturing. 

SHIFTING GEARS
Tulsa’s strong roots in the manufacturing and energy industries, coupled with its history of innovation, position the region to be a key 
player in the future growth of the automotive industry. This strong existing base makes the Tulsa region ideal for both vehicle-makers 
and their suppliers.

“The region’s proven manufacturing talent, available land, central location and low cost of energy means we’re primed for large automo-
tive original equipment manufacturers and suppliers,” says Arthur Jackson, the Chamber’s senior vice president of economic devel-
opment. “We have an incredible opportunity to proactively recruit new companies to the region and be a major hub for this rapidly 
growing industry.”

The Tulsa region boasts 11 mega sites totaling 9,000 acres that could support a major automotive manufacturer. Rather than each part-
ner marketing their own sites in isolation, the Northeast Oklahoma Automotive Corridor brands these sites collectively to better capture 
the interest of major automotive companies and their suppliers. 

By leveraging the collective strengths of the region’s economic development partners, the automotive corridor showcases northeast 
Oklahoma’s infrastructure and advantages to potential businesses to ultimately grow the automotive sector across northeast Oklahoma. 
Marie Synar, director of Industrial Development for the Muskogee City-County Port Authority, sees this collaborative effort as an oppor-
tunity for the region to stand out against its peers.

“Working together allows us to leverage our regional assets and coordinate resources that differentiate northeast Oklahoma from other 
parts of the country,” says Synar. “The goal is that this effort will drive growth within this industry.” 
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The automotive industry’s evolution, brought about by a rapid rise in global electric vehicle manufacturing, has created new companies, 
new technologies and new opportunities in a relatively short amount of time. Tulsa is no stranger to these new opportunities. In April, 
Amazon announced Tulsa as one of 16 locations across the country where the company will use electric vehicles for home delivery. IC 
Bus’ Tulsa manufacturing facility will fulfill orders for the company’s flagship electric school buses. Tulsa-based Francis Energy develops, 
owns and operates networks of electric vehicle chargers. The Northeast Oklahoma Automotive Corridor aims to strengthen this critical 
mass through intentional recruitment strategies. 

Another major advantage of northeast Oklahoma is its central location and proximity to major highways and interstates. The ports of 
Catoosa, Inola and Muskogee provide multi-modal access to international shipping lanes. Being located in the middle of the country 
means most goods can be transported anywhere in the continental U.S. within one day, which significantly increases distribution and 
supplier efficiency. 

The region also has the necessary workforce to support major employers, with 49,800 jobs in electric vehicle manufacturing within a 60-
mile radius. Dave Stewart, chief administrative officer at MidAmerica Industrial Park in Pryor, believes the region’s existing industries and 
talent pool make northeast Oklahoma an ideal location for electric vehicle manufacturers. 

“We are a manufacturing area which consists of a variety of support industries, including the aerospace industry, that are adaptive,” says 
Stewart. “We are entrepreneurial and can give [companies] the fresh start and new way of thinking they need for the electric vehicle 
industry.”

IN THE DRIVER’S SEAT
Less than a year after Tesla chose Austin over Tulsa, the region turned its momentum into a successful recruitment project. Los Angeles-
based electric vehicle manufacturer Canoo announced in June plans to build a 400-acre campus at MidAmerica Industrial Park, making 
Canoo the first company to locate in the Northeast Oklahoma Automotive Corridor. 

The Chamber’s economic development team had worked with the Oklahoma Department of Commerce and regional partners in Febru-
ary to submit a bid for the project, and company representatives visited prospective sites in March.

During the company’s annual investor relations day in Dallas, Canoo Chairman and CEO Tony Aquila announced the factory location 
alongside Oklahoma Gov. Kevin Stitt and Secretary of Commerce Scott Mueller.

“We ran a multi-state competition, and Oklahoma was head and shoulders above the other contenders because of its leadership, en-
ergy forward initiatives, strategic location and the hardworking ethic of its people,” said Aquila. 

The mega microfactory, as the company calls it, will include a full commercialization facility with a paint shop, body shop and general as-
sembly plant. The campus will also include a low-volume industrialization facility. Once fully operational in 2023, the factory will employ 
2,000 people in high-skill and high-paying jobs. 

MidAmerica is the eighth largest industrial park in the United States and home to Fortune 500 companies such as Google and DuPont, 
but Stewart says preparation for this type of project has been underway for quite some time. 

“The Tesla project forced us to think bigger – better,” says Stewart. “We had a good foundation, but Tesla helped us raise the bar con-
cerning employment and capacity.”

8  JULY / AUGUST 2021



CANOO CHAIRMAN AND CEO TONY 
AQUILA AND MIDAMERICA INDUSTRIAL 
PARK CAO DAVE STEWART
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MidAmerica has invested more than $15 million in its education 
and workforce training programs to support a major automotive 
manufacturer like Canoo. The park also works with partners such 
as Northeast Tech, Cherokee Nation and Rogers State University 
to provide training to its tenants. 

Canoo’s leadership said MidAmerica, the State of Oklahoma 
and the Cherokee Nation’s support was critical in the selection 
process, as was northeast Oklahoma’s strategic location. 

“The area is a hub that we think is going to grow like crazy,” Aq-
uila said. “In addition to that, it puts you dead center for logistics 
and movement across North America, so you can get anywhere, 
same day and back, which is pretty important.” 

During a recent earnings call with investors, Canoo said it’s in 
the final process of selecting an architect, construction man-
ager, and engineering firm, among other suppliers for the Pryor 
factory, which will allow the company to begin construction 
soon. The company also discussed its commitment to northeast 
Oklahoma by announcing a goal of hiring at least 40% of the 
workforce from the local community. 

This $400 million investment is not only one of the largest in the 
region’s history, but also solidifies northeast Oklahoma as a driv-
ing force in the electric vehicle manufacturing industry. 

“WE RAN A MULTI-STATE COMPETITION, AND 
OKLAHOMA WAS HEAD AND SHOULDERS 
ABOVE THE OTHER CONTENDERS BECAUSE 
OF ITS LEADERSHIP, ENERGY FORWARD 
INITIATIVES, STRATEGIC LOCATION AND THE 
HARDWORKING ETHIC OF ITS PEOPLE.”
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ACCELERATION
The Tulsa’s Future regional partnership is confident that the Canoo project is just the starting line for the Northeast Oklahoma Automo-
tive Corridor. Synar in particular is excited that potential companies are now aware of the advantages the region can offer. 

“With our central U.S. location, low energy costs, existing supply chain, skilled labor force and pro-business operating environment, the 
Northeast Oklahoma Automotive Corridor provides all the ingredients needed to fuel success,” says Synar. 

In addition to the region’s efforts to grow automotive manufacturing, the Oklahoma Department of Commerce thinks the entire state 
has newfound opportunity in this industry. The state offers a tax credit for companies that hire automotive engineers, and the new Con-
nex Oklahoma supply chain portal launched in April helps manufacturers expand their base of local vendors.  

“We have made electric vehicle manufacturing a top priority in our recruitment efforts as we work to further diversify Oklahoma’s 
economy,” says Secretary of Commerce Scott Mueller. “We are excited to welcome Canoo and show the rest of the automotive industry 
that Oklahoma is open for business.”  

Major project announcements like Canoo, combined with sustained efforts like the Northeast Oklahoma Automotive Corridor, continue 
to prove how regional collaboration drives industry growth, innovation and transformational results. This collaboration is fundamental to 
the Tulsa’s Future regional economic development partnership, which accelerates progress toward the shared vision of public partners 
and private investors.

“During the past year, northeast Oklahoma has proven itself as a legitimate player in the automotive manufacturing industry,” says Jack-
son. “We’re excited to see the growth and transformation of the industry over the next several years and to hopefully be known globally 
as one of the leading automotive manufacturing hubs.”  
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It all comes 
down to  
providing 
the best care.
Saint Francis Hospital Ranked #1 in Oklahoma.
Sure, recognition is nice. It’s a reflection of all the work we put in every day, 
and a way to let you know we’re always striving to do better. Because the 
real reward comes in making sure our friends, families and neighbors receive 
the very best medical care. Being named Oklahoma’s #1 hospital is just what 
happens when we put our patients first.

saintfrancis.com

https://www.saintfrancis.com


WHO WE ARE
Actionable steps to make diverse, equitable and inclusive integral to who we are

During her inaugural address, 2021 Chamber Chair Rose Washington-Jones spoke of the need to increase access to econom-
ic opportunity for more Tulsans. A regional commitment to leveraging diverse talent will be essential to ensuring northeast 
Oklahoma’s economy remains resilient and healthy in the years to come. 

“Diversity, equity and inclusion (DEI) should be integral to everything we do and everything we are,” said Washington-Jones. 
“From every individual, to every company, to our entire community, DEI should not just be something we aspire to do 
well – diverse, equitable and inclusive should be who we are.”

The research is clear: diverse and inclusive organizations outperform on profitability, talent retention and attraction, and in-
novation. The Mosaic Inclusive Workplace Index is a tool for employers to examine their own diversity, equity and inclusion 
(DEI) efforts and identify strengths, challenges and opportunities. 

Taken annually by dozens of Tulsa-area companies and organizations, the index quantifies the region’s progress toward in-
clusivity and equity. The index results provide both macro-level insights and tailored feedback for participants to help them 
improve their own DEI efforts.

Of the nearly 100 companies that took the 2020 index, 57% had programs to develop a pipeline of diverse leaders, and 60% 
had programs to recruit diverse candidates. These results show marked improvement compared to 2019. Another strong data 
trend from 2020 was community engagement – 80% of last year’s respondents engaged their employees in community DEI 
work by encouraging volunteerism with diverse populations.

The 2020 results demonstrated an opportunity for improvement among executive leadership. While the Tulsa region boasts 
strong corporate engagement with DEI, only a third of participants in the 2020 index reported DEI goals are part of their com-
pany’s performance evaluation of leadership. More than half of respondents said senior leadership has primary oversight for 
DEI initiatives, and an equal share offer training for leaders on how to manage diverse populations.

Your company can receive a confidential, individualized scorecard and suggested resources for strategic DEI planning by 
completing the 2021 index, which is available to take now through Sept. 15. Companies that complete the index will be rec-
ognized among the region’s top inclusive workplaces at the Chamber’s State of Inclusion event in October.
 
Northeast Oklahoma’s economic growth depends on diverse, equitable and inclusive workplaces, and your participation in 
the index will help ensure the Tulsa region’s continued resilience and competitiveness. 

Take the Mosaic Inclusive Workplace Index now at tulsachamber.com/mosaic.
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U.S. Rep. Stephanie Bice is a fourth-generation Oklahoman and the newest member of the state’s federal delegation. She was 
born and raised in Oklahoma’s Fifth Congressional District, which includes all or parts of Oklahoma, Pottawatomie and Seminole 
counties, and was elected to represent the district in November 2020. 

Prior to her election to Congress, Bice served in the Oklahoma Senate for six years. During her tenure, she was assistant ma-
jority floor leader and chair of the Senate Finance Committee. Bice was a leading voice for the modernization of Oklahoma’s 
alcohol laws and authored several bills in support of the initiative.  

Before public service, Bice worked in the private sector for eight years in financial oversight, business strategy and market-
ing for her family's technology company. She also ran her own marketing company, and later helped lead a boutique digital 
marketing agency as vice president of business development. She graduated from Oklahoma State University in 1995 with a 
degree in marketing and international business.

U.S. REP. STEPHANIE BICE

What have been your top legislative priori-
ties since taking office? 
My top priority coming to Congress was to grow 
our nation’s economy. We’re not anywhere near 
economic recovery. The August jobs report fell 
well short of economists’ expectations, adding 
only 235,000 jobs last month compared to an 
expected 720,000.

As a fiscal conservative, I am also deeply trou-
bled by our nation’s ever-growing debt burden, 
and this administration continues to add to that 
debt month over month. Washington should 
respect hardworking taxpayers and balance its 
budget just like the State of Oklahoma does. 
We must remember that debt today becomes 
tomorrow’s taxes. For the sake of our children 
and grandchildren, we urgently need to bring 
fiscal restraint back to Washington. During my 
time in Congress, I will support efforts to bring 
greater transparency to federal spending and 
to root out waste, fraud and abuse. 

Cybersecurity is one of the most pressing 
issues facing Tulsa-area businesses. As a 
member of the House Committee on Sci-
ence, Space and Technology and House 
Armed Services Committee (HASC), have 
you seen any promising legislation to ad-
dress cyber opportunities and challenges? 
I’m a member of the new Cyber, Innovative 
Technologies and Information Systems sub-
committee under HASC, so cyber security is 
certainly something I am focused on. I actually 

offered an amendment to the National Defense 
Authorization Act that passed to prioritize sev-
eral million in funding for experimentation to 
strengthen cybersecurity of Industrial Control 
Systems (ICS). ICS are basically the computers 
that control advanced manufacturing equip-
ment and even some building access systems. 
In addition, I am cosponsor of HR 4818, the Na-
tional Digital Reserves Corps Act, to create a 
“cyber reserve corps” that would allow skilled 
citizens in the private sector to put their talent 
into service for the nation in times of crisis with-
out having to give up their day job.

With such a tight labor market, is your of-
fice working on any education or workforce 
policy initiatives that would help employers 
find and hire talent? 
During the NDAA markup, I proposed the Na-
tional Defense Workforce Opportunity Act 
amendment, and it passed. This amendment, 
and the underlying bill, would establish a De-
partment of Defense-led coalition of workforce 
and education stakeholders to collaborate on 
developing career pathways for workers and 
students to enter manufacturing careers in the 
defense industrial base. The idea came from 
my work on the House Supply Chain Task Force, 
and while we focused on critical issues like rare 
earth minerals, microelectronics and other crit-
ical components, the issue of workforce contin-
ued to rear its head. This legislation will be a 
crucial component in workforce development 
in my district and across the country. Modern 

manufacturing jobs are increasingly high-tech 
and high-skill, and many positions are left un-
filled. By creating partnerships between edu-
cational institutions and defense industrial 
contractors, we’re setting both up for success.

Tell us about your experience as the Repub-
lican freshman class president for the House 
of Representatives. What have been some 
of the common interests among these first-
term representatives? 
I was honored to be elected as freshman class 
president. We have such a diverse class, in-
cluding the largest female class ever. We have 
more minorities and veterans than ever before. 
We’ve all become close through navigating this 
highly unusual first year in Congress. It’s been 
a challenge from day one – even at our swear-
ing-in ceremony, we could only have one family 
member present. There have been no delega-
tion trips to learn about issue areas, or to one 
another’s districts. It’s really been a challenge. 

CALL OUT BOX 
XXXXXXX

TULSACHAMBER.COM  |  THE CHAMBER REPORT    15



Marketing &  
Advertising

Web  
Development

Photography &  
Video Production

Graphic 
Design

Social Media  
Management

Strategic  
Communication

TULSA ,

For over 17 years, Byers Creative has been working with top Tulsa companies to 
create exceptional brand campaigns, provide top-notch marketing services, and 
develop effective websites. Thank you for all of your support. We look forward to 
doing more incredible work for you.

byerscreative.com

ALPHAGRAPHICS 
TULSA

http://tulsachamber.com
http://byerscreative.com
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Lifelong Tulsans Bryant Bynum and Quintin Roberts own AlphaGraphics Tulsa, a print communications 
company. Located on Route 66, AlphaGraphics specializes in custom print and marketing solutions so clients 
“get noticed and get business.” We spoke with Bynum and Roberts to learn more about their business. 

How did you decide to open AlphaGraph-
ics Tulsa?
We were both with a digital marketing com-
pany that Bryant owned. We often talked 
with our clients about the importance of the 
convergence of print and digital marketing. 
When that business sold, it just made sense 
to enter the print side. Now, we’re able to help 
clients on both sides of that convergence. We 
strongly believe that all forms of communica-
tion should play off each other to drive the 
desired outcome. 

Did you face challenges opening a new 
business in the middle of a pandemic? How 
are you overcoming those challenges?
For us, the pause gave us time to prepare 
and find a location. Great things are happen-
ing in Tulsa, so finding a location was tough. 
We were fortunate to find the perfect place 
right on the Mother Road. We love being part 
of the Route 66 community and working with 
our neighbors to support an important part of 
Tulsa’s history.

What are your business goals for the next 
five years?
Our goal is to establish AlphaGraphics Tulsa 
as a strong and ever-growing presence that 
makes a positive impact on our clients, our 
community and our team. We believe our suc-
cess will be driven by our passion for the suc-
cess of those three groups. At this point in our 
careers, we are not out to change the world 

– we just want to make our little part of it bet-
ter in a significant way and have fun doing it.

What sets AlphaGraphics Tulsa apart from 
other marketing and printing companies?
Businesses are like people, each with its own 
personality. You have to find what works for 
you. We become vested in the success of 
both our team and our clients. The more value 
we can create for others, the more value we 
will receive. Having run other successful busi-
nesses, we draw on our broad experiences 
to develop solutions focused on our clients' 
objectives.

What piece of advice would you give some-
one thinking about owning a business?
Find great role models. Get close, ask ques-
tions and listen. If you do that, you will make 
the right decisions for your business.

How did you decide to locate along Route 
66? And what are some of your favorite 
spots on 11th Street?
It was important to locate in an area we could 
relate to and enthusiastically support. Route 
66 feels like home. Besides, how can you beat 
having a business on the most famous high-
way in the world? 

We love being next to Flo’s Burger Diner and 
The Campbell Hotel, and down the road from 
Mother Road Market and the University of 
Tulsa. There are so many unique restaurants, 

shops and art studios owned and operated 
by great Tulsans. Decopolis, Buck Atom’s 
Cosmic Curios, and The Sky Gallery all have 
great memorabilia and gifts. The art galleries 
of Joseph Gierick, The Dusty Pig and Atelier 
MFR are treasures. And the food at Jane’s Del-
icatessen, Flo’s Burger Diner, The Wildflower 
Cafe, The Tulsa BBQ Company food truck and 
Mother Road Market is irresistible.

ALPHAGRAPHICS 
TULSA

PRESENTED BY:
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BOARD OF ADVISORS 
Amazon
4040 N. 125th E. Ave.
Tulsa, OK 74116
(629) 204-7182
amazon.com
Multinational technology company. 

Blueknight Energy Partners
6060 American Plaza, Ste. 600
Tulsa, OK 74135
(918) 237-4005
bkep.com
Integrated terminalling, gathering and 
transportation services for companies engaged 
in the production, distribution and marketing of 
liquid asphalt and crude oil.

HydroHoist Marine Group
915 W. Blue Starr Dr.
Claremore, OK 74017
(918) 341-6811
boatlift.com
Boat lift manufacturer.

ORS MEDCO
907 S. Detroit Ave., Ste. 400
Tulsa, OK 74120
(918) 781-5339
orsnasco.com
North America's largest pure wholesaler of 
industrial supplies in the automotive industry.

Tulsa Boys Home
P. O. Box 1101
Tulsa, OK 74101
(918) 245-0231
tulsaboyshome.org
Residential care for young boys needing 
placement outside their home.

Aloft Tulsa Hotel
6716 S. 104th E. Ave.
Tulsa, OK 74133
(918) 949-9000
alofttulsa.com
Hotel with a loft-inspired design and a tech-savvy 
twist.

Air Products and Chemicals
4078 Hunt St.
Pryor, OK 74361
(918) 825-6074
airproducts.com
Provides essential industrial gases, related 
equipment and applications.

Anytime Moving
9175 S. Yale Ave.
Tulsa, OK 74137
(918) 951-8070
anytimemovingok.com
Local household goods moving service.

Blue Beacon Truck Wash
1650 E. Admiral Blvd.
Tulsa, OK 74116
(785) 822-4552
bluebeacon.com
Exterior washes for over-the-road semi-trucks, 
service vehicles, step and sprinter vans, RVs, and 
trailers.

Country Club at Woodland Hills
6333 S. 91st E. Ave.
Tulsa, OK 74133
(918) 252-5451
cwh-living.com
Independent living, residential care and respite 
care.

EuroChem North America Corp
3227 E. 31st St.
Tulsa, OK 74105
(918) 496-5115
eurochemgroup.com
Leading mineral fertilizer producers delivering 
the full range of nutrients and driven by the 
world’s increasing need for food.

FarmBar
1740 S. Boston Ave.
Tulsa, OK 74119
(918) 576-6967
farmbartulsa.com
Restaurant offering 10-course tasting menu 
dinners using products from local farms.

Floor & Décor
10303 E. 71st St.
Tulsa, OK 74133
(918) 505-6546
flooranddecor.com
Multi-channel American specialty retailer of hard 
surface flooring and related accessories.

Friday Health Plans
13654 S. 90th Ave.
Bixby, OK 74008
(918) 810-8120
fridayhealthplans.com
Insurance carrier specifically designed for people 
and small businesses that purchase their own 
health insurance.

HTeaO
6841 S. Memorial Dr.
Tulsa, OK 74133
(918) 641-4018
hteao.com
Quick-serve tea retailer offering 24 flavors of 
sweetened and unsweetened iced tea.

Radical Solar Energy
14060 S. Peoria Ave., Ste. 108
Bixby, OK 74008
(918) 900-2869
radicalsolarenergy.com
Solar, energy storage, and electric vehicle 
charging for homes, businesses and utilities.

Stand-By Personnel
1530 E. 1st St.
Tulsa, OK 74120
(918) 582-0522
standbypersonnel.com 
Staffing contractor.

Tulsa Polo Club
7306 E. 191st St.
Bixby, OK 74008
(918) 527-7964
Sports club offering private lessons and 
corporate event party planning at Mohawk Park.

NEW MEMBERS
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7030 South Memorial Dr., Suite B | (918) 770-9425 | homeoutlet.com

Guaranteed Lowest Price!
Free Flooring Estimates
Free Kitchen Planning, Bath, Door & Window Estimates

Home Outlet is a discount building materials retailer that recently opened on Memorial Drive. Our 
store offers homeowners and professionals the Guaranteed Lowest Price on kitchens, baths, floors 
and more. As a 100% employee owned company, our customer service representatives in store have a 
vested interested in providing knowledgeable advice and excellent customer service. Find the largest 
selection of in-stock inventory, free design services, and more at Home Outlet!

THE BEST VALUE
IN HOME IMPROVEMENT

Kitchens, Baths, Floors & More

®
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Anyone ages 12 and up is eligible 
for a free COVID-19 vaccination from 
the Tulsa Health Department.

Locations
• James O. Goodwin Health Center
    5051 S 129th E Ave
    Tulsa, OK 74134

• Central Regional Health Center
    315 S Utica Ave
    Tulsa, OK 74104

• Collinsville Health Center
    1201 W Center
    Collinsville, OK 74021

• North Regional Health and Wellness Center
    5635 M.L.K. Jr Blvd
    Tulsa, OK 74126

• Sand Springs Health Center
    306 E Broadway St #7911
    Sand Springs, OK 74063

To view hours or make an appointment, visit 
vaccinate918.com.
Those 12-17 years old will need a parent or guardian present for consent to receive the Pfizer vaccine.

http://vaccinate918.com
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ONE WEST THIRD STREET, SUITE 100
TULSA, OK 74103

TULSACHAMBER.COM

CELEBRATE NATIONAL SMALL BUSINESS WEEK BY ATTENDING THIS YEAR'S 

TULSA SMALL BUSINESS 
SUMMIT & AWARDS 

Tuesday, Sept. 14 | 7:30 a.m.-1:30 p.m.
Marriott Tulsa Southern Hills

Member tickets: $150 | Nonmember tickets: $200

Keynote Speaker: Jonathan Conneely, Coach JC 
Coach JC is a small business owner, motivational speaker, business coach and author. 
He helps business owners and teams reach their full potential through his WIN ALL 
DAY program. 

Breakout sessions 
•	 Inclusive Marketing Strategy for a Diverse Customer Portfolio
•	 Building a Foundation for Digital Marketing Success
•	 Entrepreneurial Operating System: Gain Traction for Your Business with EOS Principles
•	 Leading in 2021: Wisdom from Small Business Award Winners

REGISTER AT tulsachamber.com/events

®

Presented by

Gold Sponsors

Small Business Benefactors

http://vaccinate918.com
http://www.TulsaChamber.com
http://tulsachamber.com/events
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