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tarting a new business is fraught with uncertainty, but one thing is common: the experience of failure. It’s an uncomfortable subject 
that’s not always easy to talk about, but learning from the experiences of fellow business owners and entrepreneurs is one of the 
primary benefits of Chamber membership.

Three Chamber members were recently guests on a special episode of “The F Word” podcast to share their insights as entrepreneurs. 
Produced by 36 Degrees North (36°N), the entrepreneurial hub and coworking space supported by the Tulsa Regional Chamber, “The F Word” airs 
vulnerable conversations with some of the Tulsa region’s top business owners about the trials, roadblocks, fears and insecurities they’ve overcome 
while building their companies.

Andy Cagle is co-owner of Inner Circle Vodka Bar, which he and a college friend opened in 2014. A former attorney in Texas, Cagle is active in 
TYPros, the young professionals organization powered by the Chamber, and has expanded his membership experience through the Chamber’s 
Tulsa Small Business Connection.

Nicole Morgan started Resolute PR almost five years ago, having previously worked her way up from intern to partner at a Tulsa public 
relations firm. A 36°N alumni member engaged in the Connection’s programming, Morgan recently expanded into legislative advocacy and 
chairs the 2018 OneVoice Small Business & Entrepreneurship task force.

Dixie Agostino, owner and founder of Switchgear Search and Recruiting, made the switch to owning her own business after more than a decade 
in transportation and logistics. Agostino began her startup journey at The Forge, the Chamber’s accredited business incubator, and is now chair of 
the Connection’s Women Business Leaders committee.

The following excerpts from their 45-minute conversation detail the highs and lows of small business ownership, and how the Chamber supported 
them at each stage in their journey as entrepreneurs. 

THE HIGHS (AND LOWS) OF SMALL BUSINESS OWNERSHIP

How important was self-confidence to 
each of you in making the switch from 
your previous career to starting your 
own business? 

Dixie Agostino: I never had anyone tell me 
I couldn't, but it probably wouldn't have 
mattered anyway, because I just knew in my 
bones this was happening and I would figure 

out a way to make it work. There was literally 
no alternative. I feel like at this point for sure, 
I'm unemployable because I'm too stuck in my 
own ways, so now it's gotta work. It always had 
to work. 

Andy Cagle: I always had a fall-back. I still have 
my law degree. I haven't been disbarred yet. I 
hate it, but there's always a way for me to make 

money. I have a lot of self-confidence anyways. 
I think you almost have to. I think you have 
to believe in yourself, because you're going to 
take a lot of beating, especially in the beginning 
of trying to start a business. 

DA: Yeah, especially when you're doing 
anything like Nicole and I do where you're 
externally consulting, you're constantly doing 
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team so that things can run more 
smoothly. And that's been a little bit 
of a growing pain for us. 

DA: I don't think we ever stop 
making mistakes or stop having 
problems. It never stops being 
challenging. It's just challenging in a 
different way. You know, the same 
problem keeps coming up until we 
actually learn to deal with it and to not 
have that problem anymore, and then 
we just get the higher quality problem. 

How important is it to have a 
network of peers, and is that 
something you find enough of 
in Tulsa? 

NM: It's been super helpful for me. 
When we first moved into 36°N, we had 
just hired our number-three person. I 
think we stretched 36°N about as much 
as we possibly could, but this time last year, 
we had half the people we do now, which 
was double what we had the year before. So 
we had six people and clients. Things were 
just really starting to snowball, and I remember 
being in the kitchen one day. I don't even 
think I knew what I was looking for, and [36°N 
Executive Director] Dustin Curzon just happened 
to walk in. He looked at me, and he was like, "You 
need a mentor, don't you?" And I was like, "Yes. 
I don't know what I'm doing right now," and he was 
like, "I've gotchya covered." So he hooked me up with 
someone from the board, and that's someone I continue to 
talk with to this day. 

It was just really nice to have a balance of not only people who 
have been through the fire and can say, "You know, back in 1983, 
I had this problem, and this is how we dealt with it." There's 
comfort in knowing that they did make it through and that 
they're still very successful, but also in having other people 
that are in my shoes [and] in the fire at the same time being able to 
band together and help each other through it. So I think resources 
like The Forge and 36°N have been incredibly helpful for people, and 
I think that you see it when you look at the new businesses that are 
sprouting up and growing, making it past that initial stage. 

DA: Yeah, I would not have been able to keep it rolling without 
my friend from Arizona, as well as some other mentors. Even 
when we very first started out, we were the fif th company in 
The Forge, and so when something happened, there was 
somebody to go run it by.

sales. That's the absolute first thing that you 
do, and so anyone that's ever talked to me 
about, "I want to start my own business," then 
I'm like, "Great. Do you like sales?" "No." "Oh, 
okay. You're going to be doing sales for years.”

Nicole Morgan: I felt like I just had this image 
of riding a bicycle – you're learning to ride 
a bicycle, and you're on these two tiny little 
wheels. If you think about that too much, that's 
scary. But if you're learning to ride a bicycle, 
you just can't think about it. You just have to go 
and do and trust that your legs are going to 
carry you and just go for it, and that's really how 
I felt at the time. Because it wasn't something 
that I planned on. I think, kind of like Dixie, I can 
relate to, "I didn't have really an alternative 
option." So it was like, "Okay, we're just gonna 
go for it, and this is gonna work." It has to. 

What's the hardest part of running a 
business? 

DA: I think that it never stops. There's not 
a place where you go home, and you just 
completely shut it off in the way that you can 
shut off a job, because it's all on you at the end 
of the day. Unless you guys are good at that. I'm 
not.

NM: Dixie and I have talked about this before. 
There is home and personal and work, [and] 
they all just run together. It's always there. When 
I'm at work, there's still a part of me that's at 
home. When I'm at home, there's a part of me 
that's always at work. So self-care is something 
that I've really had to work on, trying to find 
boundaries and balances. I think that's really 
hard to do, especially in such a world where 
people expect an instant response all the time, 
and how do you train people to say that it might 

be a couple of hours before you hear back 
from me and that's okay. 

What are practical ways you 
build boundaries? 

NM: My son has taken my phone 
away from me. If we're watching a 
movie and I have it on me, he'll be 
like, "Mom, we're putting this away 
now," and he'll take it away. 

DA: A couple of years in, I quit checking 
my email at night. It doesn't do me any 

good. I used to wake up in the middle of 
the night with all these ideas, and I would 
email myself all these great ideas, and they all 
sucked in the morning. They were terrible. 
But my kids have an office at my office. I don't 
know if there's really that much of a work-
life balance. It's just where the pendulum 
swings: sometimes it's super-heavy work, 
sometimes it's super-heavy family. I'm just 
doing the best to keep up with everything. 

AC: I don't have family or children. The bar is 
my baby, and so I don't turn off a lot while I'm in 
Tulsa. I've had to go back home 
to Texas a lot recently. I 
have parents with health 
issues, and so when 
I'm there, I have 
had to be just 
like, "All right." 
Luckily I have 
business partners, 
which does 
make it easier. 
Sometimes it's 
just like, "Hey, 
take the reins. You're 
going to have to do 
this without me for a little 
bit," and that's really hard to 
do. But it's just like anything else: 
you just have to do it to get on with your life. 
Life happens.

The people you pick, it sounds like, 
are what helps you be able to do 
that. 

AC: I love my business partners. That helps, 
but I think you really have to find someone 
that complements you. You don't always 
have to agree on stuff. It's better if you don't. 
I'm a very excitable person, and so my 
business partner, Jacob Harper, tells me no 
all the time, and that's necessary. It's a very 
good work-life balance where our vision is the 
same, but [our approaches are different]. I'm 

a little over the top, and I tend to get a little 
over the top, and so it's good for him to be 
like, "No, we're not doing that.” I know you're 
not supposed to start businesses with friends 
and things like that, but I think you can. You 
have to find that right person where y'all work 
well together, you communicate, but then you 
balance each other out, and you find someone 
who has some of those qualities that you might 
not be great at.

DA: You have to have someone to say no. 
Ultimately I got in trouble with [two former 
senior leaders that did not fit with the com-
pany], because I was the recruiter and the 
advocate and selling myself, and there was 
nobody to provide a check and balance to 
that. After the second time, I called a girlfriend 
of mine who has three law firms in Arizona. 
She flew in and said, "This is what you're go-
ing to do," and she laid out a system that we 
use to this day. It was very similar to the sys-
tem we had used for our clients, but basically 
what happened was in the past it had been 
"shoemaker's kids go barefoot, I think I 
know what I'm doing," and it just got messy. 
So now we have a system. We have me and 

my two senior people hire everybody, and 
basically they're the ones to check my 

optimism, because you have to 
be either cocky or delusional 

or optimistic or whatever the 
word is to start a business. 
Sometimes those traits are 
not the best in that situa-
tion of hiring. Somebody's 
got to be the suspicious 
one. 

NM: As I think of how we 
built out our team, one of 

the things that I've really loved 
about it is that I had a system for 

how I did things, but every person 
that we've hired has added to that, and it's 

continued to evolve. We really do approach 
things as a team, which means people have 
to be able to work together really closely, and 
they have to be able to pick up where the 
other person left of f and be able to jump 
in when someone's s tar t ing to feel over-
whelmed. And that, I just love that en-
v i ronment .  That 's  a rea l l y  imp or t an t 
p ar t  of our cul ture. 

I  think one of the things that we have 
struggled with a l i t t le bi t lately jus t 
as we've gotten bigger, is now we have 
so many personalities and so many ways 
of doing things that we're starting to 
implement a lot of those processes for our 
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That knowledge that we're in it together, even though we're in separate 
companies, made a huge difference. It made me feel not so alone, 
especially when I literally was alone in a room all by myself 
with one tiny window. 

AC: I made sure that we did get involved in the 
Chamber. I've reached out to people who have 
bars and restaurants and gotten that kind of 
feel, but I've talked to other entrepreneurs. 
A big thing that we're looking is growing 
and expanding. I've done that very wrong 
already. I had this great idea for a food 
concept, was able to get a food truck, and 
we had that open about six months, and that 
did not go well. I realize that wasn't where 
my specialty was. It was really bad timing with 
my personal life also, and it just did really badly. 
Just talking to people about it and getting over that 
hurdle, continuing to do the bar, and as now we're 
looking to expand other ventures and things like that, I really 
rely on people for their advice on how to do that successfully, since I've 
already done it wrong once. 

Which Chamber resources have you used, and what has been 
most helpful?

AC: Well, one of the big ways I'm involved with the Chamber is 
TYPros. When I moved to Tulsa, I knew three people, and I realized 

that I really needed a network. The TYPros organization 
is the demographic I eventually wanted to sell 

to, [and now] I'm the crew leader for the Business 
Development Crew. We've talked about The Forge 

– that's an idea that came out of the Business 
Development Crew. So TYPros has been a great 
organization that I've gotten heavily involved 
with, and, through that, I've met a lot of people, 
and that jump-started me on other [Chamber 
programs]. 

I've also done some of the networking events 
and different things. Some of the peers that I've 

talked to have been set up through the Chamber, 
people who I've gone to for advice and things that 

have led me to the right path I've met through Chamber 
events. From the networking to mentorship and then 

the C-Level Lunch, where you go talk to other entrepreneurs, 
which is just sometimes helpful. 

DA: My CEO Roundtable [a group of eight, noncompetitive small business 
owners who meet monthly] has been going on for five years. I've been a 
part of it for two, and we're getting to the point now where there's not 
really any filter. People will come in, and they'll say, "This is what's going 

on," and the group's like, "Nope, that is not 
gonna be. You're gonna fix this." I met one of 
my best business friends at one of the [Tulsa 
Small Business Connection’s] Small Business 
Socials, and she was just such a lifeline in 
the first couple of years of us starting. Also, 
through TYPros, I met one of the smartest 
hires I've ever made, and she was really 
instrumental in helping us grow in those 
first couple of years. 

NM: I've been involved in a lot of different 
things throughout the Chamber, but one of 
the things that [I’m new to] is the OneVoice 
process. I think it was because they added 
entrepreneurship onto the small business 
task force, and so I thought, "Well, I'm an 
entrepreneur. I'll go try this out now." And what 
I realized was that there were a lot of issues 
being discussed that I didn't know were issues 
or that I could see potentially being issues for 
me as we continue to grow, so I've made a 
home there. I'm chairing that task force this 
year. Just getting into a new bubble that I 
hadn't really been exposed to before and 

then meeting people there, like Liz, who 
works with Dixie. So, it's been great for 

networking but also just expanding 
my own knowledge. 

There have been a lot of people 
at the Chamber who I feel 
like have advocated for us. 
Kathy Duck with the Tulsa 
Small Business Connection 
has been fantastic, [as well 

as the members of] the 
communications team. I've 

just always felt like, especially 
early on, I knew a lot of people in 

the Chamber who knew that I was 
good at what I did and could talk to 

other people about that, so it wasn't 
always me just beating my own drum/ 

There were other people who could 
vouch for me. 

What do your haters say about you? 
How do you stave off both the external 

criticism and the internal self-doubt?
 
NM: Processing that 
question, I kept thinking, 

"What do I tell myself?" 
As much as I think it's 

probably other people 

saying things, I think I'm my own biggest hater 
a lot of times. I've surrounded myself with a 
lot of supportive people who can be a voice 
of reason, because I could easily put myself 
into a funk where that's all I'm telling myself, and 
there are people on my team who recognize 
when I  get that way. There are people in 
my family who recognize when I get that 
way, and so they'll help pull me out and 
say, "Hey, this is not the way it is," or "This 
is really great that you're doing this. This is 
a good thing. This is why you're successful."

DA: I was raised in an environment where 
there was a cer tain expec tat ion of how 
you behave and lots of “shoulds,” so I've 
been scraping that off my entire life. The 
older I get, the less [I care]. Ultimately you 
can't please your haters, and i t doesn' t 
do you any good. I don't read comments. I 
don't get on Facebook. None of that stuff. It 
never fuels you. It only takes away from you, so 
ultimately I have to hit these goals and in this 
time, and I got to do whatever it takes to do it. 

What are you looking forward to 
happening in the next year with your 
business?

AC: I'm looking forward to being able to step 
away a little bit and focus on a new venture that 
I'm working on and make sure that it still goes 
smoothly.

DA: I 'm looking for ward to adding four 
people to our team and also bringing some 
of our senior-level people into the business as 
partners. 

NM: I'm looking forward to getting out of 
startup mode and getting serious approaching 
our five-year [anniversary]. I think that's a big 
milestone for us. 

As small business owners, how do you 
pull out of the day-to-day to focus on the 
long term?

NM: I think it's being more strategic about 
the projects that we take on and being more 
consistent in how we do things across the 
board. No matter who it is on our team working 
on a project, even though there are different 
styles, really honing in on how Resolute does 
things and what's made us successful until now, 
what makes us different in the market. 

AC: I want it to the point where I don't have to be 
at the bar to know it's going to succeed, and I 

think that the way to do that is to put in those 

standards and practices. It's tough sometimes, 
because a lot of [the success] is you. You're 
the personality of your business. But you have 
to get to the point where you've stepped back 
and your employees aren't relying on you. 

What advice would you give another 
entrepreneur who's in the middle of 
a really big failure right now? What 
would you tell them to encourage 
them? 

DA: I was lucky enough to be mentored 
by a guy who had lost $80 million. He got 
completely wiped out in the '80s because he 
didn't have processes or anyone to say no 
to him. Then he basically sat down after a 
couple of years of pouting and wrote out all the 
lessons that he learned, and he's since grown 
way past all the things he'd ever had before. 
He’s systematized, he can step away, he has 
dashboards, and he knows every day where all 
of his businesses are. Seeing that example, it's 
not a matter of if you fail, it's when you fail.

AC: For me, I like to look at the big picture. If 
something is not going right or there's a failure, 
I'm like, “Okay, yeah, this is really tough, and I 
get bogged down,” but when I look back, I'm 
like, “Okay, big picture things, how important 
is this? Is it really as big as it feels?” What's 
important in my life comes down to family 
and different things like that. “Is this affecting 
any of those things?” “No.” Well, then it's just 
something in my way I'm going to have to move 
past, but it's not something that's going to 
affect my life forever. So [if it’s not affecting the 
big picture], then I try to not stress and not worry 
about it as much.

NM: The thing that is hardest for me is to stop 
and take a look back at what I've done. When 
you're in the middle of [failure], all you see is 
a giant mountain. Everything's against you, 
and all the doubt, all the fear, all the hate, 
all of that is all that consumes you. So you have 
to take a step back and look at how far you've 
come. How far are you up the mountain? What 
have you done in the last year? What have you 
done in the last six months? Because it's like 
a middle school relationship: a week is like a 
month or a year in your head, but it really hasn't 
been that long. Just taking stock of your wins. 
We all have them. You wouldn't have gotten 
where you are if you didn't have some wins.  ■ 
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        Bob Ball 
Director of Economic Research 

I can count on half a hand the number 
of times Tulsa has outpaced Oklahoma 
City’s job growth in the last 15 years. 
And yet, data in May showed Tulsa ahead 
of our state’s capital. Year-over-year 
employment in May grew 2.3 percent in 
Tulsa, while Oklahoma City grew at 1.9 
percent. 

Manufac turing jobs account for the 
largest portion of Tulsa’s growth since 
2016. Halfway through the third phase of 
Tulsa’s Future, the Chamber-led regional 
economic development partnership, new 
announced jobs total 11,979. Manufactur-
ing alone accounts for 30 percent of that 
figure.

Regardless of turnpike competition, the 
Tulsa economy is growing at a very strong 
pace. To sustain that rate, Tulsa needs to 
reinforce its workforce pipeline. 
 
Where we stand
Tulsa grows its existing businesses and 
recruits new companies largely because 
of its relatively low cost of doing business, 
which is 12.4 percent below the U.S. aver-
age. The average wage for Tulsa manufac-
turing jobs is 12.2 percent below the U.S. 
average for the sector. These low wages, 
plus the Tulsa workforce’s reputation as 
dependable, adept and hard-working, 

put the region on the short list for expan-
sions and relocations, especially in struc-
tural metals and machinery. 

Tulsa’s trained workforce is not only de-
pendable and hard-working, it’s produc-
tive. For the top 10 occupations within the 
manufacturing sector, the median annual 
salary in Tulsa is $39,753, which is 9.5 per-
cent above the national median salary for 
the same occupations. Those occupations 
account for 19,846 jobs, a figure roughly 
12,000 more than you would expect from 
a region the size of Tulsa.
 
What we need to do
When a company looks to expand into a 
city, low wages, dependability and labor 
force skills are not enough. Companies 
want to know if there will be enough peo-
ple appropriately trained to do the work 
both now and in the future. A pipeline of 
talent must be available for a successful, 
sustained manufacturing operation.
 
Completions of training programs for 
Tulsa’s top 10 manufacturing occupations 
totaled 1,344 in 2016, up 4.6 percent from 
the previous year. Meanwhile, open posi-
tions in those occupations totaled 2,421. 
That means 1,077 jobs, or 44 percent of 
demand, went unfilled. 
 

Workers age 55 and older account for 
22.2 percent of the manufacturing work-
force. Retirement risk is high – 818 work-
ers are age 65 or older in those top 10 oc-
cupations, which is 73 percent larger than 
the national average for an area of Tulsa’s 
size. As those employees retire, the re-
gion loses experience and accumulated 
knowledge.
 
Not only will younger workers need formal 
training to meet the increasingly technical 
requirements of Tulsa’s manufacturing 
jobs, but 70 percent of workers age 25 to 
54 will require ongoing training to grow 
the region’s manufacturing sector in the 
long term. 

The robust growth in our region’s manu-
facturing sector depends on an available 
supply of talent. Education institutions 
and manufacturers in Tulsa will need to  
continuously collaborate in order to en-
sure our workforce keeps pace with our 
employers' needs. With the importance 
of manufacturing to our local economy, 
it’s not just good for select companies: it’s 
essential for the economic health of our 
entire region.

What’s the outlook for Tulsa’s manufacturing workforce?

TWG_Chamber_Ad_FullPage_071218.indd   1 7/12/2018   7:29:49 PM

4,000

3,500

3,000

2,500

2,000

1,500

1,000

500

0



TULSACHAMBER.COM  |  THE CHAMBER REPORT    1312    JULY / AUGUST 2018

Muscogee (Creek) Nation Principal Chief 
James R. Floyd called the project a rare 
opportunity, adding that his nation is honored 
to participate in the partnership of local, state 
and tribal entities.

“Given its location near the Muscogee (Creek) 
Nation, this fulfillment center will undoubt-
edly have an historic impact on our tribal 
citizens and northeast Oklahoma at large,” 
Floyd said. “This significantly enhances the 

opportunity for economic prosperity for our 
tribal citizens. We look forward to a long-term 
relationship with Amazon and see it as a won-
derful opportunity.”

Amazon’s Tulsa facility adds to the critical 
mass of the region’s knowledge-based, high-
tech employers. By specifically targeting 
these types of businesses for expansion or 
relocation in northeast Oklahoma, the Cham-
ber helps ensure the Tulsa region will thrive in 
the new economy.

AMAZON TO BUILD FULFILLMENT CENTER IN TULSA
“Today’s business growth is fueled by 
technological innovation in almost every line 
of work.”

At the Chamber’s 2018 Annual Meeting, new-
ly inaugurated board chair Steve Bradshaw 
admonished his colleagues in the business 
community to seize growing opportunities in 
the “new economy” made possible by infor-
mation technology, research and develop-
ment, and cyber operations

“In order to avoid being left behind in the 
new economy, our region must shif t some 
of its investment focus to recruiting existing 
technology-focused businesses [and] grow-
ing our reputation as a technologist-friendly 
business climate,” said Bradshaw.

Six months later, the Chamber helped 
facilitate a deal to bring one of the most 
recognized and valuable tech companies in 
the world to Tulsa.

Amazon announced in June plans to build 
a more than 600,000-square-foot fulfillment 
center near Tulsa International Airport. The 
company will invest an estimated $130 million 
for this state-of-the-art facility, which will 
employ around 1,500 people with an annual 
payroll of roughly $50 million.

“We at the Tulsa Regional Chamber are 
absolutely thrilled that this Amazon order 
fulfillment center brings with it 1,500 quality, 
full-time jobs with benefits and professional 
development, not to mention the significant 
capital investment in our region,” said Cham-
ber President and CEO Mike Neal. “The fact 
that this fulfillment center will feature the 
latest in automation aligns per fectly with 
the goal of attracting more new economy, 
technology-based jobs to our region.”

Amazon claimed 44 percent of all U.S. 
e-commerce sales in 2017, which accounts for 
roughly 4 percent of the country’s total retail 
activity. The company’s quarterly earnings 
reports continue to exceed expectations as 
it invests not only in the retail supply chain, but 
also cloud computing, subscription services 
and advertising channels.

“We are excited to bring a second fulfillment 
center to Oklahoma and work alongside the 
state’s incredible workforce,” said Mark Stew-
art, Amazon’s vice president of North Amerca 
customer fulfillment. “Support from local 
leaders has been instrumental in our ability 
to come to Oklahoma, and we are grateful for 
their collaboration to bring thousands of new 
jobs with benefits starting on day one.”

Members of the Tulsa Regional Chamber’s 
economic development team coordinated 
the project ’s incentive package, which 
includes commitments from several local 
partners.

“This is another great success story made 
possible by the Chamber-led Tulsa’s Future 
regional economic development program,” 
said Neal. “The Tulsa Regional Chamber has 
forged strong partnerships with the City of 
Tulsa, the Cherokee Nation, the Muscogee 
(Creek) Nation, Tulsa Tech, Oklahoma 
Governor Mary Fallin, the Oklahoma 
Department of Commerce and the Oklahoma 
Department of Transportation. Those 
relationships make projects like this possible, 
which greatly benefits all of us in the region 
and the state.”

“I am incredibly thankful for Amazon’s 
decision to build a world-class facility in our 
city and to employ so many Tulsans,” said 
Tulsa Mayor G.T. Bynum. “Amazon is changing 
the world, and in Tulsa we look forward to 
being part of their team. This is the largest 
new employer announcement in Tulsa history. 
Our team at the city worked tirelessly with 
Amazon to ensure Tulsa was selected for 
this opportunity. We know Amazon could 
have selected any number of other cities and 
appreciate Amazon’s recognition of Tulsa as a 
city where they want to grow.” 

Cherokee Nation Principal Chief Bill John 
Baker said his tribal citizens are proud to be 
a part of the coalition that works to bring 
quality jobs to the area. 

“The announcement of a new Amazon 
fulfillment center in Tulsa and more than a 
thousand new jobs will help build a strong 
economy for the next seven generations 
of Cherokees, as well as our friends and 
neighbors,” Baker said. “We couldn’t be more 
pleased with the continued joint effort on 
economic development between so many 
state and local partners.”

When businesses want an experienced resource for solutions and strategies that are both innovative
and effective, they contact Premier Consulting Partners. Our clients represent businesses of all sizes and
in all industries. At this firm, our customers always come first, and we measure success in THEIR terms.

Your Local Choice For…
• Commercial Insurance
• Bonds
• Employee Benefits
• HR Compliance
• Wealth Management

10441 S. Regal Blvd. Suite 100
Tulsa, OK 74133
(918) 970-4860

Russell Brown, Chief Executive Officer
Cary Taylor, President of Risk Management
Dason Gwartney, President of Employee Benefits
Tim Ellsworth, President of Wealth Management
Mark Kochner, Chief Operating Officer

www.premier-consultingpartners.com
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As PwC U.S.’s Mike Dillon has learned, corporate culture “is set from 
the top.” As the chief diversity and inclusion officer for PwC U.S., Dillon 
drives the firm’s strategy around dimensions of diversity – including 
gender, race, sexual orientation, gender identity, cognitive and physical 
ability, and religious beliefs – to help the firm recruit, develop and 
retain talented professionals who bring diverse perspectives to PwC’s 
culture and clients. The nearly 170-year-old company's reputation as a 
leader in diversity and inclusion practices has earned accolades from 
organizations like DiversityInc, Working Mother, the Human Rights 
Campaign and the US Business Leadership Network. 
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Dillon has been with PwC for more than 25 years and brings extensive leadership and 
client service experience. He has worked in PwC’s Chicago, New York and San Francisco 
offices, and he holds a bachelor’s degree in accounting from New York University and a 
public accountancy certification (CPA) in California and New York.

One of Dillon’s passions is a focus on the positive impact corporations and individual 
professionals can have on their communities. In addition to leading PwC's local 
market community strategy, Dillon has taken an active role supporting many 
local and national organizations and has served as a member of the U.S. firm’s LGBT 
Partner Advisory Board. Currently, he serves on the boards of The Trevor Project, San 
Francisco AIDS Foundation, Project Open Hand and the United Way of the Bay Area. 

Dillon will be the featured speaker at the Tulsa Regional Chamber’s State of Inclusion 
in October. Formerly known as the Economic Inclusion Forum and hosted by Mosaic, 
the Chamber’s diversity and inclusion council, the State of Inclusion aims to elevate 
the importance of equity, inclusion and diversity for regional economic progress.

Chamber staff recently interviewed Dillon about his work at PwC for a preview of his 
presentation at the State of Inclusion.

Why did PwC make diversity and 
inclusion a business imperative? 

Diversity is a top priority at PwC. PwC’s 
purpose is to build trust in society and 
solve important problems. To fulfill this 
purpose, we need a diverse team of 
professionals who can bring their unique 
abilities and ideas to our firm and our 
clients. 

What have been the biggest 
outcomes so far from PwC’s 
diversity and inclusion 
initiatives?

Significant progress has been made to 
build and retain minority talent at PwC. 
This year we welcomed 105 women 
and minorities to the partnership. Even 
though we’ve made progress, we realize 
that we’re still on a journey, and we see 
our culture grow and evolve every day.

What is the most important thing 
you've learned in your role as chief 
diversity and inclusion officer?

The most important thing this role has 
shown me is that what is going on in the 
world outside of the four walls of PwC 
impacts our people, and we want them 
to bring their authentic selves to work 
every day. We are committed to creating 
an inclusive workplace where we respect 
different perspectives and encourage 
difficult conversations. 

What advice would you give small 
and large companies that are just 
beginning to give greater priority 
to diversity and inclusion?

I would advise companies to think about 
the culture of their company and not just 
the numbers. Work toward creating a 
culture where people can develop and 
grow.

What is the most important first step 
in developing and implementing 
diversity and inclusion policies in 
the workplace?

Get buy-in from business leaders. The 
tone is set from the top. Leaders need an 

understanding of the value of diversity. 
Policies are foundational to supporting 
and advancing diversity and inclusion as 
part of an organization's culture.

What do you tell skeptics who don’t 
see the value of diversity and inclusion 
programs in the workplace?

These efforts are about creating equity 
in opportunities for all employees 
and to create a sense of belonging for 
employees in an organization. Isn’t that 
what we all want? There is great value in 
being included and having opportunities. 

Do you have any resources you 
would suggest for company leaders 
engaging in this work?

The CEO Action website (ceoaction.com) 
is a great resource, which has over 500 
best practices. You can also learn more 
about diversity and inclusion at PwC on 
our website, pwc.com/us. We’re always 
happy to talk to anyone who is interested 
in this work.
 

    SAVE THE DATE

STATE OF INCLUSION

FOR TABLE AND EVENT SPONSORSHIPS, PLEASE CONTACT JOANNA JEFFRIES AT 918.560.0276

WEDNESDAY, OCT. 31



FOLLOW THE TULSA OFFICE OF FILM, MUSIC,  
ARTS & CULTURE AT @TULSAFMAC FOR MORE HIGHLIGHTS!

FEATURED ARTIST

Stephen Speaks
Stephen Speaks is a roots-pop project from Tulsa led by Rockwell 
Ripperger. During the heyday of online file-sharing ser vices, two 
singles from the band’s debut album, “No More Doubt,” received massive 
radio play in the Philippines, a fairy-tale demonstration of the then-
nascent internet’s ability to transform a college band from the middle 
of America into a platinum-selling international artist. Fifteen years 
later, Ripperger embarked on a nearly two-month “homecoming” tour 
of the islands that culminated in his signing with MCA Music (Universal 
Music Philippines). 

Listen to Ripperger's latest single, "Walk On," at stephenspeaks.com.

Roger Ramseyer
Vice Chair Government Affairs, Tulsa 

Regional Chamber

Vice President & Tulsa Market Leader 
Cox Communications

D&I 101: 
DIVERSE PEOPLE

Building a diverse and inclusive workplace 
is a vital business imperative at Cox — and 
the right thing to do to reflect the world in 
which we live. Diversity and inclusion serve 
as cornerstones of Cox Communications’ 
success, and help ensure that the more 
than 500 Cox employees who serve our 
valued customers in the Tulsa metro area 
understand and appreciate the diverse 
nature of the great community where we do 
business.

To us, diversity means working hard to build 
an environment where we honor the unique 
perspectives of our people, customers and 
suppliers. We know that incorporating a 
variety of insights and backgrounds in 
our workforce allows us to better respond 
to our diverse customer base. This makes 
Cox a better place to work and allows us 
to better meet the evolving needs of our 
customers and communities. 

Through charitable giving and vol-
unteerism, Cox supports a variety of 
organizations whose missions support 
education and opportunities for diverse 
populations. I’m extremely proud that Cox 
employees perform service projects 

on Martin Luther King Jr. Day, cheer on 
athletes at the Special Olympics Summer 
Games and take part in the Tulsa Pride 
Parade, among a variety of other oppor-
tunities we participate in each year. 

Through Cox’s Connect2Compete 
program, we provide low-cost internet 
to qualified households in an effort to 
ensure digital equity in our communities 
and provide new opportunities for 
students and families. Our local success 
with this program is directly tied to our 
collaborative efforts with like-minded 
community partners who understand 
the critical importance of broadband in 
the home.

We’re doing our best to "talk the talk and 
walk the walk." Embracing diversity and 
creating an environment where everyone 
feels personally valued and included is 
intrinsic to who we are as a company. It’s 
a responsibility we have to our society 
and future generations to follow, 
and  it will improve our community’s 
quality of life and enhance the chance for 
economic prosperity for all.

Furniture 
Rental & Sales

Events 
Furnishings

Commercial 
Services

Relocation 
Assistance

918.663.7290  |  Tulsa@cort.com  |  cort.com/solutions

© 2017 CORT. A Berkshire Hathaway Company.

FOR TEMPORARY AND 
NOT SO TEMPORARY 
FURNITURE NEEDS, 
PEOPLE RELY ON CORT.
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24TH ANNUAL RESOURCE 
CAMPAIGN COOKS UP $3.4 MILLION
CHAMBER VOLUNTEERS FIND THE RECIPE FOR SUCCESS

A dash of determination. A pinch of perse-
verance. Shake over ice and garnish with 
good ol' fashioned hard work.

As more than a hundred volunteers from 
Chamber member companies proved dur-
ing the ten-week Resource Campaign, 
that’s the recipe for success.

From early April through mid-June, these 
volunteers raised a total of $3,410,368 
selling sponsorships to 330 member 
companies for the Chamber’s programs, 
meetings, events and publications. 

That total smoked the campaign's goal 
of $3.2 million. Funds raised during the 
campaign make up nearly 25 percent of the 
Chamber’s annual budget. 

“The annual resource campaign is an inte-
gral source of funding for the Chamber,” 
said Steve Bradshaw, president and CEO of 
BOK Financial Corporation and 2018 chair 
of the Tulsa Regional Chamber. 

“We thank the campaign leadership team, 
the volunteers and our member companies 
for believing in the Chamber’s mission.” 

Revenue generated through the campaign 
supports the Chamber’s member services 
and programming for small business, entre-
preneurship, education, workforce attrac-
tion and legislative advocacy. It also sup-
ports the contributions the Chamber makes 
to its regional economic development part-
nership, Tulsa’s Future; and the convention 
and visitors bureau housed at the Chamber, 
VisitTulsa.

“These funds will allow the Chamber to 
build on our region’s current momentum 
and move northeast Oklahoma forward,” 
said Bradshaw.

This year’s campaign was led by Shane Fer-
nandez, president of Nabholz Corporation, 
and co-chair Sharon Fletcher, president and 
CEO of CommunityCare.

“Most importantly, I want to thank the dedi-
cated volunteers who worked tirelessly 
on this campaign for 10 weeks,” said Fer-
nandez. “The success of this campaign is a 
direct reflection of their commitment. I’m 
proud we are able to support the Cham-
ber’s outstanding program of work through 
this campaign.”

Top volunteers and teams were honored at 
this year’s Victory Celebration, which was 
held at the Silo Event Center. The top pro-
ducing teams were led by team captains 
Lynda Wingo, Julie Rethmeyer and Shirley 
Bailey. This year’s top individual producer 
was Mark Poole, who delivered more than 
$100,000 in cash sales.

The Chamber’s Resource Campaign is 
considered a model program by chamber 
peers. Next year will mark the quarter-cen-
tury milestone for the campaign, which con-
tinues to be one of the largest campaigns 
of its kind in the nation.

Linde Engineering North America Inc. 
www.leamericas.com

Linde Engineering North America Inc. is part of the fabric of Tulsa. Our role in the everyday items you use and 
commitment to our community help make Tulsa and the world a better place to live.   

We engineer and build plants for gas processing, LNG and deep cryogenics - here in Tulsa and worldwide.

We’re local. We’re global. And proud to be both. 

#wechilleditfirst
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The Tulsa Small Business Summit & Awards is northeast Oklahoma’s premier small business event. In addition to a half-
day of educational opportunities for companies and their employees, the event honors the remarkable contributions 
that small businesses make to their communities. The summit culminates with an awards luncheon, during 

which the Tulsa Regional Chamber names its Small Business Person of the Year.
Meet this year’s finalists for the award ahead of the Sept. 27 summit.

Frauke Quiroga is 
CEO and managing 
partner of LUXA 
Enterprises. After 
ten years of traveling 
around the globe 
with a Fortune 
500 international 
company, Quiroga 
decided to focus on 

the local business community. She realized 
the need for accounting and human 
resources support in Tulsa, so she joined 
the LUXA team. 

In its beginning, LUXA supported a group 
of small businesses owned by a family in 
Tulsa, but Quiroga saw an opportunity 
for growth and convinced the owners to 

expand. LUXA broadened its client base 
to serve more small businesses, and within 
a year, Quiroga was named managing 
partner. 

Since its founding in 2007, LUXA has grown 
from five to 19 employees. The company 
moved into new office space earlier this 
year to accommodate more growth. 

Quiroga has built LUXA on three 
foundations: client care, community 
support and commitment to employees. 
While the bottom line is essential to a 
company’s success, she realizes that the 
three foundations are equally important. 

Regarding to community engagement, 
LUXA has implemented ways to encourage 

employee opportunities, such as holding 
quarterly volunteer events and offering a 
volunteer time-off program. 

"Volunteer opportunities have such a 
positive impact on employee morale, while 
fostering teamwork and selflessness,” said 
Quiroga. 

Quiroga has been honored for her 
commitment to diversity and inclusion, 
and was the Tulsa Regional Chamber’s 
2017 Small Business Diversity Advocate 
award winner. She went on to receive the 
2018 Diversity Champion award from the 
Oklahoma District Office of the U.S. Small 
Business Administration. 

As a child, 
Weldon Bowman 
had a passion for 
drawing. His mother 
enrolled him in 
art classes at an 
early age, and 
he continued to 
develop his skills 
through high school. 

Bowman found his calling at the University 
of Oklahoma and received a degree in 
architecture. He then spent seven years at 
a local land development firm, but in 2010, 
lost his job during the economic downturn. 

That’s when W Design began in Bowman’s 
home office. Bowman had to wear many 
hats while starting the company, which 
meant he was not just the draftsman, but 
also the accountant and salesman. 

Over the last eight years, W Design has 
experienced rapid growth. What started 
in his home office evolved into a small 
space on Cherry Street, and now the 
company employs fif teen people at its 
headquarters in downtown Tulsa's East 
Village. These expansions didn’t come 
without growing pains, though. During that 
time, Bowman learned valuable lessons and 
had to make strategic business decisions for 
the future. 

"In our industry, we strive to maintain a 
level of great design, innovative ideas, 
property and product research, and lastly, 
produce a quality set of construction 
documents,” said Bowman. “As we take 
on more clients and responsibility, we 
selectively add to our team to ensure we 
can meet production expectations while 
continuing to produce a quality product."

Bowman has made giving back to the 
community a regular part of his business, 
and has designed the 2017 and 2018 St. Jude 
Dream Home and the HBA Tiny Home to 
benefit Tulsa Public Schools. He also serves 
on numerous boards and committees. 

W Design boasts an impressive portfolio 
and great customer service, but Bowman 
is especially proud of the team he has built 
around him. 

"Our office culture is to please our clients 
and ensure they enjoy the process and final 
product of their building,” said Bowman. “We 
have carefully selected and built an amazing 
group of friends, and some days, it’s hard to 
call it work when we truly enjoy what we are 
doing and who we are working with."
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THURSDAY, SEPT. 27
7:30A.M.-1:30P.M.  |  MARIOTT TULSA HOTEL SOUTHERN HILLS

REGISTER @ TULSASBC.COM/SUMMIT

TULSA SMALL BUSINESS SUMMIT 
& AWARDS LUNCHEON

WELDON BOWMAN W DESIGN

FRAUKE QUIROGA LUXA ENTERPRISES

Talmadge Powell started his first business 
in 2000 designing and managing political 
fundraisers, dinner parties and corporate 
events. His work included planning events 
for Oklahoma Gov. Brad Henry, Isaac Hanson, 
the "August: Osage County" cast and crew, 
and more. 

Since the business’s early stages, Powell 
has always had a passion for the nonprofit 

community. He collaborated with the 
Philbrook Museum of Art for its annual 
fundraiser and continued to grow his 
nonprofit clientele. 

As the clientele expanded, so did the 
services. Talmadge Powell Concepts 
expanded its event planning services to 
include comprehensive campaign design. 
When Todd Pyland joined the team in 2012, 
he brought years of experience in branding, 
video production, and print and collateral 
design. 

“Our decision to expand and offer more full-
service branding capabilities came from the 
demands of clients seeking an integrated 
approach to events, marketing and branding 
working in tandem for their mission,” said 
Pyland.

Over the last six years, the business – now 
known as TPC Studios – has seen consistent 
growth and employs a full-time staff of 13. TPC 
Studios was built on the philosophy of design 
for good, which shines through in their work 
with area nonprofits and their contribution 
to the revitalization of one of Tulsa’s oldest 
commercial districts. In 2015, they outgrew 
their downtown space and moved into the 
historic Swinney’s Hardware building in the 
Kendall Whittier neighborhood. 

“Kendall Whittier is the heart and soul of 
Tulsa,” said Pyland. “The arts scene has 
been thriving here for a while, but now we're 
seeing new investment from Habitat for 
Humanity (a TPC client) in residential plans, 
new restaurants and retail, and a huge influx 
of breweries, which brings a lot of character 
to the area.”

TALMADGE POWELL  & TODD PYLAND TPC STUDIOS
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What made you decide to open 
your small business?   
We wanted to create software solutions 
that help our clients streamline and 
improve their HR and talent management 
functions and create a great workplace 
experience for their employees. 

What are the greatest challenges 
of small business ownership?  
As a software company, one of our 
challenges is finding great software 
developers and IT professionals. 
However, the Tulsa community has really 
turned the corner in terms of attracting 
and retaining IT professionals. It is much 
easier today than it was in our early years.

What do you find most rewarding 
about operating a small business?  
Working with our clients to help them 
achieve success is our biggest reward. 

What advice would you give to 
any would-be small business 
owners considering starting a 
business in the Tulsa area?   
Take advantage of the great resources 
available through the Tulsa Regional 

Chamber and its partners such as The 
Forge, 36 Degrees North and i2E.  
The Tulsa Regional Chamber is truly a 
facilitator of networking and building 
relationships, which are key to success 
for a small business. 

How do your small business 
beginnings impact your passion 
for being a leader for the next 
generation of small businesses?
At Reliant, we believe in community 
involvement as a key to developing 
our leaders. Our staf f volunteer with 
organizations such as  The Little Light  
House, The Forge, Tulsa Area Human 
Resources Association, Leadership 
Tulsa and the Tulsa Regional 
Chamber, to name a few. These 
unique opportunities help expand 
our leadership team’s growth and 
development. 

What personal trait contributes 
the most to your success? 
As a small business owner, you have to 
be willing to persevere through all the 
ups and downs of starting a business. 
Economic downturns, market 
demands, and new and emerging 

technologies all impact our business, 
and they can have much larger impacts 
on a smaller business than a larger one.  

In what ways do you work on 
your business instead of just in 
your business?
We are always looking for ways to 
improve our business, and we partner 
with other local f irms to do so. For 
example, we are currently working 
with the Prodigy Collective on a new 
marketing blueprint and strategy for 
Reliant. Prodigy is a startup based at 36 
Degrees North comprised of some very 
bright marketing professionals.    

What was your greatest learning 
moment since star ting your 
business?
To embrace failure! I could write a 
book on what not to do when starting a 
business. However, all of these setbacks 
and failures helped us learn and grow 
into a company that has been going 
strong for 18 years and will for many 
more decades to come. 

CHRIS WRIGHT
RELIANT



TULSACHAMBER.COM  |  THE CHAMBER REPORT    25

BOARD OF ADVISORS
Gold Level

RCB Bank - Claremore
P.O. Box 189        
Claremore, OK 74018        
(918) 341-6150    
rcbbank.com
Bank/financial.

BOARD OF ADVISORS
Bronze Level

Additive Systems Inc.
407 S. Main St.
Broken Arrow, OK 74012
(918) 357-3433
additivesystems.com

Coney I-Lander
1611 S. Utica Ave., PMB 320
Tulsa, OK 74104
(918) 583-5020
coneyi-lander.com
Family owned and operated restaurant 
group with seven locations serving the 
Tulsa area. 

Davis H. Elliot Co
8837 S. Highway 51
Broken Arrow, OK 74014
(918) 455-8630
dhec.com
Full-service electrical contractor 
specializing in overhead and underground 
distribution, transmission, substations, 
lighting, traffic signaling, utility locating 
and industrial/commercial services.

First United Bank – Sapulpa/Tulsa                                                
315 E. Dewey Ave.      
Sapulpa, OK 74066
(918) 224-5151
firstunitedbank.com
Bank.  

Solar Turbines                                              
4217 W. Seattle St.
Broken Arrow, OK 74012
(918) 459-5100
solarturbines.com
Wholly owned subsidiary of Caterpillar 
Inc., with more than 50 service locations 
spread across the world.  

A&N Racing
5023 E. 104th Pl.
Tulsa, OK 74137
(918) 231-1096
Car racing.
DIVERSE BUSINESS

Advance America
7037 S. Memorial Dr.
Tulsa, OK 74133
(918) 459-5050
advanceamerica.net
Payday loan company.
DIVERSE BUSINESS

American Fire Protection Group
12330 E. 60th St., Ste. F
Tulsa, OK 74146
(918) 505-7402
afpgusa.com
Full-service fire suppression and fire 
extinguisher company.

Apex Title & Closing Services
3510 S. 79th E. Ave.
Tulsa, OK 74145
(918) 794-5712
apex-closings.com
Title and closing company.

ArdentMC
5110 S. Yale Ave., Ste. 310               
Tulsa, OK 74135  
(703) 964-8010    
ardentmc.com
Delivers solutions to federal and 
commercial clients by combining technical 
and program management.

The Boeing Company
8120 Mid America Blvd., Ste. 300
Oklahoma City, OK 73135
(918) 852-4536
boeing.com
The world's largest aerospace company 
and a leading manufacturer of 
commercial jetliners and defense, space 
and security systems.

Burger King
324 S. Main St.
Tulsa, OK 74103
(918) 232-0900
The second-largest fast-food hamburger 
chain in the world.

CP&Y, Inc.
7633 E. 63rd Pl., Ste. 300
Tulsa, OK 74133
(918) 459-4558
cpyi.com
Full-service architectural and engineering 
consulting firm with staff in Texas, 
Oklahoma, Colorado, Virginia and 
Arkansas.

Cedarhurst Independent Living
7345 S. 99th E. Ave.
Tulsa, OK 74133  
(918) 893-6177    
cedarhurstliving.com      
Independent living for seniors.

Collision Works Tulsa Memorial
9233 S. Memorial Dr.
Tulsa, OK 74113
(918) 439-4444
collisionworksok.com
Auto body repair.

Collision Works Tulsa Hills
122 W. 71st St.
Tulsa, OK 73112
(918) 524-9780
collisionworksok.com
Auto body repair.

Coolgreens
5505 E. 41st St.
Tulsa, OK 74135
(918) 361-7225
coolgreens.com
Fresh and natural food through a chef-
curated menu of build-your-own salads, 
wraps, bowls, flatbreads and more.

Creating & Managing Wealth, LLC
6333 S. Memorial Dr.
Tulsa, OK 74133
(918) 622-2422
cmwfinancial.com
Delivers compassionate, integrative 
financial planning for customers and their 
families.

Electronic Synergy Foundation
627 S. Lewis Ave.
Tulsa, OK 74104
(918) 951-3902
electronicsynergy.org
Leverages the community benefits of 
electronic recycling for environmental 
protection and charitable works.
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The Flats on Archer
110 N. Boston Ave.
Tulsa, OK 74103
(918) 902-7368
theflatsonarcher.com
Luxury apartment community in downtown 
Tulsa.

Gearhead Outfitters
1948 Utica Square
Tulsa, OK 74114
(918) 878-9966
gearheadoutfitters.com
Helps customers live active, fulfilling lives 
by providing quality, outdoor-inspired 
products.

Hill Manufacturing & Fabrication 
2333 W. Wichita St.
Broken Arrow, OK 74012
(918) 251-1164    
hill-manufacturing.com  
CNC and fabrication job shop. 

Hope Harbor Children's Home
15025 E. 380 Rd.
Claremore, OK 74017
(918) 343-0003 ext. 230
hopeharborinc.org
Faith-based nonprofit formerly known 
as Turley Children's Home offering an 
immersive trauma-responsive family 
reconciliation program.

In The Raw
3321 S. Peoria Ave.
Tulsa, OK 74105
(918) 744-1300
intherawsushi.com
Restaurant.

Justin Carlton State Farm
500 Riverwalk Terr., Ste. 160
Jenks, OK 74037
(918) 528-6998
teamcarlton.com
Insurance and financial services.

Kleimann Communication Group
1900 Girard Pl., Unit 1108
Denver, CO 80113
(918) 939-8551
kleimann.com
Helps organizations simplify their 
information and processes to better serve 
consumers and offers communication 
training, testing and consulting.

Maloney Stockton Agency
7625 E. 51st St.
Tulsa, OK 74145
(918) 663-9898
maloneyagency.com
Insurance.

MapleMark Bank
2431 E. 61st St., Ste. 150
Tulsa, OK 74136
(918) 986-7400
maplemarkbank.com
Banking.

Method Architecture
2417 E. Admiral Blvd.
Tulsa, OK 74110
(918) 623-5001
method.group
Architecture and interior design firm.

Midwest Precision Incorporated
9725 E. Admiral Pl.
Tulsa, OK 74116
(918) 835-8900
mpitulsa.com 
Sheet metal contractor.

MUSED.
36 E. Cameron St.
Tulsa, OK 74103
(918) 697-0494
musedorganization.org
Tulsa's poetry and collaborative arts 
nonprofit putting poetry back into 
everyday affairs.
 
National American University
8040 S. Sheridan Rd.
Tulsa, OK 74133
(918) 879-8400
national.edu
Regionally accredited four year university. 

Olympia Pharmacy
6802 S. Olympia Ave.
Tulsa, OK 74132
(918) 513-3234
Specialty/compound pharmacy with 
delivery in the Tulsa metro area.

Phillips and Gomez
15 W. 6th St., Ste. 2510
Tulsa, OK 74119
(918) 584-0102
phillipsgomez.com
Mechanical, electrical and plumbing 
consulting engineers.

Piping Enterprise Company
1520 S. 129th W. Ave.
Sand Springs, OK 74063
(918) 246-7326
pipingenterprise.com
Specialty welding company that provides 
shop fabrication and field installation 
services.

Process Service and Manufacturing
5800 W. 68th St.
Tulsa, OK 74131
(918) 445-0909
processmfg.com
Manufacturer of energy-related well 
servicing equipment and production 
equipment.

Rip Stell Photography
10220 S. 77th East Ave.
Tulsa, OK 74133
(918) 740-2444
ripstell.com
Commercial, editorial and event 
photography.

Route 66 Surveying
4845 S. Sheridan Rd., Ste. 508        
Tulsa, OK 74145
(918) 845-6633
route66surveying.com                                   
Land surveying services.

Saffa Compounding Pharmacy
8002 S. Sheridan Rd.
Tulsa, OK 74133
(918) 492-4242
Compounding and retail prescriptions, 
gifts and accessories. 

Save-n-Fresh
3039 S. Sheridan Rd.
Tulsa, OK 74129
(801) 200-2223
Grocery store.

Sigma Stretch Film of Tulsa, Oklahoma 
4035 W. 49th St.
Tulsa, OK 74107
(918) 447-3333
sigmastretchfilm.com
Stretch film private company.

Silo Event Center
4629 W. 41st St.
Tulsa, OK 74107
(918) 447-2724
siloeventcenter.com
Unique, elegant and historical Tulsa 
wedding and event venue.

The Smith Family Insurance Agency, LLC
4008 W. Vicksburg St.
Broken Arrow, OK 74011
(918) 939-9569
allstate.com 
Property and causality insurance.

Surgical Advantage
5401 S. Sheridan Rd., Ste. 404
Tulsa, OK 74145
(918) 294-1060
surgicaladvantage.net                    
Top-notch representative on major 
medical equipment and supplies.

Transworld Business Advisors of Tulsa
531 E. A St.
Jenks, OK 74037
(918) 401-0198
tworld.com/locations/tulsa
Helps buy, sell or franchise businesses.

Tulstar Products Inc.
5510 S. Lewis Ave.
Tulsa, OK 74105
(918) 749-9060 
Industrial chemical and oil distributor.

VASA Fitness
7990 E. 51st St.
Tulsa, OK 74145
(801) 426-8644
vasafitness.com/about
Fitness gym. 

Walvoil Fluid Power Corp.
4111 N. Garnett Rd.
Tulsa, OK 74116
(918) 858-7112
walvoil.com
Manufacturer and distributor of 
directional hydraulic control valves.

Warburton Capital Management, LLC
15 E. 5th St., Ste. 3675
Tulsa, OK 74103
(918) 794-3000
warburtoncapital.com
Wealth management, registered 
investment advisor.

Winterstone Wealth Management, LLC
2121 S. Columbia Ave., Ste. 580
Tulsa, OK 74114
(918) 742-2705
winterstonewealth.com
Independent registered investment 
advisor.

Woodford Delivery LLC
8739 E. 104th Pl.
Tulsa, OK 74133
(918) 369-6326
Local delivery services.
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REGIONAL LEGISLATIVE SUMMIT
THURSDAY, OCT. 4 • 8-11 A.M.

DOUBLETREE BY HILTON HOTEL TULSA DOWNTOWN

Help decide northeast Oklahoma’s business-
driven legislative priorities for the coming year. 
More than 400 attendees will finalize 15 state and 
15 federal policy priorities for the 2019 OneVoice 
Regional Legislative Agenda.

YOU CAN PLAY A PART IN DIRECTING THE 
CHAMBER'S LEGISLATIVE ADVOCACY AND 

SHAPING STATE AND FEDERAL LEGISLATION.

REGISTER @ TULSACHAMBER.COM/EVENTS

PRESENTED BY HOSTED BY

GOLD SPONSORS LEGISLATIVE BENEFACTORS

regional business advocacy


