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In Tulsa’s historic Greenwood District, a
new large-scale mural has become a destination for
residents and visitors alike. The enormous letters painted on
the side of Interstate 244 nod to the district’s vibrant history as one
of the largest concentrations of black-owned businesses and wealth
in the country.
“Black Wall St.” is a powerful telling of Greenwood’s tragedy and triumph.
Destroyed during the 1921 Tulsa Race Massacre only to be rebuilt and
decimated again by interstate construction and “urban renewal,” Greenwood is
still recovering from decades of silence and neglect. But that recovery, led by local
organizations and community coalitions, epitomizes Greenwood’s legacy of resilience,
not defeat.
To mark that legacy, Tulsa artist Chris “SKER” Rogers developed the idea for a street
mural in collaboration with the Greenwood Cultural Center and the 1921 Race Massacre
Centennial Commission. He hoped to spark ongoing conversations about the district and its
history, particularly as the community approaches the massacre’s 100th anniversary. These partners
enlisted nationally recognized muralist Donald “Scribe” Ross and received funding from the TYPros
Foundation, the 1921 Race Massacre Centennial Commission and Fowler Ford.
“The goals of the Black Wall Street mural were three-fold: to help strengthen the placemaking
efforts currently underway in the Greenwood District, to showcase Greenwood’s vibrant
community spirit and to help foster important conversations,” says Rogers, who managed
the mural project. Rogers also happens to be the Chamber’s sales and operations
specialist for VisitTulsa.
The mural’s original concept was simply “Greenwood.” However, Bill White at
the Greenwood Cultural Center suggested changing it to “Black Wall St.” to
better represent the neighborhood’s legacy.
“The Black Wall Street story draws people from around the city, state
and world,” says White. “We thought that the mural needed punch, and
we knew people coming to the area were thirsty for artwork that was
interesting, historical and thought-provoking.”
Unveiled in July, the mural has already had a positive impact
on the Greenwood community.
“The mural has generated thousands of social
media mentions, it has been written about
nationwide in several prominent magazines
and blogs, and it has become a go-to spot
for visitors to the Greenwood District,” says
Rogers. “It has drawn many new visitors
to the area, increasing foot traffic to
local businesses and strengthening
awareness of the many other
good things that are
happening there.”
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"Oversized storybook"
In Greenwood and elsewhere, street art tells a community’s story in
unique and interesting ways. Not only that, murals have a significant
impact on a community’s quality of place.
Quality of place is defined as the physical characteristics of a community
– the way it’s planned, designed, developed and maintained – that
affect the quality of the experience people have living, working and
visiting there.
Renowned urban studies theorist Richard Florida, writing for the Urban
Land Institute, explains:
"Quality of place can be summed up as an interrelated set of
experiences. Many, like those provided by the street-level scene, are
dynamic and participatory. You can do more than be a spectator; you
can become a part of the scene … Quality of place defines the very
soul of a successful community; the factors that go into it – aesthetic,
cultural, demographic – add up to the things that everyone wants in

Chris Rogers leads a discussion about the
Black Wall Street mural with members of the
Chamber’s executive committee.

their communities."
A city’s arts and culture scene is a key indicator of quality of place.
Street art is often the most readily experienced form of art – it’s
available to anyone, at any time, often in unexpected places. The
more visible a community’s creativity and character, the stronger the
community’s sense of identity.
Chad Oliverson with Arts Alliance Tulsa says that murals show the
region is “bursting with new ideas and new stories.”
“Murals are an important tool in telling stories to diversifying
communities,” says Oliverson. “We connect to this ‘oversized
storybook’ that tells a new tale by turning a street corner rather than
by turning a page. Tulsa is becoming ‘The Painted City,’ a city that is
not content to be silent with its past or its future visions.”

Local artist Josh Butts has been painting murals for 20 years. A graphic
designer by trade, murals give him a chance to make art that impacts his
surroundings. Among his many works throughout the region, Butts has
teamed up with the Mental Health Association for a mural addressing
homelessness in downtown Tulsa, several large projects in Sand Springs
and two murals on Route 66, one funded by the TYPros Foundation.
“If done well, murals can be transformative, both physically and
psychologically, in the way the community feels about a particular space,”
Butts says. “In the same way you would dress nicely for a job, when a city
has public art, it is attractive to those who visit. It shows that we take pride
in our city.”
In other words, murals change the impression of a city from beige to bold.
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Walls as canvas
More often than not, street murals are commissioned works of art.
“It’s an organization or company that’s saying,
‘I want art created,’” Rogers says. “Then they
go and put out word.”
Rogers recommends that commissioned
pieces solicit muralists via a request for
qualifications, and that the creation of any
original content – including original ideas
that may or may not be the final product – be
compensated.
“If you’re hiring for a professional mural,
the client is best served by an artist that

8

has a portfolio, examples, a website and
professional accolades,” says Rogers.

Most of all, clients should be transparent
about the budget.

The commission should also be upfront with
any specific styles, goals or ideas the client
has in mind, as well the amount of creative
freedom given to the muralist.

Cost determinants include wall size (especially height), the design’s complexity and, most
of all, time. Some projects require a lot of artist input and management, in which case the
artist should be compensated for that work as
well.

“Art is subjective,” Rogers says. “Not everyone is going to like it. Focus on your goals: do
people take notice of the mural, and does it
spark interest?"

NOVEMBER / DECEMBER 2018

“There’s more than just painting that goes
into large-scale murals,” Rogers says. “Art is
like anything else: you get what you pay for.”

See it to believe it
TYPros recently held a mural tour in and around downtown Tulsa – take
the tour yourself to see some of Tulsa’s best street art.
Scissortail

Donald “SCRIBE” Ross
Ziegler Art & Frame, Admiral and Lewis

Route 66

Clean Hands
Back wall of Whiskey 918, 2nd and Greenwood

Black Wall Street

Donald “SCRIBE” Ross
Overpass near the Greenwood Cultural Center,
E. Cameron St. and N. Greenwood
Sponsored by the 1921 Tulsa Race Massacre
Centennial Commission, Fowler Ford and the
TYPros Foundation

Tulsa Wall

Chris “SKER” Rogers, SADAT, JASPYR, DUSTY
and HEK
Northwest corner of 2nd and Detroit
Sponsored by Tulsa Artery

Too Big to Ignore

Josh Butts
Alleyway near M.B. Brady St. and N. Main
Sponsored by Mental Health Association
Oklahoma

Hunt Club

Adam “CODAK” Smith and Yatika Fields
W. Cameron St. and N. Main
Sponsored by the Tulsa Artist Fellowship and
Arts Alliance Tulsa
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Creativity on display
Tulsa native Sarah Sullivan is a textile artist
and painter, but started doing street art after
participating in Clean Hands’ Habit Mural
Festival two years ago. Since then, she’s
completed 14 murals in Tulsa and Oklahoma
City, including at Mother Road Market and
Gathering Place.
Both Sullivan and Butts agree that murals can
help drive tourism and commerce. Murals
boost engagement with consumers, which
can bring new customers to an area.
“Public art encourages exploration and foot
traffic,” says Sullivan. “A mural can be its own
destination, but it can also bring people into
a business they might not have otherwise
visited. Plus, it’s just nice to see something
beautiful in an unexpected place.”
This kind of positive public perception is
important when attracting young talent to the
region. Murals act as a beacon, signaling that
a community is a place where young, creative
talent can thrive.
“When you see art in public spaces, it
communicates that the community has
‘arrived’ culturally,” says Butts.

10

“Murals show there are young creative people
wanting to participate in their city,” Sullivan
adds. “When I see a mural in a commercial
area, it tells me that a business has a certain
degree of hip-ness and creativity.”

transform a dumpster-ridden, under-utilized
alley near 5th and Main. The co-collaborators
are currently fundraising for the project –
Tulsa Art Alley – in hopes of developing a new
downtown destination.

Perhaps the biggest impact murals have is
their ability to create a sense of community.
Even the process of creating a mural is highly
collaborative, Butts explains.

“Our hope is that Tulsa Art Alley will become
a popular destination in Tulsa’s increasingly
vibrant downtown, and will inspire people to
think differently about forgotten, underused
places in our city,” says Cook. “By making the
alley cleaner, safer and more vibrant, we hope
to encourage people to explore downtown.
We also hope to benefit business owners by
attracting potential customers to the area.”

“I include the community at every step when
I’m developing a concept for a mural,” Butts
says. “I get to talk to everyone from city
leaders to the homeless population and learn
how similar we all really are. Everyone
appreciates art. It's the most human thing that
we do.”
Sullivan hopes that as more murals go up
around town, people will opt for a walk
instead of a drive and experience the city in
a different way.
“It's an exciting time to be living in Tulsa as an
artist,” says Butts. “I am proud of my city for
embracing public art. I'm both humbled and
proud to be part of it.”
Tulsans Kelly Cook and Libby Billings plan
to use murals, greenery, and public art to
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Murals signify life in a city. They add color and
beauty to old or forgotten spaces. They build
shared culture and encourage exploration
and interaction. They tell stories and invoke
important conversations.
Tulsa’s growing collection of street art sends
a message to visitors and residents: Tulsa
values creativity. As the city continues to
invest in growing its entrepreneurial and
artistic community, these murals contribute
to the perception that there’s room to create
something of your own here.

A global trend
While the Tulsa region boasts an impressive stock of street art, here are some examples of murals in
past destinations of the Chamber’s annual Intercity Visit.
The Mona Lisa and American
Gothic murals

(Columbus, Ohio)
Columbus is home to a vibrant arts and culture
scene. The city’s Short North Arts District is
home to some of Columbus’ most famous and
engaging works of public art, and two such
works are twists on iconic paintings. The Mona
Lisa mural helped put Columbus on the map
as an art destination, and the American Gothic
mural is one of the district’s most well-known
pieces.

Hawthorne Arrows

(Portland, Oregon)
Portland is a city known for its eclectic and
artistic atmosphere, so it’s no surprise the city
is home to nearly 2,000 pieces of public art.
Murals can be found in nearly every district of
Portland. Blaine Fontana, a Portland-based
street artist, has designed a number of the city’s
iconic murals. Fontana regularly participates in
Forest for the Trees, a yearly event that brings
local and international artists to Portland to
create murals.

Armstrong mural

(Cincinnati, Ohio)
World-famous street artist Eduardo Kobra,
whose credits also include the Rio Oympics,
created this mural in 2016. The piece was
funded by ArtWorks, a nonprofit organization
that employs and trains youth to create art
and community impact. ArtWorks public art
program has completed more than 100 murals
in 36 Cincinnati neighborhoods. Kobra pays
homage to Ohio native Neil Armstrong in one
of Cincinnati’s largest murals, measuring half a
city block.
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Tulsa Mayor G.T. Bynum delivers annual address
“If you can’t tell, I love being mayor of this city!”
While Tulsa Mayor G.T. Bynum closed his second
State of the City address with that line, it could
have just as easily gone as a truth left unsaid.
The mayor’s enthusiasm, thoughtfulness and
passion were proven time and again throughout
his 45-minute speech.
The event began with a palpable energy as the
record crowd of more than 1,300 attendees
gave their undivided attention to the mayor.
That is, until Bynum turned that attention to
some surprise guests in attendance.
Not 48 hours after winning their elections,
Gov.-elect Kevin Stitt, Lt. Gov.-elect Matt Pinnell
and U.S. Rep.-elect Kevin Hern were seated
among the crowd. Bynum applauded the Tulsaarea’s representation at the state and national
capitols.
“After a hard-fought campaign, these guys
could be sitting on a beach somewhere, but
instead they are here for the State of the City
address – and I think that speaks volumes about
their commitment to Tulsa,” said Bynum.
12
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Oklahoma City Mayor David Holt was there, too,
and Bynum seized the opportunity to dispel the
“unproductive sibling rivalry” that he and Holt
are committed to undoing.

WE’VE ESTABLISHED A WORKING
DYNAMIC BETWEEN THE CHAMBER
AND THE CITY THAT IS PRODUCING
UNPRECEDENTED RESULTS.
“Do you realize what Oklahoma could become
if Tulsa and Oklahoma City worked together?”
Bynum asked the audience. “Can you imagine
our ability to recruit the best talent in the world
to Tulsa if we talked more about the Thunder
or Tinker Air Force Base? … Can you imagine
Oklahoma City’s ability to recruit more great
talent and businesses if they talked more about
Gathering Place or the Port of Catoosa?”
Moving forward, the two city leaders are
pledging to work hand-in-hand to reinforce
the potential for both cities in attracting talent,
Bynum said.
“This year marks the beginning of a new era of
collaboration between Tulsa and Oklahoma
City,” he said.

In the spirit of new eras, Bynum said Tulsa is
in the midst of the third transformation in its
history.
“This is when we are becoming a global city,
and it is an evolution being noticed by people
around the country and around the world,” said
Bynum. “This is the competitive landscape for
cities in the 21st Century, and Tulsa is striding
across it.”
Bynum highlighted the 2018 attraction of
the two largest employers in Tulsa’s history:
Amazon and Greenheck Group.
“Combined, these two alone are investing
hundreds of millions of dollars into their
campuses in north Tulsa and will employee
thousands of people,” said Bynum. “While these
two companies are historic wins for Tulsa, they
are representative of a broader trend. The U.S.
Comptroller of the Currency issues a study in
September showing that, year over year, Tulsa
outpaced not just Oklahoma, but the United
States as a whole in job growth.”
These historic wins, according to Bynum, have
been possible from the collaboration between

the Tulsa Regional Chamber and city hall.
“The area I may be most excited about in 2018 …
is the private sector investment that is occurring
in Tulsa,” Bynum said. “We’ve established a
working dynamic between the Chamber and
the city that is producing unprecedented
results.”
In order to sustain that caliber of investment,
Bynum told residents to be ready for a renewal
of the Improve Our Tulsa capital improvements
package.
"This is not a program for dreamers and
visionaries," Bynum said. "This is the city's basic
infrastructure program. The vast majority of it
will be street work."
Bynum said a group of business leaders spent
2018 evaluating how the city fixes streets and
recommended improvements. One finding

was that more than 60 percent of the project
time was spent on utility work underneath
the roadway, including gas, sewer, water and
power lines. Better utility coordination in the
years ahead should cut down project time and
improve roads more quickly, Bynum said.
Bynum also pledged to push a community-wide
discussion about improving Tulsa's education
system from elementary through college.
“In 2019, I will convene local education leaders,
area elected officials and our fellow citizens
for a community dialogue exploring all local
options for enhancing educational opportunity
for Tulsans regardless of the part of town they
live in or the school they attend,” Bynum said.
Finally, Bynum plans to reduce the average
wait for beginning building permit processes
from five months to five days. The city plans to
increase that staff by 83 percent and contract

with a third party to review plans when needed.
There will also be a self-certification program
and a better system for expediting plans when
needed, Bynum said.
“Our permitting operation at the city has
suffered for years from chronic understaffing,”
Bynum said. “And understaffing in this space
means longer wait times for those who are
trying to invest in our city.”
As the city and the Chamber collaborate to
score economic wins for the region, Bynum
hopes the community will also maintain a
collaborative spirit to move the city forward.
“I hope you share my excitement for the
trajectory Tulsa is on right now,” Bynum said.
“Let’s keep blazing trails and keep advancing
this community on behalf of the people.

TULSACHAMBER.COM | THE CHAMBER REPORT
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LEADING

OKLAHOMA’S
TURNAROUND

An interview with Gov.-elect Kevin Stitt
Tulsa businessman and political newcomer Kevin Stitt was
elected governor on Nov. 6 with the largest voter turnout
for a midterm in more than two decades.
Stitt will head to the Capitol with several other Tulsa-area
candidates who won their elections: Lt. Gov.-elect Matt
Pinnell, Insurance Commissioner Glen Mulready and
Superintendent of Public Instruction Joy Hofmeister.
In addition, Gov.-elect Stitt’s cabinet includes several
fellow northeast Oklahomans, including Chief of Staff
Michael Junk, who was previously Tulsa’s deputy
mayor; Finance Secretary Mike Mazzei, a member of the
Chamber’s Board of Directors and president of Tulsa
Wealth Advisors; and Secretary of State Michael Rogers, a
former state legislator representing Broken Arrow.
Just a week after the election, Stitt took time to answer
several questions from the Chamber about his plans for
“Oklahoma’s turnaround.”

14
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"WE WILL WORK TOWARD A COMMON
VISION THAT MOVES OUR STATE FORWARD
AND DELIVERS TRANSPARENCY AND
ACCOUNTABILITY TO THE PEOPLE."
What is your vision for Oklahoma,
particularly related to economic
growth and job creation?
Oklahoma can be a top-10 state in
economic growth, and I believe the
key is for the governor to be the state’s
chief recruiter in encouraging Oklahoma
companies to expand, creating an
environment for entrepreneurs to thrive
and proactively reaching out to job
creators in other areas to relocate to our
great state.
We are seeing explosive growth
nationwide in our economy right now.
This is creating opportunity for Oklahoma
to diversify, grow our middle class and
experience wage growth for all.
My goal will be to ensure we have a level
playing field for job creators in Oklahoma.
Business people want certainty first and
foremost. In a Stitt administration, we
will focus on streamlining regulations,
addressing outdated rules and mandates,
and ending the practice of policymaking
that picks one industry over another.
We will also focus on delivering core state
services effectively and efficiently, so
that every community can thrive and be
viewed as an investment opportunity for
economic development.
In your opinion, what is the most
pressing issue facing our state?
How do you plan to address it?
The most pressing issue is the lack of
accountability and transparency in
Oklahoma’s government.

Oklahoma operates on a budget that
is approximately $20 billion a year, a
sum that represents federal funds, state
appropriated funds and dedicated funds.
This is the size of a Fortune 150 company,
such as Halliburton or Southwest Airlines.
Currently, this money is being spent as
if 60 percent of it is on auto-draft, and
the budget priorities were put into place
decades ago. We need to scrutinize every
dollar and understand what services it
should be delivering. Then we need to
align it with the needs of our state today.
Right out of the gate, I have two important
steps to get us there.
First, I will be hiring a Chief Operating
Officer as part of my cabinet and my
administration.
Tennessee was one of the first states to
implement this position, and it has been
a tremendous success in getting state
dollars on target. Seven other states have
implemented this model, and I intend to
bring it to Oklahoma.
This COO will be a successful business
person who comes from outside the state
Capitol. She or he will meet regularly with
agencies to dig into the numbers; help
get tax dollars on target; and offer me a
non-political, data-centered perspective
as to how an agency can perform at its
best for the customer.
Second, I will be working with the
legislature to give the governor the ability
to hire and fire agency heads.

As with any company, it is important that
we are all working towards the same
goals and big vision, which in a Stitt
administration is to become a top-10
state. Because agency heads are often
untouchable, it has become a common
practice for agency leaders to not be
forthcoming about their operations or to
be an adversary of the goals cast by the
leaders that Oklahomans elected.
In a Stitt administration, this will change.
We will work toward a common vision
that moves our state forward and delivers
transparency and accountability to the
people.
How can the Tulsa-area business
community collaborate with your
administration to make Oklahoma a
top-10 state?
During my campaign, I often mentioned
that every Oklahoma group committed
to moving our state forward will have
a seat at the table while I am governor,
and this includes the Tulsa-area business
community.
First and foremost, the best way to
collaborate with a Stitt administration
is to come serve your state with me
for a season. We need bright, talented
Oklahomans to help us get Oklahoma’s
turnaround started and to leave a lasting
impact for the next generation.
I also want to strongly encourage CEOs
and business owners to encourage your
talented employees to come serve our
administration for a season on boards,
commissions, or even in appointed
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2000
Kevin Stitt starts Gateway
Mortgage.

2006

2012
Gateway is listed among the
nation’s 5,000 fastest-growing
companies by Inc. Magazine.

Loan volume at Gateway
exceeds $1 billion for the
first time.

2017
Stitt announces candidacy for
governor.

• AUGUST: Stitt wins the
Republican runoff primary
and advances to the general
election.
• NOVEMBER: Stitt elected to be
Oklahoma’s 28th governor.
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Once you’re sworn in, how do you hope
to balance time between the Capitol and
home in Tulsa?
The first part of 2019, my family will continue to
live in Tulsa while my oldest daughter, Natalie,
finishes her senior year in high school.
Much like I did while on the campaign trail, I
will be burning rubber on the turnpike every
day in the early hours of the morning and late
at night. Once Natalie graduates, we will be
moving the family to Oklahoma City.
You attended Mayor G.T. Bynum’s State
of the City on Nov. 8, two days after your
election. Why was it important for you
to attend during that busy time?
It is a privilege to know and support Mayor
Bynum. His energy, vision and dedication to
the city has brought tremendous progress to
Tulsa, and I look forward to working with him
in the future.

2013

• Gateway employs more than
1,200 people in 160 offices
across the country and its loan
volume exceeds $17 billion.

You have an opportunity to build the
army for Oklahoma’s turnaround, but
your employees need to hear that there is a
way to gracefully exit without facing lasting
repercussions to their ability to reenter the
private sector after their time in public service.
Those seeking to apply can get in contact with
us at oklahomaturnaround.com.

Gateway employs more
than 400 people across
the country.

2018

positions within my governor’s office or
agencies.

In a Stitt administration, it will be a priority to
partner with our county and city leaders to
improve our education system, advance our
infrastructure and diversify our economy.
We haven’t had a governor with strong
ties to Tulsa since Gov. Frank Keating
left office in 2003. How do you plan
to keep connected to the Tulsa region
during your term?
Our home is Tulsa. It is where I started my
company, owned my first house with Sarah,
and chose to raise our six children.
We will be keeping our Tulsa home and
look forward to visiting often and remaining
invested in our Tulsa community.
As governor, I also believe it is important to
build and maintain relationships with your
elected officials in the mayor’s office and on
the city council, as well as members of the Tulsa
community, such as local business owners.
Through these relationships, my hope is for
our state to be united and working together
around a vision to move Oklahoma, as a whole,
forward for all 4 million residents.

EIGHT YEARS RUNNING

BIG 12 WRESTLING CHAMPIONSHIP TO REMAIN IN TULSA THROUGH 2024
For eight years in a row, Tulsa will be the home of
premier collegiate wrestling.
The Big 12 Conference and the Tulsa Sports
Commission recently announced a partnership to
host the Big 12 Wrestling Championship at Tulsa’s
BOK Center through 2024. Tulsa has previously
hosted the tournament in 2017 and 2018, and
the Tulsa Sports Commission announced earlier
this year an extension of that partnership through
2020.
“Based on the experience through the first two
years of our partnership with the Tulsa Sports
Commission for this to be the preeminent
collegiate wrestling championship, continuing
our presence in this market speaks to the
dedication of all involved,” says Big 12 associate
commissioner Bob Burda. “Being able to build
upon the foundation already established for the
next six years clearly puts a stake in the ground
for the Big 12 to grow this championship in Tulsa
into the foreseeable future.”

The 2018 Championship set an all-time
tournament record with more than 18,000 tickets
sold. The 2019 Championship will be held March
9 and 10, while the 2020 Championship will be
March 7 and 8.
“We have great pride in the lasting relationship
we’ve forged with the Big 12 Conference over
the last five years,” says Vince Trinidad, executive
director of the Tulsa Sports Commission. “The
execution of a well-run event makes this an
amazing experience for the universities, student
athletes, coaches and fans.”
The Big 12 Wrestling Championship is the largest
neutral-site wrestling conference championship
in the NCAA. Cultivating this relationship with
the conference has been a strategic priority of the
Tulsa Sports Commission for the past five years.

The Tulsa Sports Commission markets the city
as a destination for amateur sporting events.
The commission is housed at the Tulsa Regional
Chamber under Tulsa Regional Tourism alongside
VisitTulsa, the city’s convention and visitors
bureau; and the Tulsa Office of Film, Music, Arts
& Culture, an accredited film commission.
“Tulsa’s competitive identity as a premier visitor
destination for top-tier events is enhanced by
the strategic relationships we’ve maintained
with our venue and hotel partners, higher
education institutions, the City of Tulsa, and the
region’s business community,” says Ray Hoyt,
the Chamber’s senior vice president of regional
tourism. “We appreciate our local stakeholders
for making significant investments in Tulsa’s
tourism industry, and the Big 12 Conference for
believing in Tulsa and recognizing the benefits of
these great partnerships.”

“The Big 12 Wrestling Championship adds a highlevel collegiate competition to Tulsa’s amateur
wrestling résumé,” says Trinidad.
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BUILDING A STRATEGIC APPROACH TO A MORE INCLUSIVE REGION

F

or the Tulsa Regional Chamber, 2018 has been a
year of reflection about how the organization can
better integrate diversity and inclusion into its work.
Inclusive policies and practices within the Tulsa
business community help the region recruit and retain top
talent and build a more robust regional workforce.
The Chamber’s 2019 board chair, David Stratton, has made
diversity and inclusion one of his key priorities for the coming
year. The Chamber has already begun to make changes
across its strategic initiatives and its internal operations.
“When thinking about where I wanted us to focus our efforts
in 2019, diversity and inclusion was something I wanted to
elevate,” says Stratton, executive vice president for Tulsa
corporate banking at BOK Financial Corp. “It’s an area
where there’s a lot of opportunity for growth, and I knew we
could make a big impact. Increasing diversity at every level
in our business community, whether on our boards or our
leadership teams, will make our businesses stronger and our
region more competitive.”
Internally, the Chamber has made an intentional effort
to diversify its volunteer leadership. Led by Stratton, the
Chamber increased gender diversity on its 2019 Board of
Directors by 50 percent.
“I am very proud that we were able to make some progress
this year,” says Mike Neal, Chamber president and CEO. “We
still have work to do to increase the number of people of
color on the board, but we have strategies and new policies
in place to further diversify our volunteer leadership in the
coming years.”
In 2018, the Chamber made “inclusive” one of its five core
values and changed its holiday schedule to allow more
flexibility for diverse religious observances. The organization
has also collaborated with Resilient Tulsa, the Black Wall
Street Chamber of Commerce, the Greenwood Chamber
of Commerce and the 1921 Race Massacre Commission
to better engage in economic development and tourism
efforts in north Tulsa.
“The approaching 100-year anniversary of the 1921 Race
Massacre gave us a wake-up call that we needed to be doing
more to support economic development efforts in and
around the Greenwood District,” said Kuma Roberts, the
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Chamber’s executive director of diversity,
equity and inclusion. “We’ve had several
meetings with community stakeholders
in 2018, and we plan to continue these
conversations in the year ahead.”
Roberts’ role at the Chamber recently
changed to allow her to focus on supporting
systems that increase economic access and
mobility for underserved communities.
She will not only continue to lead Mosaic,
the Chamber’s diversity and inclusion
business council, but will also deepen the
Chamber’s commitment to inclusive and
equitable economic development.
Similarly, the Chamber launched an
inaugural event, State of Inclusion, to
elevate diversity and inclusion as essential
components for regional economic
prosperity. Keynote speaker Mike Dillon,
chief diversity and inclusion officer for
PwC U.S., addressed why a lack of diversity
within a company is bad for business. The
nearly 170-year-old firm’s reputation as a
leader in diversity and inclusion practices

has earned accolades from organizations
across the country.
“We are not going to be the face of our
community or our clients if we don’t actively
and proactively address our biases against
people that don’t look or think like we do,”
Dillon said at the event in late October. “At
PwC, we’ve made unconscious bias training
mandatory for promotions within our firm,
and we talk about it during recruitment
and onboarding. Essentially, we’ve tried
to weave diversity and inclusion into the
fabric of our company.”
At State of Inclusion, the Chamber also
recognized the region’s Top Inclusive
Workplaces, a list of nearly 100 businesses
and organizations that participated in
Mosaic’s 2018 Inclusive Workplace Index.
The index collects data on diversity and
inclusion progress within the region’s
business community.
Mosaic champions the case for inclusion
as a smart business practice for the
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DANIEL COYLE

Chamber’s 2,000 member companies
and northeast Oklahoma’s corporate
community. Established in 2011, Mosaic
saw an increased attendance at its monthly
meetings throughout 2018, which indicates
a growing commitment to diversity and
inclusion. Mosaic now has nearly 400
members, which includes businesses,
nonprofits and civic groups.
“It’s encouraging to see so many people
from our business community attend
Mosaic meetings and CEO roundtables,”
said Rose Washington, Mosaic’s 2018 chair
and executive director of TEDC Creative
Capital. “This expanding group of leaders is
helping build more inclusive organizations
and a more inclusive region.”
“We still have a lot of work ahead of us to
better leverage the diversity within our
region,” said Neal. “Working together, we’ll
not only strengthen the regional economy,
but we’ll help ensure all Tulsa-area residents
have more equitable opportunities for
economic prosperity.”
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Columbus Chamber and the Columbus
Women’s Commission, Columbus is
tackling challenges like pay inequity in
a direct way. I walked away inspired by
their work and more convinced than ever
that the Tulsa region can and must make
strides in this area.”
For
many
attendees,
additional
highlights of this year’s trip were
guided tours of the Columbus Arena
District, Riversouth and Scioto Mile
neighborhoods. All three areas have
undergone
massive
development
changes in the past decade, and all
three are thriving as a result. MKSK, the
planning and design firm that crafted
the vision for the Columbus Arena
District, is currently engaged in Tulsa as
the planning / design consultant for the
Arena District Master Plan.

“Intercity Visit is one of the most
important things the Tulsa [Regional]
Chamber does.”
That ringing endorsement came from
Tulsa Mayor G.T. Bynum during his
second State of the City address in
early November. Just a month before,
Bynum had joined nearly 100 business
and community leaders, city councilors
and county commissioners, educational
administrators, regional partners, and
young professionals on the Chamber’s
ninth annual Intercity Visit to Columbus,
Ohio.
Trip attendees learned firsthand from
Columbus leaders about how they built
what Forbes Magazine calls America’s
No. 1 up-and-coming high-tech city.
They also learned how to, as Mayor
Bynum put it, “leapfrog over years of trial
and error that they went through.”
During the three-day trip, more than
two dozen experts from Columbus and
the surrounding region shared their
thoughts on the benefits of collaboration,
embracing big ideas, the power of
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diversity and the future of mobility.
“This year’s trip gave us a chance to delve
deeper into a number of subjects that are
either challenges for the Tulsa region,
such as diversity, or opportunities for
us to better leverage, such as mobility
technologies,” says David Stratton, the
Tulsa Regional Chamber’s chair-elect.
Stratton led the task force that selected
Columbus as this year’s destination and
served as host for the trip.
“We were especially intrigued to learn
more about how the educational
institutions in Columbus have formed
very powerful partnerships with local
industries to ensure workforce needs
are met,” says Stratton. “Both The Ohio
State University and Columbus State
Community College have built strong
alliances to align their curricula with
employer needs, and that, in turn, is
helping to strengthen their overall
economy.”
Stratton also points to a panel discussion
on diversity as a key takeaway for the
trip. “Through organizations such as the

“In downtown Columbus we saw firsthand what happens when civic and
business leaders unify around visionary
ideas,” says Brian Kurtz, executive
director of the Tulsa Downtown
Coordinating Council. “The Columbus
Arena District, Scioto Mile, and other
mixed-use and public realm investments
began as intentional planning exercises,
much like our own Arena District
Master Plan, and become world-class
attractions and economic generators
for their region. Columbus is proof that
we can deliver transformative projects in
the short-term while we implement our
long-term goals and vision.”

CEO of the Tulsa Regional Chamber.
“And that’s precisely what makes these
trips so dynamic – the opportunity to
challenge one another’s thinking on the
most important topics of the day. Year
after year, attendees keep joining us
because they always walk away with new
perspectives and fresh ideas, and those
ideas ultimately help propel our region
forward.”

In addition to hearing from business
leaders and subject matter experts,
Intercity Visits also afford attendees
invaluable opportunities to build
relationships with others from around
northeast Oklahoma.
“It’s incredible, the fact that I can say, ‘Oh
yeah, I’m in Columbus with G.T. Bynum…
and I had a one-on-one conversation
with him,’” says Andrea Nieves, a
member of the TYPros leadership team
who attended the trip. “[When] you think
of Ohio [and] Oklahoma, you don’t really
think, ‘Oh it’s gonna be this amazing,
modern city. It’s definitely a pleasant
surprise. It’s my first time in Ohio, and I
hope that’s how people feel when they
come to Tulsa.”

“I am overwhelmed at what can
happen when the business leaders and
community leaders come together to
think outside the box and then figure out
how to make it happen,” says Rebecca
Stewart with the City of Jenks. “We have
so much inspiration to take back to Tulsa
and the communities around it.”
Past Intercity Visits have gone to Fort
Worth (2017), Cincinnati (2016), Nashville
(2015), Portland (2014), Pittsburgh (2013),
Charlotte (2012), Indianapolis (2011) and
Louisville (2010).
“Intercity Visit attendees always bring
with them a wide variety of unique points
of view,” says Mike Neal, president and
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PUTTING THE BOOM IN

BOOMTOWN

TYPROS HONORS TULSA TRAILBLAZERS AT ANNUAL BOOMTOWN AWARDS
Vibrant places thrive on young talent, and
the Tulsa region is fortunate to have one of
the most engaged and passionate young
professionals organizations in the country
in TYPros. Through leadership, service and
civic engagement opportunities, TYPros
helps develop talent already in Tulsa
while simultaneously creating a city where
newcomers want to stay.

is an essential component of any city that
is building a brighter future. The League
of Women Voters of Metropolitan Tulsa
has engaged local leadership for years to
address issues that impact our community.
We believe the strongest communities
are created through informed and active
participation in government – and strong
communities attract talent.”

TYPros recognizes individuals and
organizations that contribute to making
Tulsa a choice destination for young talent
at its annual Boomtown Awards, held this
year in early November.

It’s not enough to just have the right
talent in Tulsa. The Tulsa Regional
Chamber and TYPros recognize the
importance of supporting Tulsa’s growing
entrepreneurial ecosystem. With programs
like 36 Degrees North and The Forge,
Tulsa has a community of entrepreneurs
with access to the resources they need to
be successful.

The overall 2018 Boomtown Award winner,
DeVon Douglass, is a Tulsa transplant
herself. Douglass was appointed chief
resilience officer by Mayor G.T. Bynum
and led the development of a resilience
strategy that takes aim at racial disparities
within the city. Developing a more
equitable and inclusive community is
foundational to attracting and keeping the
brightest talent, and TYPros is committed
to making Tulsa a place where everyone
can prosper and thrive.
“Tulsa is a shining example of an engaged
business community, and TYPros knows
how to bring our young business leaders
to the forefront,” says Lynn Staggs and
Patti Mullen of the League of Women
Voters, the Boomtown Civic Engagement
Award winner. “Engaging new leadership
22
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“There’s something very special about
living in a city where someone can
have an idea and receive the support
necessary to make it a reality,” says Casey
Allen, Kiva Tulsa lead and the Boomtown
Entrepreneurial Award winner. “One of
the most gratifying parts of running the
Kiva program in Tulsa is hearing what
entrepreneurs need and knowing that
there are so many available resources
and people to connect them with.
There’s a huge collaborative spirit in the
entrepreneurial community here. When I
first moved to Tulsa I never imagined that
I would be doing this work with such an
incredible and supportive community.”

The physical environment of a city – from
neighborhoods to vibrant public spaces to
robust transportation networks – is another
important component of attracting young
people to a community.
“Neighborhood
revitalization
and
multimodal transportation options are vital
for communities to thrive,” says Paulina
Baeza, transportation planner for INCOG
and the Boomtown Urban Advocate
Award winner. “Tulsa has great potential
and interesting projects underway. At
INCOG, I have been able to pursue the
implementation of my capstone project,
a multicultural master plan for east Tulsa.
The idea is to establish an international
destination district to facilitate inclusion,
tolerance and economic growth in one of
Tulsa’s most diverse districts.”
Young people are drawn to cities that
have strong arts and entertainment
opportunities. In order to compete for
talent with bigger cities, Tulsa must
continue to elevate and expand the scope
of its cultural offerings.
“If you imagine the cultural life of our city
as a wheel, there would ideally be a spoke
on that wheel featuring all the components
that make up a fully realized mosaic of
experience,” says Jeff Martin, founder of
Magic City Books, the Boomtown Spotlight
Award winner. “There’s one for ballet, one
for museums, one for opera, one for the

Congratulations to the 2018 Boomtown Award winners!
Magic City Books
The Spotlight Award

The Water Co.
The Environmental Crusader Award

Chris “SKER” Rogers
The Creative Catalyst Award

symphony, and many, many others. Our
belief at Magic City Books is that one of
those spokes must be a vibrant literary/
book scene. Ultimately, and to put it
very simply, a great city deserves a great
bookstore. That’s why we are here. The
better we can make the quality of life for
those already living here, the brighter
our beacon shines beyond our city limits
to those in search of a new destination.”
All proceeds from the Boomtown
Awards go to the TYPros Foundation,
which annually funds projects and events
that enhance Tulsa’s vibrancy. This year’s
event raised more than $15,000 for
the latest round of TYPros Foundation
grantees, which include a downtown
Art Alley near 5th and Main, east Tulsa
bike racks, storm drain art, and a revived
multigenerational community 3-on-3
basketball tournament in downtown
Tulsa. Past grantees include the Tulsa
Flag, the Black Wall Street mural and
Tulsa’s Great Raft Race, among more than
a dozen others.

Paulina Baeza, INCOG
The Urban Advocate Award

Casey Allen, Kiva Tulsa
The Entrepreneurial Award

Seth Erkenbeck
The Making Tulsa Awesome Award

Risha Grant
The Inclusive Leadership Award

Emeka Nnaka
The Be Your Own Boom Award

Tulsa League of Women Voters
The Civic Engagement Award

DeVon Douglass, City of Tulsa
The 2018 Boomtown Award

Alison Anthony, Tulsa Area
United Way
The Leadership Legacy Award

Amazing Emeka
You might recognize the 2018 Boomtown Awards
emcee and Be Your Own Boom Award winner
Emeka Nnaka from his recent appearance
on “The Ellen DeGeneres Show.” Nnaka is a
professional motivational speaker and leading
advocate for individuals with physical challenges
in the Tulsa area and across the Midwest. After
he lost his van in an accident and his apartment
in a fire, dozens of Tulsans wrote to Ellen about
Nnaka’s unyielding positivity and inspirational
life story. Ellen dubbed him “Amazing Emeka” and
presented Nnaka with a check for $100,000.
Originally from Macon, Georgia, Nnaka moved to Tulsa in 2007
and never looked back. A former championship semi-pro football player,
Nnaka sustained an on-field injury that ended his career. Faced with new life circumstances,
he made the decision to give back in the community and is now, among other things, an
ambassador for the Tulsa Area United Way and the Center for Individuals with Physical
Challenges.
“I find myself fortunate to live in a place in which the community didn’t give up on me
even when I wanted to give up on myself,” Emeka says about Tulsa.
TULSACHAMBER.COM
TULSACHAMBER.COM || THE
THE CHAMBER
CHAMBER REPORT
REPORT
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PENCE LAW FIRM, P.C.
E. KATHLEEN PENCE, ESQ.
What made you decide to open your
small business?
I wanted the freedom to focus on the type
of law, cases and clients for which I have a
passion. I’m particularly interested in helping
local and small business with any legal need
they may have running their business. I also
enjoy helping people protect their aging and
vulnerable family members.
What are the greatest challenges
associated with small business
ownership?
The greatest challenge with small business
ownership is the sense of isolation. A lot of
business owners don’t feel supported in their
business and don’t have a person to whom
they can turn with questions and concerns.
What do you find most rewarding about
operating a small business?
I love knowing my clients on a personal basis
and forming relationships with them while I’m
assisting them.
What advice would you give to any
would-be small business owners
considering starting a business in the
Tulsa area?
Find a mentor or become active in the Tulsa
Small Business Connection so that you may
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be surrounded by like-minded business
owners. You will meet people who can guide
you through the particular phase that your
business is in, while forming long-lasting
relationships with other business owners in
the community.
How do your small business beginnings
impact your passion for being a leader
for the next generation of small
business?
When I started my firm, I felt very isolated.
At that time, I wasn’t a member of the
Connection and didn’t have that sense of
community. I know from personal experience
how beneficial it can be to know and befriend
other local business owners. It is so important
for us to support each other.
What personal trait contributes the
most to your success?
I believe my ability to see the entire picture
of what my client is going through has helped
me more than anything. I understand that
the legal problem my client is dealing with is
so much more. I know that it can affect their
marriage, their children, their reputation in
the community and their ability to support
themselves. My client is more than a case file
– they are a person.

In what ways do you work on your
business instead of just in your
business?
I am always analyzing my business to
determine whether it functions as efficiently
as possible, as lean as possible, and provides
the best experience and outcome for my
clients. Being willing to change processes or
policies is key in giving your clients what they
need.
What was your greatest learning
moment since starting your
business?
My greatest learning moment came when
I realized that I had to put away all of the
opinions others had given me about how to
run my business and focus on what I wanted
my practice to be. That’s when I began to
focus on the areas that I’m passionate about
– small and local businesses and protecting
aging and vulnerable adults through estate
planning, adult guardianships and probate.

D&I 101:

A YEAR IN REVIEW

Rose Washington
2018 Mosaic Chair
Executive Director, TEDC Creative Capital

Over the past seven years, Mosaic has
grown from a dozen participants to more
than 400 companies, organizations and
individuals committed to diversity and
inclusion as a business imperative. I’m proud
to say we’re recognized as a national model
for Chamber-led diversity and inclusion
initiatives.
It has been such a pleasure to serve as
Mosaic’s chair this year. I was eager to take
on the role because I truly believe in Mosaic’s
mission to promote diversity and inclusion
as a competitive business practice. To grow
our regional economy, we must continue to
improve the perception that Oklahoma is a
welcoming place for everyone.
In October, the Tulsa Regional Chamber
hosted its inaugural State of Inclusion, which
brought together more than 250 members
of the regional business community to learn
from Mike Dillon of PwC U.S. Dillon spoke
about his work with CEO Action Network,
a group of more than 500 executives from
the world’s leading companies who have
pledged to advance diversity and inclusion
in the workplace.
Throughout 2018, Mosaic saw increased

attendance at our monthly meetings, which
shows growing commitment to diversity
and inclusion among the businesses in
our region. At these meetings, we invite
speakers and experts to share resources and
information to support their fellow Mosaic
members. This year we covered topics
ranging from the New Tulsans initiative to
practical inclusive workplace strategies. It
is incredible to see this expanding group
of leaders who show up every month to
help each other foster more inclusive
organizations.
Mosaic also held two more CEO roundtables
in 2018. This program began last year, when
Mosaic convened more than 30 CEOs
for private discussions about the unique
challenges business leaders face in creating
more diverse and inclusive workplaces.
I am very proud of the work Mosaic has
done, and I feel certain it will continue to
lead the way with innovative and datadriven programming. I want to commend
all of Mosaic’s participating businesses
and organizations for helping make Tulsa
a more thoroughly diverse and inclusive
community.

FEATURED ARTIST

Nightingale

After a yearlong hiatus, Tulsa indie standout Nightingale has
returned to performing regularly with a new lineup. They were
a highlight of the 2018 MisFEST in September, and were recently
featured on an episode of the podcast and live concert series Tulsa
Little Jam. Expect to see – and hear – more from this group in the
months to come.

FOLLOW THE TULSA OFFICE OF FILM, MUSIC,
ARTS & CULTURE AT @TULSAFMAC FOR MORE HIGHLIGHTS!
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LONG-TERM PARTNERSHIP
Whirlpool invests in Tulsa – again

Once might be good luck. Twice could
be the start of a pattern. In the case of
Whirlpool’s Tulsa operations, the third
time is more than a charm – it’s evidence
of a long-term partnership that’s
exceeded expectations time and again.
In
November,
Whirlpool
began
construction
on
a
$55
million,
798,000-square-foot factory distribution
center. The company’s initial investment
in Tulsa in the mid-90s has proven
exceedingly
beneficial
for
both
Whirlpool and the region.
“We’ve used Whirpool’s success story
and tours of its facility to attract other
manufacturers to our region,” says Brien
Thorstenburg, the Chamber’s senior vice
president of economic development.
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“Whirlpool’s success ripples throughout
northeast Oklahoma, and we are so
proud to call them a partner.”
The
latest
project
will
expand
Whirlpool’s
manufacturing
and
distribution capabilities at its Tulsa plant,
which currently produces more than
2 million cooking appliance products
each year. Adjacent to its existing
manufacturing plant, the new facility
will support increased production
capacity and improve efficiencies within
the company’s North American supply
chain. The expansion will also add 150
high-quality manufacturing jobs to
Whirlpool’s current 1,650 employees in
Tulsa.
“This new facility will help us streamline
operations, from both a production and

distribution standpoint, and ultimately
allow us to better serve our customers
throughout the region," says Jim
Keppler, Whirlpool’s vice president of
integrated supply chain and quality for
North America. “This investment is a
testament to our skilled workforce in
Tulsa and our strong relationship with
the state of Oklahoma and the Tulsa
community.”
The relationship between the Chamber
and Whirlpool began with the company’s
recruitment to northeast Oklahoma
in 1994. Whirlpool was the first major

project for longtime Chamber employee
Rusty Linker, director of new business
development and marketing.
“It was a major project for us,” Linker says.
“I still have a trade magazine article that
reported on our process and success with
that project to a national audience.”
Linker recalls that recruiting Whirlpool to
Tulsa was the Chamber’s first project to
qualify for incentives through Oklahoma’s
then-newly implemented Quality Jobs
Program.
The
program
reimburses

employers up to 6 percent of the payroll
for new jobs in certain business sectors
for a set number of years. Employers must
reach benchmarks within that time frame
to remain in the program. Qualifying jobs
must pay at least the average wage for the
county in which the business is located.
Both Whirlpool and the region have grown
since that early investment. Whirlpool
expanded its operations in 2013 with direct
help from the Chamber to secure state
incentives. That $18.8 million expansion

1994

2012

1996

2013-2017

Chamber staff work with Whirlpool to
secure incentives through Oklahoma’s
then-newly implemented Quality Jobs
Program.
Whirlpool begins operations at its first
157,000-square-foot facility in Tulsa.

Chamber
staff
help
Whirlpool
secure additional incentives with a
commitment to add 150 new jobs.

included a commitment to add 150 jobs,
but instead Whirlpool added more than
700 jobs during the next several years.
“Whirlpool has a long history with
Tulsa and the Tulsa Regional Chamber,”
Thorstenberg says. “Every expansion and
investment made here is appreciated by
our community. Whirlpool is a wonderful
corporate citizen and has made valuable
contributions to the quality of life in the
Tulsa region.”

2018

Chamber staff help Whirlpool secure
nearby land for an expansion and the
company breaks ground on new $55
million, 798,000-square-foot facility.

Whirlpool adds several hundred jobs
beyond its original commitment.
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NEW MEMBERS
SEPTEMBER/OCTOBER 2018
BOARD OF ADVISORS
Silver Level
Oklahomans For Criminal Justice Reform
2108 NW 59th Circle
Oklahoma City, OK 73112
(405) 706-0084
okjusticereform.org
Committed to working with legislators,
law enforcement and community leaders
to create a fair and fiscally responsible
criminal justice system.
APA Services
2021 S. Lewis Ave., Ste. 250
Tulsa, OK 74104
(888) 272-7868
apaservices.net
Nationwide leader in the aviation and
aerospace staffing and placement industry.
DIVERSE BUSINESS
The Boxyard
502 E. 3rd St.
Tulsa, OK 74120
(918) 900-2241
tulsaboxyard.com
Claude Neon Federal
1225 N. Lansing Ave.
Tulsa, OK 74106
(918) 587-7171
cnfsigns.com
Sign manufacturing, electrical sign
maintenance and plastic fabrication.
CloverLink
2801 E. Kenosha
P.O. Box 140092
Broken Arrow, OK 74014
(918) 971-9429
cloverlink.org
Female-owned business management
consulting firm specializing in business
development, HR management,
recruitment and marketing.
Coliseum Apartments
625 S. Elgin Ave.
Tulsa, OK 74120
(918) 584-5440
tulsacoliseum.com
Apartment complex.
The Edge at East Village
211 S. Greenwood Ave.
Tulsa, OK 74120
(918) 993-5151
theedgeapartmentsdowntowntulsa.com

Engineering Services
15 E. 5th St., Ste. 1601
Tulsa, OK 74103
(918) 236-7313
estinc.com
Focused on bringing timely, costeffective and innovative approaches to
transportation, utilities, site development
and vertical construction.
Farmers National Company
5110 S. Yale Ave., Ste. 400
Tulsa, OK 74135
(918) 895-8026
farmersnational.com
Provides expert mineral management
services for nearly 150,000 properties in
40 states.
The Gates at ONEOK Field
325 E. Mathew B. Brady St.
Tulsa, OK 74120
Getka Energy
401 S. Boston Ave., Ste. 800
Tulsa, OK 74103
(918) 734-8710
getkaenergy.com
Crude oil logistics provider focused on
storage, blending and terminal solutions.
LawnStarter
3424 E. 41st St.
Tulsa, OK 74135
(918) 992-7016
lawnstarter.com/tulsa-ok-lawn-care
Skilled landscapers with years of
experience dealing with grass, weeds,
pests and flowerbeds.
MedRide
4225 SW 44th St.
Oklahoma City, OK 73119
(405) 685-8267
medride.com
Transportation for those requiring
wheelchair-accessible rides to and from
any location, including dialysis, dental,
medical, shopping and the airport.
MHC Truck Leasing
4460 S. 72nd E. Ave.
Tulsa, OK 74145
(918) 665-2971
mhc.com
Commercial B2B rental, full operating
leases and fleet maintenance for semi
trucks, box trucks, trailers and refrigerated
trucks.

Nelson+Stowe Development
P.O. Box 3301
Tulsa, OK 74101
(918) 269-0543
nelsonstowe.com
Building restorations and new
construction, including The Coliseum
Apartments, The Edge of East Village
apartments, The Gates at ONEOK Field,
The Boxyard retail complex and Santa Fe
Square in the Blue Dome District.
New Leaf Wellness
9175 S. Yale Ave., Ste. 220
Tulsa, OK 74137
(918) 884-7800
newleafcenters.com
Medical wellness clinic specializing in
natural hormone therapy, medical weight
loss, IV therapy, vitamin injections and
aesthetics.
Oklahoma Institute for Child Advocacy
2915 N. Classen Blvd., Ste, 320
Oklahoma City, OK 73106
(405) 236-5437, ext. 4
oica.org
Creating awareness, taking action and
supporting policy to improve the health,
safety and well-being of Oklahoma’s
children.
Omni Mechanical LLC
5918 S. 129th E. Ave.
Tulsa, OK 74134
(918) 520-5590
Commercial and industrial HVAC, sheet
metal and plumbing.
Peacemaker Lobster & Crab Co.
313 E. 2nd St.
Tulsa, OK 74120
(918) 551-6781
peacemakerlobstercrab.com
Highlights Northeastern and Louisiana
cuisines and features seafood flown in
fresh every day.
DIVERSE BUSINESS
Quality Inn Tulsa Downtown/West
2316 W. Cameron St.
Tulsa, OK 74127
(918) 585-7000
choicehotels.com
A limited-service hotel just outside of
downtown Tulsa in a historical property
built in 1929.
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Red Carpet Bus Charters
4820 SW 20th St.
Oklahoma City, OK 73128
(405) 672-5100
redcarpetcharters.com
Bus charter service.

Santa Fe Square
111 S. Elgin Ave.
Tulsa, OK 74120

Remedy Health
5014 E. 101st St., Ste. 200
Tulsa, OK 74137
(918) 884-7699
remedyhealthdpc.com
Direct primary care clinic that offers care to
all ages for a low monthly membership fee.
Restoration 1 of Tulsa
7246 S. Pittsburg Ave.
Tulsa, OK 74136
(918) 844-4900
restoration1oftulsa.com
Property restoration experts and
immediate responders who help
homeowners after disaster strikes.

Securitas Security Services USA, Inc.
4101 Perimeter Center Dr., Ste. 100
Oklahoma City, OK 73112
(405) 446-9392
securitasinc.com
Security service.
The Shrimp Tank Tulsa
4111 S. Darlington Ave., Ste. 800
Tulsa, OK 74135
(918) 671-8992
tulsa.shrimptankpodcast.com
Podcast highlighting the stories of local
businesses in Tulsa and surrounding areas.

Slim Care PLLC
4325 E. 51st St., Ste. 120
Tulsa, OK 74135
(918) 492-7546
slimcareinc.com
Medically supervised weight loss clinic that
has served Tulsa, Owasso and surrounding
areas for the past 20 years.
Urban Air Tulsa
11290 Sugar Mill Lane
Frisco, TX 75033
(469) 878-1441
urbanairtrampolinepark.com
Indoor family entertainment center.
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CONNECT WITH YOUR
AUDIENCE AT EVERY
OPPORTUNITY

Commercial & Digital Print

Postal Optimization

Fulﬁllment & Distribution

Great direct marketing is more than words and pictures. It also delivers value throughout your communications
supply chain. So turn to RRD and our fully-integrated Print Solutions. With compelling creative, eﬃcient production
and postal optimization, RRD combines the resources of a Fortune 500 communications leader with the personal
service of a local printer.
We’ve been driving Tulsa business success for over 75 years and continue to do so today. Let's explore how to raise
the bar for your project!
Print
Mailing
Fulfillment
© 2018 CP Solutions. All rights reserved. RRD and CP Solutions are trademarks or registered trademarks of R.R. Donnelley & Sons Company
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NOVEMBER / DECEMBER 2018

918.664.6642
www.cpsolutions.biz

COME EXPERIENCE
HISTORY, AND RELISH
IN ALL THE MODERN
CONVENIENCES AT
THE COURTYARD BY
MARRIOTT-TULSA
DOWNTOWN.

Courtyard by Marriott
Tulsa Downtown
415 S. Boston Avenue
Tulsa, Oklahoma 74103 USA
+1 918-508-7400
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PAID
Tulsa, OK

Williams Center Tower I
One West Third Street, Suite 100
Tulsa, OK 74103
TulsaChamber.com

& INAUGURATION

2019

Thursday, January 17
Noon – 1:30 PM

Cox Business Center
$85 for members | $100 for non-members | $1,600 corporate table
Register online @ TulsaChamber.com by January 10, 2019.
For more information, email events@tulsachamber.com.
PRESENTED BY

HOSTED BY

GOLD SPONSORS

®

®

.edu

Ah, the places we’ll go!

