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SEPTEMBER VOLUNTEER OF THE MONTH
Nicolas Stolusky, Tulsa Zoo Management, Inc.
SEPTEMBER QUOTA MASTERS
Allison Hutchings, Cirrus Payroll
Jenny Johnson, American Parkinson Disease
Association
Jessica Burns, America's Incredible Pizza
Company
Joy Kelly, SpiritBank
Marvin Krueger, Melaleuca Inc.

OCTOBER VOLUNTEER OF THE MONTH
Allison Hutchings, Cirrus Payroll
OCTOBER QUOTA MASTERS
Alex Martinez, The Job Guide
Deb Karstens, Benjamin Realty
James Joy, Bank of America Home Loans
Jessica Burns, America's Incredible Pizza
Company
Kaylen Carpenter, Rib Crib
Marvin Krueger, Melaleuca Inc.
Nicolas Stolusky, Tulsa Zoo Management, Inc.
Richard Fair, UMB Bank
Stacie Cato, Saint Francis Community Services
Tricia Weis, The Leukemia & Lymphoma
Society
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GROWING TULSA’S
ENTREPRENEURIAL ECOSYSTEM
A network of resources supports innovators who “build it here”
Tulsa’s innovation scene is, not surprisingly,
in a constant state of change.
In November, the Lobeck Taylor Family Foundation (LTFF) released its annual
State of Entrepreneurship report. Research
conducted by LTFF indicated significant
increases in female ownership among Tulsa
startups. In 2017, 55 percent of entrepreneurs indicated their company is at least
50 percent women-owned, up from 40
percent in 2016. The report also showed

The Forge has honed its focus on a curriculum that helps tenants achieve their
growth milestones. The Forge transitioned
from management by TYPros to a function
of Tulsa’s Future, the Chamber’s regional
economic development partnership, and
supports the goal of a more innovative future for northeast Oklahoma.

The Forge and 36°N are working to expand
these efforts, Smith said.

In addition to The Forge, the Chamber was
a founding partner in 36 Degrees North
(36°N), “Tulsa’s basecamp for entrepre-

GLOBAL ENTREPRENEURSHIP

“I like the idea that we’re all investing and
pulling on the same rope. I think what’s
really unique to Tulsa is that we’re not
fighting over turf. ”
Jennifer Smith, director of The Forge
increased mentoring activity among Tulsa
entrepreneurs, with 70 percent responding
they had a mentor in 2017, an increase from
46 percent in 2016 and 36 percent in 2015.
These figures are especially impressive
considering the rapid growth of Tulsa’s entrepreneurial community and the expansion
of the ecosystem that supports it.

ROOM TO GROW

Creating that ecosystem began with a focus
on physical space and infrastructure. Entrepreneurs needed to get out of their kitchens
and garages into affordable, supportive
spaces to focus on their work and growing
their business. One of the earliest such offerings was The Forge, an accredited small
business incubator founded in 2009 and
operated by the Tulsa Regional Chamber.
Its founding, however, was spearheaded
by members of Tulsa's Young Professionals
(TYPros) who saw a need for local resources
for entrepreneurs. The Forge originally offered a mix of advisory services and open
co-working space.
The local landscape of resources looks much
different now than when The Forge first
opened its doors. Over nearly a decade,
4
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neurs,” which opened in January of 2016.
36°N has already expanded with a second
location and 9,000 square feet of additional office space in less than two years of
operations.
Now, those engaged in the region’s startup culture are planning for what’s next:
strengthening relationships between existing businesses and nascent startups, and
directly funding startup ideas.

“Our tenants at The Forge come to us with
needs or areas where they need help, and
we pair them with professionals who have
expertise in that field or problem,” Smith
said.
Tulsa’s 2017 Global Entrepreneurship Week
(GEW), held Nov. 13-16, exemplified this
attitude. With the theme of “Build It Here,”
GEW was an opportunity to explore Tulsa's
startups and the programs and resources
that helped them along the way.
Events throughout the week included a
Chamber-sponsored panel on entrepreneurial thinking in small business management,
a discussion with city staff on how to "demystify" City Hall, and a crash course at The
Forge in making the leap from "thinking
about it" to actually launching a business.
Smith said a surprising aspect of GEW was
community interest in entrepreneurial startups versus the formation of tech-savvy small
businesses.
“A lot of the feedback we got from GEW
week is that these people are interested
in starting traditional small businesses,”
Smith said. “How do we best serve both
of these people — small businesses and

“I think that’s how Tulsa is moving a little
faster," said Jennifer Smith, director of The
Forge. "We’re interested in consolidating
efforts and not reinventing wheels. I like the
idea that we’re all investing and pulling on
the same rope. I think what’s really unique
to Tulsa is that we’re not fighting over turf.
We’re all just interested in whatever kind
of idea you have. Get out there and talk to
people, and we’ll see how we can help make
it happen.”
Mentorships are a staple of The Forge’s
tenant program. Through the “BullPen,”
a network of mentors and specialized advisors, The Forge connects its tenants to
existing businesses, many of which were
started by entrepreneurs themselves. Both

Jennifer Smith, director of The Forge

entrepreneurs? That all goes back to conversations we’ve been having about not
reinventing the wheel.”
Smith said the renewed interest in traditional business sets the stage for where The
Forge and 36°N are moving in the future as
partners, not rivals.

“It’s not just, ‘We’re focused on tech,’ or,
‘We’re just focused on retail.’ We can help
everybody, and if you have a good idea,
you’re probably going to make it.”

Dustin Curzon, executive director of 36°N,
said 2018 is going to be a year-long focus on maturing and leveraging existing
momentum.

outside of Tulsa – even out of state – for
talent pools to draw from. Many don’t realize that the energy and talent already work
here, even on a smaller scale.

“Tulsa has a lot of both great startups and
established companies, and I think getting
those better connected is what we’re going
to be doing,” Curzon said. “We need to get
Tulsa companies to buy from each other, to
hire from each other.”

Hiring from within the region, Curzon
said, isn’t enough. Big companies need to
evaluate startups for potential portfolio
expansions and investments.

Curzon said when established companies
seek to grow locally, they tend to look

“There are companies here that are good
enough and capable enough,” Curzon said.
“We need to invest in our ourselves that
way. As a community, we’re moving in the

right direction and moving together in the
right direction.”
To support this inter-community investment, the Lobeck Taylor Family Foundation
brought Kiva to Tulsa. Kiva is a microfinancing tool for entrepreneurs that offers
no-interest loans for innovative ventures.
Once loans are repaid, money is then reinvested in new startups. Kiva Tulsa allows
anyone and everyone to invest in Tulsa-area
entrepreneurs. LTFF officially launched the
project during Global Entrepreneurship
Week, and announced a dollar-for-dollar
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match of up to $250,000 for donations to
Kiva Tulsa loans.

FORGING AHEAD

From Curzon’s position, the hurdle in front
of Tulsa’s innovators is scaling and growing.
He points to the opening of Camp II, which
meets the needs of startups that grow out
of their initial space at 36°N or The Forge
and need a larger space.
“We opened Camp II because we saw a
theme of companies growing,” Curzon said.
“They tend to grow and then move into their
own office where they are isolated again.”
Isolated, according to Curzon, from the
community of like-minded entrepreneurs,
resource networks and mentors that helped
them grow in the first place.
Curzon noted that startups need to have
their eye on growing, but they should
also make plans to scale upward as larger

6
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companies seek their products or services.
Tulsa companies buying from other Tulsa
companies is the key to broad-spectrum
scaling.
“Global Entrepreneurship Week really
succeeded in that — reaching a broad audience,” Curzon said. “I think we need to
focus on existing companies and how we
scale in Tulsa. I think we need to accelerate
to use this momentum and leverage it while
we have it.”
Tulsa’s entrepreneurial resources plan to
strengthen mentoring programs and other
ways of aiding companies as they move
from actual-working idea to a “needing to
grow” phase.
“It’s not just, ‘We’re focused on tech,’ or,
‘We’re just focused on retail.’ Smith said.
“We can help everybody, and if you have a
good idea, you’re probably going to make
it.”

Dustin Curzon, executive director 36°N

For more information visit:
theforgetulsa.com
36degreesnorth.co
lobecktaylor.com

THURSDAY, JANUARY 18
NOON - 1:30 PM

C O X BUS IN ES S C EN TER
100 CIVIC CENTER

R E S E RVAT I O N S R EQ U I R E D.
Register online @ TulsaChamber.com by January 12.
$85 for members | $1,600 coporate table
For more information email events@tulsachamber.com
PRESENTED BY

HOSTED BY

GOLD SPONSORS

®

Steve Bradshaw, 2018 Board Chair
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BUILDING A
WORLD-CLASS CITY
Chamber hosts Tulsa Mayor G.T. Bynum for his first State of the City address

Tulsa Mayor G.T. Bynum set an ambitious agenda for City Hall at the Chamber’s
annual State of the City address, his first since entering office. With an audience of
more than 1,100 regional business and civic leaders, the mayor announced several
major initiatives aimed at making Tulsa a globally competitive, world-class city.

8
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Top among his goals for 2018, Bynum unveiled
a push to help fund local schools.
“The quality of our educational system in
Tulsa is the greatest economic development
challenge we face today,” Bynum said. “It
is the greatest quality of life challenge we
face today. It is the greatest criminal justice
challenge we face today. And I believe with
every ounce of my being that if Tulsans could
fix it, we would.”
The call for action, branded #LetUsHelp, is
to allow local funding above state allocations
for education. Currently, Bynum explained,
c o m m u n i t i e s a r e p e n a l i ze d f o r s u c h
intervention. The state education funding
formula allows local contributions to capital
expenditures (e.g., bond packages), but
any local supplement of operations funding
(e.g., teacher pay) would, by law, be offset
by decreasing the state contribution to that
community.
“Right now, we can pass proper t y tax
initiatives to build football stadiums and fix
up buildings and buy iPads for kids – but if we
pass a property tax to pay our teachers the
kind of wage that will keep them from fleeing
to Arkansas or Texas, the state will reduce our
allocation by an equivalent amount. They will
punish us for trying to help.”
Bynum pledged to lead a community-wide
effort next year that will ask legislators to
change the funding mechanism.
“We are going to try to change the dynamic,”
Bynum said. “We’re going to quit waiting for
someone else to save us, and try to empower
Tulsans to take our destiny into our own
hands.”
The OneVoice Regional Legislative Agenda,
championed by a Chamber-led coalition
of nor theast Oklahoma organizations,
likewise calls for such a change. The agenda
recommends augmenting the state aid
formula to ensure supplemental local funding
does not sacrifice state resources.
“I am so thankful this is part of the Tulsa
Regional Chamber’s OneVoice agenda, but
that is not enough,” Bynum said. “We need
every family, every business owner, every
employee, every voter to let your legislators
know we want to help. We need their
permission to help.”
Bynum also announced plans to hire 90 police
officers in 2018, continuing the public safety
investment that began with the addition of
90 officers in 2017. The additional officers

will be hired using a combination of general
operations and Vision Tulsa funding. Bynum
said the increased staffing at the Tulsa Police
Department is needed to improve the image
of Tulsa’s quality of life, and to encourage
proactive and community policing initiatives.

“At a time of such
great division,
nationally and
internationally,
there is tremendous
admiration out there
for the way we are
pulling together in
Tulsa to solve our
greatest challenges.”

“The goal of community policing is for
everyday citizens to work with police in making
a community safer,” Bynum said. “Some cities
have done this by implementing the use of
body cameras, by appointing citizen advisory
boards or by improving the training officers
receive. We are doing all of those, and much
more.”

Bynum established the Tulsa Commission
on Community Policing in his first month in
office. Additional officers will better equip
the Tulsa Police Department to implement the
commission’s 77 recommendations, many of
which are already in place.
Bynum also announced a task force to improve
the efficiency of city street repair projects.
The task force, chaired by former Oklahoma
Transportation Secretary Gary Ridley, will
inform policymakers on best practices to
speed up repairs. The task force will also focus
on funding needs, with a renewal of general
obligation bonds in 2018 expected to free
up significant resources to improve street
conditions.
Other initiatives Bynum highlighted include
self-certification for certain real estate
developments, which will shorten construction
times; a partnership with Gallup to create
the Gallup-Tulsa CitiVoice Index, which will
measure and benchmark the opinion of Tulsa
residents; and a renewed effort to study
alignment between city and county park
systems.
“At a time of such great division, nationally
and internationally, there is tremendous
admiration out there for the way we are
pulling together in Tulsa to solve our greatest
challenges,” said Bynum. “It is an exciting time
in Tulsa, and our best days are ahead.”
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FORCE FOR GOOD
Bama Companies becomes first Oklahoma manufacturer to achieve B Corp certification

Being a force for good in the world has always
been an aspiration of the Bama Companies.
This aspiration was recently validated in a
major way when Bama was certified as
a B Corporation in recognition of the
company’s ongoing commitment to social
and environmental ethics, transparency and
accountability. The term “B Corp” stands
for “Benefit Corporation” and is the highest
standard for socially responsible businesses.
Bama’s B Corp certification was awarded
by the independent B Lab, a non-profit
organization that serves a global movement of
people with a vision that a world of companies
competing to be the best at helping others will
create a more shared and durable prosperity
for all.
Achieving B Corp certification requires a
rigorous process that evaluates company
mission, employment practices, governance
structure, social impact and environmental
stewardship. The assessment gives companies
like Bama a framework to measure their
success.
“With this certification, Bama has solidified
itself as a company that cares for our people,
10
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our partners, and the planet,” said Bama
Companies CEO Paula Marshall. “This builds
on the Bama mission of ‘People Helping
People be Successful.’ Our goal, as with other
B Corps, is ‘Not to be just the best in the
world, but the best for the world.’”
B Corp certification for Bama comes as the
company celebrates its 80th anniversary
and moves into the fourth generation of
family leadership. The company produces
wholesome bakery and snack products that
cater to the needs of the largest and most well-

known restaurant chains in the world. Despite
its global success, Bama remains focused on
building strong personal relationships.
“Bama believes business has a higher purpose
than simply profit,” said Marshall. “Bama has
always practiced these initiatives as a way to
differentiate us in the market, and now, with

B Corp certification, we can transparently
benchmark and measure the impact we have
with our team members, suppliers, customers,
community, and environment.”
With the first certification having been
awarded 10 years ago, the B Corp community
now includes 2,200 companies across 50
countries representing more than 140
industries, all with a common goal to redefine
the role of business.
“Bama has always been a change agent,” said
Brien Thorstenberg, senior vice president of
economic development for the Tulsa Regional
Chamber. “They provide high quality jobs,
improve the quality of life in our region,
address challenging social and environmental
problems, and aim to inspire others to do
the same and measure what matters. B Corp
certification is both an acknowledgement of
the work Bama is already doing and further
encouragement for their future efforts.”
INSPIRED TO LEARN MORE
ABOUT B CORP CERTIFICATION?
VISIT BCORPORATION.NET FOR
FULL DETAILS.

INTERCITY VISIT: WHAT'S NEXT?
Takeaways from Fort Worth drive plans for Tulsa's future
In early October, nearly 100 civic and business leaders traveled with Chamber staff to
Fort Worth, Texas, for the 2017 Intercity Visit.
Over the course of three days, trip attendees learned about the history, successes and
challenges of Fort Worth’s progress in river
development, downtown walkability, public
health, and tourism and destination branding.
Two debrief sessions – one at the end of the
trip and a second weeks after – revealed common sentiments about how the Tulsa region
could and should implement lessons learned,
particularly around Arkansas River and downtown development.

RIVER DEVELOPMENT

The Trinity River Authority is currently implementing the Trinity River Vision, a comprehensive plan to revitalize the 88 miles of river that
run through Fort Worth. The plan includes
recreational amenities, an urban waterfront
neighborhood, improved infrastructure and
environmental enhancements.
Several trip attendees commented on Tulsa’s
need for a similar independent authority. As
one participant said, “Tulsa needs someone
who wakes up every day thinking about the
Arkansas River.” The Fort Worth model provides an excellent starting point and a framework for engaging the multitude of public
and private stakeholders, including cities,

Tulsa County, the Army Corps of Engineers,
River Parks, developers and others. In the successful pursuit of Trinity River development,
Fort Worth city leaders established long-term
visions and plans made possible by impressive
community buy-in. With existing momentum
from Vision Tulsa, Turkey Mountain wilderness
preservation and A Gathering Place for Tulsa,
the Tulsa region does not have to start from
scratch.
At both debrief sessions, the key next step
identified is to explore the formation of an
umbrella organization to coordinate Arkansas
River development. Such an organization, independent from local politics and focused on
implementing comprehensive, shared visions,
would be transformational for leveraging the
Tulsa area’s greatest natural asset.

and place-making. In Fort Worth, that entity is
Downtown Fort Worth, Inc. (DFWI), the city’s
downtown planning, advocacy, public space
and project management organization. DFWI
serves as a liaison, ombudsman and information source for property owners, residents,
business owners, lenders, community organizations and policy makers.
From a panel discussion and walking tour,
trip attendees heard and saw firsthand how
public-private partnerships attract investment
and visitors to downtown Fort Worth. Additional post-trip meetings will further explore
the feasibility of implementing a similar model
in Tulsa.

DOWNTOWN DEVELOPMENT

Fort Worth boasts an impressive urban core.
In 2014, the city’s downtown was named one
of the most walkable in the country. It is also
home to Sundance Square, a 35-block shopping, dining and entertainment district that
blends modern and historic architecture.
Similar to river development, trip debrief
sessions revealed the need for a dedicated
downtown development organization that
ties the implementation of community visions to planning, engineering, marketing
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Spotlight:
BETH DOWNING, Avansic
How long have you been a small business
owner? Since 2004.
What made you decide to open your small
business? My husband, Dr. Gavin W. Manes,
and I had been looking to make the move
from academia to the business world after
he got his Ph.D. at the University of Tulsa. He
saw a gap in the market for digital forensics
services in civil cases, and that’s where we
started. We quickly expanded into the world
of e-discovery, which is intelligent data
processing for attorneys and corporations in
litigation. We make their data clean, simple
and easy to review for lawsuits or internal
investigations.
What are the greatest challenges
associated with small business ownership?
It’s all you, all the time. You may be physically
somewhere else (on vacation or otherwise),
but in the end, it is all on your shoulders –
financially, operationally and everything else.
We have a great management team, and
we’ve worked together long enough that
we’re pretty streamlined, but it still surprises
me how many things end up on our desks.
What advice would you give to any wouldbe small business owners considering
starting a business in the Tulsa area? We
actually sat down before we started the
12
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company and thought carefully about where
to begin: Tulsa, Dallas or Washington, D.C. It
was a close call, but Tulsa won out because
of the price of office space. That’s definitely
a benefit, as are the number of incubators
and the generation of mentors here now.
I have found myself wondering about that
decision, if I had it to do over, and would say
to would-be business owners to also consider

“I do some parts
of my job with
proficiency and some
parts not as well, but
I will always show up
and try to learn.”
the social, political and legislative climate of
where they choose to put their tax dollars,
their business and their families. I have a
pretty fraught relationship with Oklahoma,
and there are times we have thought about
moving. For now, we’ve decided to stay and
help be part of changing a state that doesn’t
allocate dollars in a forward-thinking way.
The City of Tulsa’s progressiveness has been
a bright spot in the past year and should be
an exemplar for the state.

What have you experienced through your
involvement with the Tulsa Small Business
Connection? My CEO Roundtable group is
great, and it’s always helpful knowing others
are going through similar challenges – we
always end up talking about marketing and
managing people!
How does your small business benefit
from being a member of the Tulsa Regional
Chamber? The legislative work done through
the OneVoice regional legislative process is
good. I also have enjoyed participating in
Mosaic meetings and feel a stronger sense of
community with other small businesses after
being involved with the Chamber.
What personal trait contributes the most
to your success? A willingness to teach
myself just about anything that needs to
be done. My degree is actually in biology,
and before this company, I had never run
payroll, compared health insurance benefits,
reconciled a month, written a grant, analyzed
computer user activity report, modified a
workflow to create efficiency or solved
internal employee disputes. I do some parts
of my job with proficiency and some parts
not as well, but I will always show up and try
to learn.

We did it, Tulsa!
THANK YOU FOR SUPPORTING OKLAHOMA’S
MOST HISTORIC RACE. WE COULDN’T DO IT
WITHOUT OUR SPONSORS.
TITLE SPONSOR
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GOLD SPONSORS
AAA Oklahoma
AAA Oklahoma
Cox Communications
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Fleet Feet Sports
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Feet Sports
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- Channel 2
Matrix Service
Company
Matrix Service
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Media Group
of Oklahoma
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Company
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Service
Authority
Scooter’s Coffee
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Services
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Explorer Pipeline
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Pipeline Co.
Oklahoma-Tulsa
Green Bay Green
Packaging
Inc. Inc.
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Bay Packaging
AmericanofDirect
Mail- Tulsa JoCo
University
Oklahoma
Joco
Services
Sawyer Manufacturing Company
American Direct Mail Service
Sawyer Manufacturing Company
TWO MEN AND A TRUCK
Tyler MediaTWO MEN AND A TRUCK
Nabholz Corporation

Tyler Media

TYPROS
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TYPros recognizes Tulsa's change-makers at annual Boomtown Awards
While the name of T YPros’ Boomtown
Awards gives nod to Tulsa’s history as the Oil
Capital of the World, its focus is forward-facing. The annual awards give TYPros a chance
to recognize community members who create a city people don’t want to leave and others want to move to. As Tulsa competes to be
a world-class city, with ambitious moves like
pitching for Amazon’s second headquarters
and building the nation’s premier privately
funded park, the Chamber leverages TYPros
to develop a pipeline of talent ready to enter
and lead the future workforce.
“The support and development of Tulsa’s
next generation of leaders is a responsibility I take very seriously,” said Bill Knight of

Bill Knight Ford, the Boomtown Leadership
Legacy Award winner. “Tulsa has so much opportunity, and retaining young professionals
is critical to turn that potential into something
real. I have been so impressed with the quality of TYPros members and their passion
for Tulsa. I look forward to helping TYPros
advance its mission in any way possible in
the future.”
Another way TYPros and the Chamber support opportunities for young talent is by
recognizing the importance of entrepreneurship and innovation as a cornerstone of the
Tulsa region’s economic success. Tulsa was
built by entrepreneurs in the energy industry,
and TYPros hopes to continue to expand

options and support for the next generation
of change-makers.
“Organizations like BetaBlox, Oklahoma Innovation Institute and 36 Degrees North are
not only targeting talent, but entrepreneurs
who will build growing businesses and create
more jobs,” said Hire360 co-founder and
Boomtown Entrepreneurial Vision Award
winner Alex Golimbievsky. “[My work with
Hire360] has shown me that when people
consider relocation, they look for more than
just great jobs; they look for things like great
housing, schools, lifestyle, cost of living and
more. Organizations like TYPros are doing
great work to make Tulsa a city where young,
talented people want to live.”

An important part of creating a city where
young people want to live is developing a
more diverse and inclusive culture. Millennials are known for seeking out employers
who advocate for social change. At the same
time, Midwestern cities have to fight negative
stereotypes about being close-minded on
diversity-related issues. Luckily, Tulsa is home
to community leaders prepared to prove the
region is a welcoming place for everyone.
“Oklahomans for Equality amplified my voice
to encourage young LGBTQ individuals to
proactively work to make Tulsa a more inclusive place,” said Jose Vega, the Boomtown
Inclusive Leadership Award winner. “Doing so
is a vital component to attracting and retaining talent. And I could not have done the work
I do without the help of those around me who
are also committed to promoting diversity
and inclusion in Tulsa.”
Another core aspect of TYPros’ mission is to
engage young Tulsans in elevating the city’s
sense of place. A vibrant city that promotes
arts and culture and maintains a high aesthetic
standard sets itself apart from other cities,
especially for young, mobile adults.
“The inherent value of thoughtful and wellcrafted architecture has a significant impact
on our daily lives, culture and identity,” said
Chris Lilly, principal architect at Lilly Architects and the Boomtown Creative Catalyst
Award winner. “Tulsa’s commitment to its
architectural legacy and continued support of

aspiring projects present an amazing and attractive environment for creative opportunity.
It is our responsibility to be good stewards
of this legacy, to design our contributions as
enduring amenities of the city, and to inspire
upcoming generations so that they may also
realize their dreams.”
To support creative projects that enhance
Tulsa’s sense of place, all proceeds from the
Boomtown Awards go the TYPros Foundation, which has funded projects like Tulsa’s
Great Raft Race and the Outsider’s House
Museum. This year’s sold-out event raised
more than $35,000 for the 2017 TYPros Foundation grantees, which include a Greenwood
mural; a Route 66 mural; a Lego model of
downtown Tulsa; an international festival in
east Tulsa; and, pending city approval, rainbow crosswalks by the Dennis R. Neill Equality
Center. These projects will undoubtedly add
to Tulsa’s developing identity as an arts and
culture hub in the region.
As one of the event’s honorary co-chairs,
Tulsa Mayor G.T. Bynum gave credit to the
city’s young leaders for their enormous role
in creating so much positive growth and
change in the Tulsa region over the last few
years. Without that growth and change, Tulsa
would not be in the position to put forward
a “whatever it takes” pitch to a company like
Amazon. Likewise, TYPros is determined to
do whatever it takes to ensure Tulsa is a place
where young talent continue to thrive.

CONGRATULATIONS TO THIS YEAR’S
AWARD WINNERS!
CHRIS LILLY, LILLY ARCHITECTS
The Creative Catalyst Award

BILL KNIGHT, BILL KNIGHT FORD
The Leadership Legacy Award

CHASE HEALEY, AMERICAN SOLERA
The Spotlight Award

DAVID JANKOWSKY, FRANCIS
RENEWABLE ENERGY
The Environmental Crusader Award

ALEX GOLIMBIEVSKY, HIRE360
The Entrepreneurial Vision Award
JOSE VEGA
The Inclusive Leadership Award
KRIS STEELE
The Civic Engagement Award

TULSA DREAM CENTER
The Urban Advocate Award
LISA REGAN, THE GARDEN DEVA
The Making Tulsa Awesome Award
DEMARCO MORGAN, CBS NEWS
The BYOB (Be Your Own Boom) Award

SUPERINTENDENT DEBORAH GIST
AND THE LEADERSHIP TEAM AT TULSA PUBLIC SCHOOLS
2017 Boomtown Award Winner

TULSACHAMBER.COM | THE CHAMBER REPORT

15

CELEBRATING INCLUSION
Mosaic honors the Tulsa region’s top inclusive workplaces

Inclusive workplaces strengthen the Tulsa
region’s economy. Companies with diverse
employees are more resilient, creative, and
better able to adapt to changing markets
and customer demographics. In addition,
increasing talent recruitment and retention
capacity is one of the primary outcomes from
developing inclusive workplaces, according
to Deborah DeHaas, chief inclusion officer
and national managing partner for Deloitte’s
Center for Board Effectiveness. DeHaas spoke
to a broad cross section of Tulsa-area business
leaders at the 2017 Economic Inclusion Forum,
the signature annual event hosted by the
Chamber’s diversity business council, Mosaic.
A Deloitte survey showed that around 80
percent of professionals consider inclusive
workplaces important when choosing an
employer. DeHaas advised that it is not enough
to simply have a diversity and inclusion officer
or program, but to actively create a workplace
culture that allows employees to bring their
full, authentic selves to work.
At the forum, the Chamber recognized sixty
local companies and organizations that
actively foster inclusive workplaces. The
2017 Top Inclusive Workplace Cultures were
honored at the three, four and five-star level,
as well as a Star Ally category for single-person

companies. Honorees were placed in each
category based on their responses to the
annual Mosaic Inclusive Workplace Cultures

Sur vey responses were scored based
on practices in place for each of Mosaic’s
five key pillars: CEO commitment, diverse

“As CEOs, we must recognize our
commitment to inclusion and diversity
starts with us and our personal
dedication to this effort.”
Becky J. Frank, chairman & CEO of
Schnake Turnbo Frank
survey, which provides participants with data
to help guide and move internal diversity and
inclusion efforts forward.
“Results from ONEOK’s participation in the
Inclusive Workplace Cultures survey have
given us the opportunity to identify trends and
practices that have helped us foster a highly
inclusive workplace and remain competitive
with industry and regional peers,” said Stuart
Kasiske, vice president of human resources at
ONEOK. “In addition, being recognized for a
sincere commitment to diversity and inclusion
is a tool to attract and retain the best talent
from all backgrounds to our organization.”
Deborah DeHaas
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people, diverse suppliers, internal policies
and community outreach. Companies with
practices in four out of the five pillars received
the distinction of Rising Star.
“Being inclusive and understanding of
the unique backgrounds of individuals
is essential to being an effective leader in
today’s world,” said Greg Arend, managing
partner at Deloitte. “Leading organizations
and executives know it’s not only the right
thing to do, but is also a business imperative
for success. The best and the brightest
will gravitate to cities, companies and
organizations that are accepting of their own
unique self.”
One of the most effective ways to create this
culture shift is through CEO commitment to
diversity and inclusion, one of the five key pillars.
“A s C E O s , w e m u s t r e c o g n i z e o u r
commitment to inclusion and diversity starts
with us and our personal dedication to this
effort,” said Becky Frank, chairman and
chief executive officer of Schnake Turnbo
Frank. “It is something we need to lead with
in all of our words and deeds. In doing so,
we can influence insight and change within
our organizations, positively impacting our
business outcomes and, ultimately, our overall
community.”
For 2018, Mosaic will make this pillar its
primary focus for programming. To help
promote executive-level engagement,
Mosaic recently launched its CEO Roundtable
series, which brought more than 40 regional
business leaders together for two separate
discussions about diversity and inclusion
challenges faced by corporate leadership.
This series will continue in 2018, with
additional opportunities for CEOs to engage
in creating cultures that allow everyone to
bring their authentic selves to the workplace.

2017 TOP INCLUSIVE WORKPLACE CULTURES
5 STAR RECIPIENTS

3 STAR RECIPIENTS

Bama Companies

The University of Tulsa

Blue Cross and Blue Shield of Oklahoma

Doubletree by Hilton
Hotel Tulsa-Warren Place

AEP/PSO

Camp Fire Green Country*
CAP Tulsa
Commerce Bank
Cox Communications
Deloitte
Enterprise Holdings
Ihloff Salon and Day Spa
Macy's Logistics and Operations
Manpower Group
Northeastern State University
Oklahoma Center for
Community and Justice*

Teach for America

Lowe's
Luna Sol Consulting*
Luxa Enterprises*
Miles Associates Incorporated*
Oklahoma Policy Institute*
Selser Schaefer Architects
PennWell
SMG Tulsa
The Garden Trug*
The Gayly Regional Newspaper*
Volunteers of America

Oklahoma State University
Oklahomans for Equality*
ONEOK
Phillips Theological Seminary*
Schnake Turnbo Frank*
Switchgear Search and Recruiting*
TARC*
TYPros

STAR ALLIES

Enhance Mission Systems, LLC*
DLE Design & Interiors*
IHelpTulsa.com*
DR Consulting LLC

University of Oklahoma-Tulsa
Verizon

RISING STARS
Conner & Winters

4 STAR RECIPIENTS
Covanta

Exceptional Leaders Lab*
Explorer Pipeline Company
Level 3 Communications
ONE Gas
Tulsa Regional Chamber

CSCSO
JD Young
Magellan Midstream
Southwestern Power Administration
Tulsa Fedaral Credit Union
Tulsa Health Department
Tulsa Tech
TW's AFAB Catering*
Up With Trees*
Williams
YWCA Tulsa

* SMALL BUSINESS
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Why do businesses and organizations need
to have internal policies about diversity and
inclusion? The simplest answer is that you have
human beings who work for you.

D&I 101:
INTERNAL
POLICY

While people tend to test the limits, internal
policies help set the standard for acceptable
behavior that recognizes and addresses each
employee’s needs. It is important, however,
to find the right balance between having a
written policy for everything and letting people
interpret situations as they arise.
With diversity and inclusion policies, the heart of
the matter is the same as any other performance
improvement policy: setting clear expectations
and meeting expectations. It is important to
note that simply meeting expectations is not
enough; how they are met matters greatly.
A typical diversity statement starts with a
commitment to fostering, cultivating and
preserving a culture of diversity and inclusion.
While most companies do an excellent job in
providing D&I training and a respectful work
environment, here are some easy-to-enact
policies to make your workplace more inclusive:

Dixie Agostino

»»Allow co-working, job sharing and flexible
or adju s t able schedules. The 8 -to - 5

President, Switchgear Search and Recruting

schedule is no longer standard or always
the best way to meet employee needs.
»»Create job descriptions that focus on
the outcomes and responsibilities of the
position rather than years of experience
re q u i re d. T hi s a ll ow s wo m e n, hig h performers and candidates with broad
skillsets to be considered.
»»Remove names, addresses, schools, etc.,
from c andidates’ resumes to reduce
preconceived notions and biases during
the hiring process.
»»Require one or more diverse candidate
interviews for every open position to allow
for equal opportunity and growth.
»»Use scorecards to hire based on core
values, competencies and outcomes, not
skills or years of experience. This ensures
the best candidate is chosen, not simply
the best resume.
By our nature, people are complicated beings
who will befuddle you one minute and impress
you the next. Creating specific D&I policies
is a great way to take the conversation from
“we should do this” to “we will do this.” These
policies will also help employees strengthen
their character, overcome biases and grow
valuable soft skills.

FEATURED ARTIST

Weston Horn & The Hush

Avoiding genre clichés and the trap of idol worship, Weston Horn & The Hush draws fresh
inspiration from past decades to create a wholly original sound. The energy of their live
performance is expertly captured in two music videos, both shot in and around Tulsa.
Having already taken the stage at Cain’s Ballroom and Rocklahoma in their first year
together, look for big things to come from Weston Horn & The Hush in 2018.
Listen to their debut album, “Vol. 1,” at westonhornandthehush.com.

FOLLOW THE TULSA OFFICE OF FILM, MUSIC,
ARTS & CULTURE AT @TULSAFMAC FOR MORE HIGHLIGHTS!
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What exactly does PR entail?
Telling your story to the right audience.
Telling your story at the right time.
Our team can help you.

public relations | media relations
public affairs | data event execution
employee communications strategy
crisis communications planning + response| research
issue campaigns | social media strategy | creative services
municipal + economic development announcements
workforce attraction initiatives | executive connections

525 S. Main Street, Suite 100 | Tulsa OK 74103

six-PR.com
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CHAMBER’S FIVE-STAR
ACCREDITATION RENEWED

Accreditation with the U.S. Chamber of Commerce is a prestigious honor
The Tulsa Regional Chamber recently had its fivestar accreditation renewed by the U.S. Chamber
of Commerce, placing it among an elite group
of organizations nationwide. Of the more than
7,000 chambers in the country, only 112 are
accredited at the five-star level.

Justin McLaughlin, executive vice president and
chief operating officer for the Tulsa Regional
Chamber, led the reaccreditation task force,
which included representatives from each of the
Chamber’s functional areas.

“Accreditation validates a chamber as having
programs that benefit their local economy and for
positively influencing action in their community,”
said U.S. Chamber Vice President Raymond P.
Towle. “We applaud these organizations for
advancing the principles of free enterprise.”
Accreditation is the only national program
that recognizes chambers for their effective
organizational procedures and community
involvement. In order to receive accreditation, a
chamber must meet minimum standards in their
operations and programs, including areas of
governance, government affairs and technology.
This extensive self-review can take six to nine
months to complete.

®

“Five-star accreditation is rare,” said McLaughlin,
“and it signifies an ongoing commitment to
process development and improvement. We
work hard every day to be good stewards of
the resources we manage, and to deliver strong
results, and this reaccreditation affirms our
efforts.”
Local chambers are rated Accredited, Three-

7000 205
CHAMBERS IN THE U.S.
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ARE ACCREDITED

Stars, Four-Stars, or Five-Stars. State chambers
are recognized as either Accredited State
Chamber or Accredited State Chamber with
Distinction. The final determination is made by
a committee of U.S. Chamber board members.
“I congratulate the entire Tulsa Regional Chamber
staff for the hard work that makes five-star status
possible,” said Chamber Chair Phil Albert. “I am
honored to be part of an organization that excels
in its efforts to improve our region.”
“For an organization to be recognized for its work
is always an honor,” said Chamber Chair-elect
Steve Bradshaw. “But this recognition comes
from peers within the chamber world, which
makes it especially meaningful.”
The U.S. Chamber of Commerce is the world’s
largest business federation representing the
interests of more than three million businesses of
all sizes, sectors and regions, as well as state and
local chambers and industry associations.

112

HAVE FIVE STARS

OPPORTUNITIES ABOUND
Companies announce Tulsa-area expansions
National corporations continue to undertake
signif ic ant Tulsa -are ex pansions with
confidence that the region’s workforce will
meet their talent needs. DISH Network and
Ingredion both recently announced major
investments that immediately add new jobs
directly benefiting the regional economy.
In late October, DISH Network announced
plans to add 250 new jobs in Tulsa as the payTV provider expands operations in the city.
DISH already employs more than 600 team
members at its Tulsa customer care center.
“ [D ISH ’s ex pan sion] helps u s f ur t her
diversify our economy and provide new
career opportunities for Oklahomans,”
said Oklahoma Governor Mary Fallin. “We
appreciate DISH’s investment in Oklahoma
and are excited they are bringing 250 new
jobs to the state. [This] announcement is
another great example that our pro-growth,
pro-business policies are working and are
making Oklahoma an even better place to do
business.”

the ideal location, given access to talent and
economic opportunity,” said Brian Neylon,
DISH executive vice president of customer
acquisition and retention. “At DISH, our core
benefit to employees is opportunity, and we
are eager to share this opportunity with the
talented Tulsa-based candidates who display
boundless energy, intelligence rooted in
curiosity, and a continuous need to achieve.”
Ingredion Incorporated, a leading global
provider of ingredient solutions to diversified
industries, announced in September plans
to open a shared service center in Tulsa. The
company will occupy space in the 8:10 building
in downtown Tulsa.

addition, partnerships with the City of Tulsa,
State of Oklahoma and the Cherokee Nation
presented attractive options for assisting with
the startup and ongoing operations of our
shared service center. We look forward to
being part of the community."
“Our economic strength comes by working
together to build an environment that is
ripe for business growth,” said Cherokee
Nation Principal Chief Bill John Baker. “This
announcement is further proof in the power
of partnership. By working together, we are
able to bring jobs to Oklahoma and design
an economy that is sustainable for the future.
Cherokee Nation welcomes Ingredion and

“DISH’s continued growth in Tulsa and the
addition of new lines of service at this facility
show that investments made by Tulsans in
our city are already paying dividends,” said
Tulsa Mayor G.T. Bynum. “DISH is a fantastic
company, and we look forward to assisting
their team here in Tulsa as they work to quickly
fill these new positions.”
The jobs created by DISH’s expansion fit
within the Tulsa-area economy’s high-growth
sectors, according to Tulsa Regional Chamber
President and CEO Mike Neal.
“DISH’s investment in Tulsa is an exciting
opportunity for both the company and the
Tulsa region,” Neal said. “These high-quality
jobs are a boon to our economy. According
to a recent labor market study commissioned
by the Chamber, the region’s workforce is
primed to support this type of white-collar
job growth. Tulsa is on a strong trajectory,
and we’re happy to have DISH Network as a
part of it.”
The 250 new jobs include positions in frontline
sales, human resources, management, training
and customer retention.
“[As] we prepared to expand our frontline
sales and support team, [we] knew this was

A Fortune 500 company headquartered
i n s u b u r b a n C h i c a g o, I n g r e d i o n h a s
approximately 11,000 employees worldwide.
The Tulsa operation will initially house
select finance activities for the company’s
U.S. and Canadian operations and employ
approximately 60 people.
According to Chief Financial Officer James
Gray, Ingredion selected Tulsa for several
reasons.
“The city is home to other established shared
service centers and several universities,
plus it offers a skilled and stable workforce
and affordable real estate,” said Gray. “In

looks forward to providing them with our
recruitment and workforce development
expertise.”
“Ingredion joins a growing number of premier
companies that recognize the strengths of
expanding in or to the Tulsa region,” said Neal.
“We’re thrilled that Ingredion will be part of
Tulsa’s emerging competitive advantage as a
hub for professional services talent. Our local
partners in government, higher education and
workforce development are all committed to
their success.”
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NEW MEMBERS
BOARD OF ADVISOR
BRONZE LEVEL
Limco Airepair
5304 S. Lawton Ave.
Tulsa, OK 74107
(918) 445-4300
limcoairepair.com
MANUFACTURERS
Marsh
401 S. Boston Ave., Ste. 850
Tulsa, OK 74103
(918) 586-7924
marsh.com
INSURANCE
Aberson Narotzky & White Branded Products
4171 E. 47th St.
Tulsa, OK 74135
(918) 884-7806 ext. 221
anwinc.com
MARKETING
American Heart Association
2227 E. Skelly Dr.
Tulsa, OK 74105-5913
(918) 877-8359
heart.org/tulsa
NON-PROFIT ORGANIZATION
Armor Energy LLC
4500 S. Garnett Rd.
Tulsa, OK 74133
(918) 986-9459
armorenergyllc.com
ENERGY COMPANIES
Black Mesa Production, LLC
401 S. Boston, Ste. 450
Tulsa, OK 74103
(918) 706-5520
blkmesa.com/
OIL & GAS EXPLORATION & DEVELOPMENT
Capstone Natural Resources
2250 E. 73rd St.
Tulsa, OK 74136
(918) 236-3800
capstonenr.com
ENERGY COMPANIES
Carrera Gas Companies, LLC
6100 S. Yale Ave., Ste. 205A
Tulsa, OK 74136
(918) 710-4129
carreragas.com
GAS COMPANIES
Ceja Corporation
1437 S. Boulder Dr., Ste. 1250
Tulsa, OK 74119
(918) 496-0770
ceja.com
ENERGY COMPANIES

22

NOVEMBER/DECEMBER 2017

Counseling and Consultation
1811 S. Baltimore, Ste. 200
Tulsa, OK 74119
(918) 671-2225
clearycounseling.com
COUNSELING

Momentum3, LLC
7030 S. Yale Ave., Ste. 710
Tulsa, OK 74136
(888) 543-5531
momentum3.biz
INFORMATION TECHNOLOGY

Expressly Gifts
7122 S. Sheridan Rd. 2-346
Tulsa, OK 74133
(918) 664-3320
tulsagiftbaskets.com
GIFT SHOPS

Mongoose Energy, LLC
1 W. 3rd St., Ste. 1700
Tulsa, OK 74103
(918) 510-2649
ENERGY COMPANIES

Fox Cleaners
12141 S. Elm, Ste. 119
Jenks, OK 74037
(918) 299-5888
foxcleaners.com
DRYCLEANING
Fox Cleaners
13720 E. 86th St. N., Ste. 100
Owasso, OK 74055
(918) 609-5276
foxcleaners.com
DRYCLEANING
Fox Cleaners
1732 S. Boston Ave.
Tulsa, OK 74119
(918) 582-2197
foxcleaners.com
DRYCLEANING
Fox Cleaners
4102 S. Harvard Ave.
Tulsa, OK 74135
(918) 749-2826
foxcleaners.com
DRYCLEANING
Fox Cleaners
6509 E. 91st St.
Tulsa, OK 74133
(918) 499-3800
foxcleaners.com
DRYCLEANING
Free Spirit Chiropractic, PLLC
1733 S. Lewis Ave.
Tulsa, OK 74104
(918) 348-6284
freespiritchiropractic.com
CHIROPRACTIC PHYSICIANS
Functional Medical Institute
6048 S. Sheridan Rd.
Tulsa, OK 74145
(918) 748-3640
fmidr.com
MEDICAL CLINICS
Harrison Energy Partners
11414 E. 51st St., Ste. A
Tulsa, OK 74146
(918) 619-5895
harrisonenergy.com
HVAC PREVENTIVE MAINTENANCE

Oklahoma Medical Research Foundation
825 N.E. 13th St.
Oklahoma City, OK 73104-5046
(405) 271-7210
omrf.org
MEDICAL RESEARCH
Roofing Life, LLC
2507 E. 161st
Bixby, OK 74008
(918) 270-2860
roofing.life
ROOFING
Tecolote Energy
401 S. Boston Ave., Ste. 1500
Tulsa, OK 74103
(918) 513-4100
ENERGY COMPANIES
The Lingerie Boutique on Cherry Street
1602 E. 15th St.
Tulsa, OK 74120
(918) 691-3090
tulsalingerie.com
CLOTHING - LADIES RETAIL
Triple T Roofing
P.O. Box 250
Inola, OK 74036
(918) 508-4002
tripletroof.com
ROOFING
Tulsa Regional Business Alliance
217 N. Elder Ave.
Broken Arrow, OK 74012
(918) 376-7970
tulsaregionalbusinessalliance.com
BUSINESS CONSULTING/SERVICES
Vocal Authority
8806 E. 110 Pl.
Tulsa, OK 74133
(405) 514-8605
myvocalsauthority.com
CONSULTANTS
Zarrow Family Office
401 S. Boston Ave., Ste. 900
Tulsa, OK 74103
(918) 295-8004
zarrow.com
FOUNDATIONS
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2017 OFFICERS
CHAIR

Phil Albert
President, Pelco Structural, LLC

VICE CHAIR, TULSA & OKLAHOMA BIZPAC

Jay Helm
President, American Residential Group
VICE CHAIR, SPORTS

Steve Bradshaw
President & CEO, BOK Financial

David Jeter
Senior Vice President of Business
Banking, Bank of Oklahoma

IMMEDIATE PAST CHAIR

VICE CHAIR, DIVERSITY & INCLUSION

CHAIR-ELECT

Jeff Dunn
President, Mill Creek Lumber &
Supply Company
PRESIDENT & CEO

Mike Neal, CCE, CCD, HLM
President & CEO, Tulsa Regional
Chamber
LEGAL COUNSEL AND SECRETARY

David Keglovits
Chairman of the Board,
GableGotwals
TREASURER

Jason Martin
President, Omega Capital

VICE CHAIRS OF THE BOARD
VICE CHAIR, RESOURCE DEVELOPMENT

Bill Masterson, Jr.
President & Publisher, Tulsa World
Media Company
VICE CHAIR, GOVERNMENT AFFAIRS

Dan Sullivan
General Manager/CEO, Grand River
Dam Authority
VICE CHAIR, MARKETING &
COMMUNICATIONS

David Stewart
Chief Administrative Officer,
MidAmerica Industrial Park

Marilyn Ihloff
President, Ihloff Salon & Day Spa
CHAIR, TULSA’S FUTURE

Jeff Stava
COO, Tulsa Community Foundation
VICE CHAIR, SMALL BUSINESS

Lori Dreiling
Owner, Fleet Feet Sports Tulsa, Inc.
VICE CHAIR, COMMUNITY DEVELOPMENT

Gordy Guest
Senior Principal & CEO, Cyntergy AEC
VICE CHAIR, TOURISM

Bob McGrew
President & CEO, T. D. Williamson,
Inc.
VICE CHAIR, ECONOMIC DEVELOPMENT

Sid McAnnally
Senior Vice President of Operations,
ONE Gas, Inc.
VICE CHAIR, EDUCATION & WORKFORCE

Wes Mitchell

AT-LARGE MEMBER

Ken Levit
Executive Director, George Kaiser
Family Foundation

Heath Aucoin
Vice President of Operations,
VisitTulsa & Tulsa Sports Commission

IMMEDIATE PAST CHAIR,
TULSA'S YOUNG PROFESSIONALS

Daniel Regan
Vice President, Price Family
Properties, LLC

Jessica Lowe-Betts
Vice President of Marketing
& Branding, VisitTulsa & Tulsa
Sports Commission

AT-LARGE MEMBER

Stuart Solomon
President & COO, Public Service
Company of Oklahoma
AT-LARGE MEMBER

David Stratton
Managing Director, JPMorgan Chase
AT-LARGE MEMBER

Dick Williamson
Chairman Emeritus, T. D. Williamson, Inc.

LEADERSHIP TEAM

Vince Trinidad
Executive Director, Tulsa Sports
Commission
ECONOMIC DEVELOPMENT

Brien Thorstenberg
Senior Vice President
Bill Murphy, CEcD
Vice President

EXECUTIVE VICE PRESIDENT & COO

Justin McLaughlin, CEcD, CCE

Kathy Duck
Executive Director, Tulsa Small
Business Connection

MARKETING, COMMUNICATIONS & EVENTS

GOVERNMENT AFFAIRS

Jim Morgan
Senior Vice President

Elizabeth Osburn
Senior Vice President
Zack Stoycoff
Vice President

EDUCATION & WORKFORCE

Dr. Brett Campbell
Senior Vice President

Kuma Roberts
Executive Director, Talent Attraction,
Retention & Mosaic
Maggie Hoey
Executive Director, TYPros
REGIONAL TOURISM

Nancy Carter, CPA
Vice President
RESOURCE DEVELOPMENT

Allison Walden, CRFE, IOM
Senior Vice President

Ray Hoyt
Senior Vice President, VisitTulsa, Tulsa
Sports Commission & Tulsa FMAC
Vanesa Masucci
Vice President, VisitTulsa

FINANCE

Steffanie Bonner
Vice President
Karen Humphrey
Executive Director, Resource
Campaign
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SAY HELLO TO THE NEW

TULSASBC.COM

The Chamber’s Tulsa Small Business Connection is
here to help small businesses start, manage and
grow their business. Visit the new and improved
tulsasbc.com to find programming, events and
resources that fit your company’s needs.

The site also features an exclusive, members-only
resource library to provide your business with
educational videos, podcasts and more.

Connect with us today and see what the big deal is all about.

